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How to build volume and a strong market position 


With long range radar equipment the 
pilot reaches his objective with min- 
imum flying time and fuel consump- 
tion. Similarly, long range planning 
in advertising and selling can help 
you increase present volume and 
build an increasingly stronger mar- 
ket“ position. 

From first-hand experience in the 
Chicago market the Chicago Tribune 
has developed a selling and advertis- 
ing procedure that management can 
rely on to get needed dealer outlets 


and consumer preference. Rich in 


results when used in the Chicago 
market, the plan is usable in any 
sales territory. 

Because it is based on well-known 
trends in retailing and consumer 
buying, the plan can secure for your 
line larger retail store inventories and 
better store display. It can get for 
you a greater share of the day-to-day 
buying of consumers. 

This plan calls for no upset of pres- 
ent successful operations. As a mat- 
ter of fact, it will strengthen them. It 
follows well-defined major manage- 


ment policies. It satisfies those who 
have to give close attention to the 
balance sheet and who bear the re- 
sponsibility of long-range company 
planning. 

If you are interested in getting the 
details of this consumer-franchise 
plan, a Tribune representative will 
be glad to discuss them with you. 
Ask him to call. 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 





@ These facts cited above really speak for themselves 
and require little verbal embellishment. They 
suggest the high importance of the columns of this 
newspaper in making advertising in Detroit well 
read, widely read, and pre-eminently productive. 





436,408 Weekdays « 466,920 Sundays 


Average net poid circulation of the Detroit Free Press for 6 months period ending October 1, 1949 













Heres your 
1950 handbook 


of facts about 










accidents 


YOUR COPY of “Maim Street” is in the mail. 


It’s the authoritative and complete story of U.S. 
traffic accidents and their toll in 1949, unavailable any- 


where else. 


If you don’t receive your copy promptly, or if you | 


need extra copies of “Maim Street,” let us know. 


THE TRAVELERS INSURANCE COMPANIES : Hartford, Connecticut 
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The Los Angeles Times 


made the greatest 
advertising gain’ of 

any Morning and Sunday 
newspaper in the 


United States during 1949. 


"6,077,707 lines gained 


Largest Daily and Home-Delivered 
Circulation on the Pacific Coast 
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Durinc 1949, The Times led all other 
60 advertising classifications . . . 


Total Retail, Total Department Store, 





*The Times accepts no whiskey or gin advertising. 


Represented by Cresmer and Woodward 
New York, Chicago, Detroit and San Francisco 


scored Firsts in Total. Advertising, Total Display, 


Source: Media Records. Figures above exclude This Week and American Weekly. 





Los Angeles newspapers in 46 out of 


Total General and Total Classified linage. 
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MEMO 


To: Advertisers who want to influence 
and sell homemaking families 


Because they know The New York Times 
reaches and sells home-making families, 
real estate advertisers for 33 years 
have placed more advertising in 

The Times than in any other publication. 


Here's a recent example of what adver- 
tising in The Times does: a keyed 
advertisement for suburban New Jersey 
apartments was placed in The Times, in 
one other New York newspaper, and in 
four suburban newspapers in New Jersey. 


Inquiries totaled 3 
per inquiry average 


But more ye half the EIS came 
om New Yor 


mes readers, and t. 
cost per inquiry from The Times was 
If you want more evidence of The New 
York Times ability to build sales 


among homemaking families, get all 
the facts today from any one of our 




















321, and the cost 
$2.39. 










The New York Times 


“All the News That's Fit to Print’ 


CIRCULATION OVER 500,000 WEEKDAYS, OVER 1,100,000 SUNDAYS 
FOR 31 YEARS ADVERTISING LEADER IN THE WORLD'S BIGGEST MARKET 


New York. 229 West 43rd Street 

Boston: 140 Federal Street 

Chicago: 333 North Michigan Avenue 

Detroit: General Motors Building 

Los Angeles: Sawyer-Ferguson-Walker Co., 645 South Flower Street 
San Francisco: Sawyer-Ferguson-Walker Co., Russ Building 
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ATLANTA, Ga.—Owners of the 
Atlanta Journal and Atlanta 
Constitution have agreed on a 
one-plant ublishing merger, 
but its fulfillment awaits rulings 
by two Government agencies. 

In the first stage of the plan, 
the Sunday editions of the two 
famous outhern newspapers 
will be consolidated and one 
Sunday edition carrying the 
ie of both will be print- 


The Constitution will contin- 
we as a morning daily and the 
Journal as an evening daily. 

Forced to Head Off Rumors 

Announcement of the pro- 
gram was made prematurely 
on March 19 to stifle rumors, 
according to George C. Biggers, 
president of the Journal Co. 

“It is true,” each paper an- 
nounced, “we have reached an 
agreement toward merging the 
Constitution and the Journal. 
This agreement is subject to the 
approval of c n government 
agencies. It is assumed this ap- 
proval will be forthcoming 
without undue delay.” 

e three weeks to 
a month before all of the de- 
tails of the transaction are com- 
pleted legally, Mr. Biggers told 
Eprron & PUBLISHER. He ex- 
lained there is a question be- 
lore the Federal Communica- 
tions Commission concerning 
the disposition of the Constitu- 
tion’s radio properties, consist- 
ing of AM and FM stations and 
a television station under con- 
struction. The Journal also has 
a complete radio setup. 
en there is a matter of 
taxes involved in the deal, Mr. 
Biggers said. This is before the 
Internal Revenue Bureau for 
a ruling. 
70%, Interest for Cox 

_ Under the terms of the pre- 
liminary agreement for consol- 
idation, Mr. Biggers said the 
common stockholders of the 
Constitution Publishing Co. 
would receive preferred stock 
in the Atlanta Journal Co., and 
a new corporation, Atlanta 
Newspapers, Inc., would be or- 
ganized. The Constitution group 
would have about a 30% inter- 

in the’ new company, the 
being held by the 
Cox interests who 


) 
Clark Howell family 
owns a majority of the common 
shares of the Constitution, 

rtant holders including the 











EVERY SATURDAY 


Henry W. Grady estate and the 
Robinson heirs. 

Former Governor Cox of 
Ohio also owns or has control- 
ling interest in the Miami (Fla.) 
Daily News, Springfield (0O.) 
Newspapers, Dayton (O.) Even- 
ing News and Dayton (0O.) 
Journal Herald. 

Governor Cox would become 
chairman of the board of At- 
lanta Newspapers, Inc.; James 
M. Xx, r.. vicechairman; 
Clark Howell, vicechairman; 
and Mr. Biggers, president. 

400,000 Circulation Seen 

For an indefinite period, Mr. 
Biggers said, both the Journal 
and Constitution plants will 
have to be used, but eventually 
the consolidation plan contem- 
plates a single pub! <r by 
It is expected, he said, t the 
combined Sunday edition would 
exceed 400,000 circulation. 

The Sunday Constitution, 
which contains the American 
Weekly and Puck the Comic 
Weekly, now runs about 215,000 
while the Sunday Journal goes 
over 300,000. The Journal fea- 
tures include a 12-page comic 
section, a locally: roto- 
gravure magazine, and This 
Week 


Present press capacity in 
neither plant would accomodate 
the enlarged Sunday paper, ac- 
cording to Mr. Biggers. Details 
of plant layout have not been 


completed. 

In January, 1948, the 80-year- 
old Constitution moved from its 
ornate red building across 
Peachtree Street to a complete- 
y modern, streamlined build- 
ing with 110,000 square feet of 
floor space. e of the few 
relics from the old plant to go 
into ner -_ was the = 
top di us or many yei 
- Henry W. Grady, Clark 
Howell, and now by Editor 
Ralph McGill. 





Biggers J. M. Cox, Jr. 
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The Oldest Publishers’ and Advertisers’ Newspaper in America 


FOUNDED IN 1884 


Atlanta Merger Agreement 
Gives Cox 70% Control 


Plan Subject to Government 
Rulings Provides for Single Plant 


One year later, the 66-year- 
old Journal took up its fourth 
stand at 10 Forsyth Street, af- 
ter remodeling the Austell 
Building for offices and 
a four-story mechanical annex, 
housing a 16-unit Goss Head- 
liner press. 

The Journal’s occupancy of 
its new home was made notable 
by the remarks of Governor 
Cox and his two granddaughters 
pressed the buttons starting the 
$1,250,000 press. 

“I want this press,” Mr. Cox 
said, “never to carry into the 

rinted sheet an untruth de- 
iberately. I want it to realize 
that it is one of the indispen- 
sable institutions of our civili- 
zation. If public opinion has an 
untruth fed to it, it will be just 
as harmful as though we had 
deadly poison in our drinking 
water.” 

Bryan and McGill Remain 

Mr. Biggers emphasized that 
Wright Bryan and Mr. McGill 
would continue as editors of 
the daily Journal and Consti- 
tution, respectively. Mr. Mc- 
Gill, incidentally, was in Pal- 
estine this week. The combined 
Sunday paper will be pee 
by the Journal editorial depart- 


ment. 

The March 19 announcement 
over the signatures of Major 
Howell, president and publisher 
of the Constitution Publishing 
Co., and Governor Cox, chair- 
man of the Board of the Atlan- 
ta Journal Co., was compelled 
because e story had leaked, 
Mr. Biggers told E&P. 

“We weren't ready yet,” he 
said, “but we wanted our em- 
ployes get the story first 
from us.” 

As in the case of the Dayton, 

., Tewspapers a 
“economic reasons” 
as dictating the merger move 
in Atlanta. Governor Cox, own- 
er of the Dayton Evening News, 
bought out the Journal and 
Herald from Col. Lewis B. Rock, 
combined the latter as a morn- 
ing daily and continued the 





McGill 








Howell J. M. Cox, Sr. 


News evening and Sunday. All 
use one plant. 
Howell in Full Charge 


The Atlanta statement fol- 
lows: 

“Rumors persist that the be 
Atlanta newspapers are going 
to be merged. We think the 

ple are entitled to know the 


acts. 

“It is true that we have 

reached an agreement toward 
merging The Constitution and 
The Journal. This agreement 
is subject to the approval of 
certain government agencies. It 
is assumed this approval will 
be forthcoming without undue 
delay. 
“The effect of this merger, 
should it be accomplished, will 
be the continuance of the pub- 
lication of the Constitution in 
the morning field and the Jour- 
nal in the evening field. We are 
looking to the consolidation of 
the Sunday Journal and Sun- 
day Constitution, the combined 
ublication to retain all the 
Best features and writers now 
carried in each. 

“The editorial policies of the 
Journal and of the Constitution 
will remain independent as at 
present. Clark Howell, Presi- 
dent and Publisher of the Con- 
stitution, will continue as. pub- 
lisher and will have sole and 
complete authority over the 
editorial policies and the news 

orto epartments of 
that paper. The Journal will 
remain under the guidance of 
James M. Cox as publisher. 

“The combined Sunday paper 
will be one of the largest and 
most outstanding mewspapers 


in the country. Readers and 
advertisers alike will profit. 
Duplication will be eli ted 


and a bigger, richer, more com- 
plete Sunday paper will result. 
‘Economic Reasons’ 

“We are fully aware of the 
greater responsibility which is 
thrust upon our shoulders in 
the merger of, these two great 


newspapers. reasons 
have played a large part in dic- 
tating this move on our 

“Both newspapers will con- 
tinue to publish and transact 
all business in their plants as 
heretof 

“It is our desire to build 
greater newspapers on the firm 

(Continued on page 6) 








Ad Business Supports 
Census Income Query 


By Lawrence Farrant 


THE ADVERTISING business took 
Samnch wltegee—cn pecemeny 

un ary 
beneficiary—of the 1950 Census. 

Dr. Roy V. Peel, new Census 
—— director, told newsmen 
at his first press conference 
(under Advertisin; Council 
sponsorship) that business and 
advertising executives want the 
controversial question Bo earn- 
ings to be asked of every fifth 
person in the United States this 


year. 
5-Year Plan Possible 

“If business knows how much 
purchasing power to expect in 
their marketing areas, if i 
knows housing conditions and 
agricultural production,” Dr. 
Peel said, “then it can plan 
marketing and advertising pro- 
grams not for j one year 
but for about five years ahead.” 

Newspapers, market analysts, 
pollsters and other private serv- 
ices ask similar questions in 
sampling surveys, he said. 
part of a promotion campaign 
to sell advertising space, the 
New York News studied in- 
comes in all six marketing 
zones of its major circulation 
area, Peel declared. Then 
the News space salesmen went 
out, armed with data to prove 
why advertisers should use 
the tion to put — 
a message to potential buy: 

The census chief’s argument 
was that Uncle Sam’s survey 


than poll could 
afford yo gr query. About 30,000,- 
000 luals—20% of the 
estimated 150,000,000 Americans 
—will be asked additional ques- 
tions. Any one of the 30,000, 
war is 14 years of age or over 
ill be asked several questions 


m_income. 
on But what if they refuse to 
answer? 


“Then we'll use —— 
Dr. Peel said. “Or we may, 
= the law, arrest and fine 

them. But we expect to meet 
refusals chiefly where there is 
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lack of Penge of the 
purpose of msus ques- 
tions. Wait a minute, let’s Teer 
from Dr. Reed, who direct 
the 1940 census. He had experi- 
ence with refusals.” 
Reed Sent Some to Jail 

Dr. Vergil D. Reed, associated 
with the pod J. Walter Thomp- 


son advertising agency, a wiry 

and genial pA eM p an 
Indiana, snaj : “I sent four 
or five to prison. They man- 


handled our enumerators with- 


out provocation.” 
is year, the Census Bureau 
is going ahead anticipating 


t much less trouble. ~ = time 


the count officially 
Saturday, ubiity: : 

campaign will 
have cove weaned the nation for 
one month. 

The story behind the census 
advertising ——, which 
started March 1 

Primarily, it shows the ex- 


aeins on 
the pre- 


As tent to which business and ad- 


vertising 
tallying. 
ing conducted by the Advertis- 
ing Council, Inc., in cooperation 
with the Census Bureau. What's 
more, the big agencies have 
contributed plenty of man- 
power and brainpower. 

Benton & Bowles donated 
their services in preparing copy 
for advertisements. Mats for 
reproducing the Council’s ads 
are available without charge. 

9,500 Ads Ordered 

“To date,” Dr. Peel reported, 
“9,500 advertisements beve been 
ee ae, beg en om news- 
papers, y the business press. 

And 83,000 car cards have been 


000,000 distributed.” 


Theodore S. lier, presi- 
dent 4. the Adve: g Council, 
said about half the mats were 


being run by the newspapers 
individually as a public serv- 
ice. Merchants e space in 
the papers to run the others. 

In preparing the list of ques- 
tions Oe this year, ———— 
came from all segments of busi- 
ness, industry and advertising. 
Farmers will be asked a_ total 
of 334 questions. A typical one: 
How many sour che trees on 
this, place are not of bearing 
age? 

The housing questionnaire 
asks 26 questions. One in five 
persons will be asked: Is there 
a television set in this unit? 

Covered in the Law 

Arthur Krock in the New 
York Times this week likened 
the income query to the nose 
of the camel amusingly poked 
through an opening in the tent. 
Republican congressmen consid- 
ered it an invasion of personal 
liberties. Former President 
Herbert Hoover, according to 
Mr. Krock, 
of 1929, he signed, gave 
no authority for the a 

Dr. Peel rejected this vi 

“The Census Bureau eonaiiers 
the question to be authorized 


» is significant. ’ 


under the law,” he said. 
have had the advice of counsel 


“We 


of the Department of Commerce 
on our Ss 

Oppesition to the questioning, 
in his view, represented a nor- 
mal reaction, a feeling of frus- 
tration in the American -— 
so soon after the March 1 
—, —. filling out 4 
“all the 

Back A. "1940, the same ques- 


eq tion on income appeared on the 


census forms. After tabulation, 
market analysis was based to a 
large extent on the published 


otals. 

Individual answers, Dr. 
noted, are kept pe Ro 
Only totals and general analy- 
sis will be made public. 

First copies of the completed 
census will go 1% gee t 
Truman by Dec. 1950. 
essing of other Sus will "ae 
longer. 

“Full analysis in final form,” 
the census director said, should 
be out by °52 or '53.” 
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foundations of the Journal and 
the Constitution; to give our 
readers better newspapers and 
greater service; to be construc- 
tive forces for good in Atlanta, 
orgia, the South, and _ the 
United States; and to deliver 
one of the greatest markets in 
the country to our advertisers 
at. Eg! and equitable rates. 
t is with deep consciousness 
of pb Fp cr gene to the 
people of Georgia and the South 
that we pledge anew to furnish 
fine newspapers which _ will 
never shirk their public duties 
and of which you can and will 
be proud. 

“We hope to announce a final 
completion of this merger soon.” 
Both Have Radio 

The Journal’s radio proper- 
ties include WSB, a 50,000-watt 
clear channel station affiliated 
with National Broadcasting Co.; 
a Class B frequency aes 
tion station, and B- TV, 
by has been operating about 

There is one other TV 
sation in Atlanta. 

The Constitution's radio in- 
terests, valued at approximate- 
ly $1,000,000, are 5, 
watts, affiliated with American 
Broadcasting Co.; an FM outlet, 
and WCON-' ‘on Channel 2, 
under a construction permit. 

An FCC ruling is ngegemery 
to determine how the TV coi 
struction permit can be A...4 
ferred, since there is an infor- 
mal commission attitude against 
“trafficking” in video permits. 

WCON has been on the air 
since 1947, but WSB is one of 
the nation’s pioneer stations. 


* 
Popular Lectures 
SPOKANE, Wash.—A 10-week 
series of lectures on gardening 
sponsored by the Spokesman- 
Review has proved so — 
that the meetings have 
transferred from the aeemeee 
ars 's auditorium to the Spokane 
of Commerce civic 
auditorium, oO. B. Hi 


e 
ic development pn nay is 
in charge of the meetings. 





2% Discount 
Study Is Urged 
By Calif. Group 


By Campbell Watson 


San Francisco — Studies to 
determine why member news- 
papers of the California News- 
paper Advertising 
Association should 
jointly in discontinuing the 2% 
general advertising discount for 
cash were propo: at the 
March meeting here of the 
— northern unit. 

¥.,- was advanced 
by Wallace Kirkes, San Mateo 
Times, and received the approv- 
al of William R. Cass, Mill Val- 
ley Record, unit president. 
Northern and southern units 
= in annual convention in 
un 

Vernon Davis, credit 
er, San Jose Mercury Hera 
and News, reported his news- 
papers had discontinued the 
2% payment in September, 1947, 
without loss of advertising. He 
declared the percentage, de- 
signed as an inducement for 
prompt payments, was unnec- 
essary and ineffective. 

Mr. Kirkes immediately asked 
why similar action could not 
be taken “on an association- 
wide basis.” 

Richard Newell of Pacific Gas 
& Electric Co. assured the ad- 
vertising managers that the 
utility’s advertising schedules, 
including those of weekly news- 
papers, will not suffer as a re- 
sult of the appointment of an 
advertising agency — tten, 
Barton, Durstine & Osborn. He 
added that the company con- 
tinues firm in its belief in news- 
papers as the basic medium. 

Harold Baxter, Sr., food bak- 
er, said newspaper ‘advertising 
provides a valuable ope 
wedge for development 
markets because Mrs. House 
wife today reads her market 
ads more seriously than the so- 
ciety page. 


” 
Oregon Dailies Help 
Push Local Products 
, Ore.—Local news- 

BE 2. and radio stations are 
cooperating with Portland retail 
stores and Oregon manufactur- 
ers in plans for All Oregon 
Products week, April 17-22. ft 
event is sponsored by the 
land Retail Trade bureau. ie 
purpose is to do a good public 
relations job for Oregon manu- 
facturers in the retail field. 

Charles Snell of the Meier & 
Frank Co. is general chairman. 
Among the members of his com- 
mittee are M. L. Sharp, local 
advertising manager of the 
Journal, and Jean Callahan, of 
the Oregonian. 


s 
Scripps Heir Born 
La Jouxa, Calif—A son, Peter 
Scripps woe was born here 
March 17 to Charles and Mar- 
garet doaies McCabe. The 
baby’s mother is the daughter 
of the late Robert P. Scripps 
a? granddaughter of the late 
cripps, founder of 
, N rs. 
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Sunday Magazine 
Spurred by Group 


Federations of Newspaper Magazines 
Aid in Growing Recognition 


By John Hanrahan 


pips in a series) 
Last American business 
spent 45. billions to cry_ its 
wares to the American Con- 
sumer. 
In an economy of $225 bil- 


lions, this does not seem an 
extravagant expenditure for 
promoting the commerce. It 


may even be acclaimed as a 
frugal sum to spend on product 


education. 

Of “this “total, $60,000,000 went 
into the newsaper magazines— 
about one and a third per cent 
of the dollars spent for all ad- 
vertising. In the light of the 
part that Sunday leisure plays 
in the recreation of American 

it seems little enough. 
It is an expanding traffic. 
Doubled and Redoubled 

Sixty million dollars can’t be 
wrong—especially when five 
years ago they were only thirty 
million, and five years before 
= only fifteen. 

Doubled and redoubled in a 
decade! That is the score! 

It a ge were itself, indeed, as 
a social P en, calling for 
a special study. Here, repre- 
sented in print, are the ways 
of life of a great cross-section 
of representative Americans. 
How do the newspaper maga- 


zines reflect them in their hours 
of ease? 


A great change in the leisure 
ways of America has taken 
place during the half-century 
period of aoa magazine 
publication. 

Consider. on the one hand the 
enormous decrease in the num- 
ber of hours in the working 
week. In the addition of Sat- 
urdays alone to the free time 
of the American for living a 
life of his own, we have added 

rodigiously to the nation’s 

ours of weekend relaxation. 
New Demands on Time 

But here is the extraordinary 
aspect of it: Students of the 
American way of life appear 
to agree that the expansions 
of interest have come about 
continuously in all spheres— 
and that the widening horizons 
have, in all likelihood, come 
about through an interaction of 
effect. 

In any event what is evident 
is that the circulations of news- 
papers, magazines and books 
have been steadily on the rise— 
even while the radio and video, 
the motion picture and the mo- 
tor car have been demanding 
their added hours. 

No one can know or gauge 


Ad Gains 
Selling 


the ceiling of available hours 
for any of our leisure pursuits. 
That coiling is not yet tn al t. 


The net total is one of gain that 
is apparent a the line. 
Something dire must have hap- 

~~ ~f to plain, old-fashioned 


Twenty years ago what Amer- 
ican economists chiefly wished 
were new sets of wants. Now 
most of us have so many wants 
and to them so rap- 
idly tuat most of us will not 
= all of our wants in our 

Now, since wants are the 
very stuff of which advertising 
is made, and since advertising 
plays a necessarily forceful part 
in the business of the publishers 
for their magazine sections, let 
us turn aside for a moment to 
“look at the record”—to see 
what advantages the newspaper 
magazines have taken of their 
opportunities. 

Advertising Records 


It will cast added light on 
this present-day status of the 
newspaper magazines if we ex- 

amine this record of advertis- 
ing achievement in fuller detail. 
So, let’s go back a bit into the 
earlier records. t may even 
sharpen our sense of the fu- 
ture!) 

As pointed out in the first 
installment of this series, the 
pioneer among these undertak- 
ings was the Sunday American 
Magazine, launched in the New 
York Journal of November 15, 
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Dayton Magazine - 
Format Is Changed 


Dayton, O. — Camerica, the 
locally-produced Sunday — 
= section in the Dayton ly 

News, has undergone changes in 
pg. and format. in new 

standard depth of 
PO 000° Poon It is now possible to 
print the supplement on the 
presses as the daily paper, 
panne PADItibi Rotonews. 

Sunday Editor Max “Kohnop 
and Art Director Homer Hacker 
worked with Ralph Francisco, 
typographic and layout consult- 
ant, in redesigning the inside 
pages. 





1896. It was adopted at once 
in San Francisco, came 
again to Chicago, and as Mr. 

fearst acquired other news- 
papers, it ead all across the 
country. en, in 1916, it took 
the name of The American 
Weekly. 

In 1938, the invitation to cir- 
culate the American Weekly 
was extended to other news- 
papers as issuing agents. It is 
now issued by 21 subscribing 
newspapers, 12 of them 
controlled, has a total cireula- 
tion of 9,645,541. 

The advertising revenue rec- 
ord from 1935 to 1949, inclusive, 
shows: 


pL ere $6,564,632 
PERE 9,468,127 
ME aeadcassa 8,830,170 
WED ae cwensens 5,619,668 
BE he dew asda 6,096,195 
SEs kccceaaus 5,721,928 
a 6,313,255 
GEE keecnecees ,479 

1943 10,273,112 

a8 





zines, begun in 1902 Tide 
5 n an s- 
continued in 1918. 

This Week now consists of 27 


9,562,485. Its advertising reve- 
nue record from 1935 to 1949, 
inclusive, was as follows: 


1 
1949 
In 1940 Parade was launched. 
It is owned by Mr. ‘arshall 
Field, has 30 subscribing news- 
papers, chiefly in the middle- 
sized cities. Beginning with a 
negli; i. advertising revenue 
in 1 it shows advertising 

‘Continued on page ) 
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AAAA and ANA 
To Hear Sawyer 
At Joint Dinner 


Bg ve Riek age wp ad- 
e press 
will discuss significant trends 
in advertising at the annual 
meetings of the American Asso- 
ciation of Advertising Agencies 
and Association of National Ad- 
vertisers next week. 
Secretary of Commerce 
Charles Sawyer will speak at a 
dinner at the Greenbrier in 
White Sulphur Springs; W. Va., 
on Friday. He will be intro- 
duced by Stuart Peabody of the 
Borden Co., chairman of the 
Advertising Advisory Commit- 
tee to the Secretary of Com- 
merce. 
Earlier the same day, ANA 


will hear Cyrus Ching, US. 
Federal Mediation Director, 
talk on “Where Do We S 


tand 
Today in Employe Relations?” 
at the Homestead in Hot 
Springs, Va. Philip Graham 
publisher of the Washington 

D.C.) Post, will speak at 
en on ,, Where America 
Stands Today.’ 

Among the Thursday after- 
noon speakers will be Thomas 
H. Young of United States Rub- 
ber Co., who will discuss trends 
in the Audit Bureau of Circula- 
tions. 

Fred Willkie, brother of the 
late Wendell Willkie and vice- 
president of Joseph E. Seagram 
& Sons, will tell the story of 
what his company has done to 
build community relations and 
how it made for better busi- 
ness. His talk is scheduled for 
Friday morning at the Home- 
stead. 

Other speakers on the ANA 
program are advertising direct- 
ors and other executives. 

AAAA sessions will begin 
with election of officers and di- 
rectors Thursday. The general 
program starts Friday. Clar- 
ence B. Goshorn, of Benton & 
Bowles and chairman of the 
AAAA oe will preside. 

Louis N. Brockway of Young 
& & Bubleam will handle a sym- 

on personnel; Sidney 
Giellerup of Marschalk & Pratt 
will cover controversial ques- 
— on the 1950 examination; 
B. Duffy of Batten, Barton, 
Renin & Osborn will discuss 
a new project of the committee 
on media relations; and John 
P. Cunningham of Cunningham 
& Walsh will present material 
for the special committee on 
agency personnel. 

George Reeves of J. Walter 
Thompson will talk on adver- 
tising content later in the 
morning, followed by Julian L. 
Watkins of H. B. Humphrey 
Co. of Boston; and Fairfax M. 
Cone of Foote, Cone & Belding 
of Chicago. 

Mr. Cone will preside at Sat- 
urday sessions. On the program 
will be Gordon E. Hyde of Fed- 
eral Advertisin; mm, 4 gar Al- 
bert Dempewo Cel 











Private Hangings 

New Westminster. B. C.— 
Sheriff Frank Cotton an- 
nounced he will bar news- 
papermen from any future 
hangings at Oakalla Prison on 
the ground that newspaper 
accounts of two recent hang- 
ings were “distasteful.” 

“At one time hangings were 
public,” said Sheriff Cotton 
“Then it was decided they 
should be private. Today, I 
feel, with this type of cover- 
age, they are more public than 
ever.” 





Cleveland News 
Restyled to ‘Sing’ 
CLEVELAND, O.—Even to re- 
styling its nameline, the Cleve- 
land News has been redesigned 
to make the pages “sing.” First 
issue of the paper with new 
a? and makeup appeared Mar- 


“Not since 1879, when it was 
first sent through ‘the mails, had 
anything so exciting happened 
to the News,” commented J. C. 
Erney of the promotion depart- 
ment. 

New body type is 8-point Co- 
rona, and all headlines are in 
Bodoni. Inside pages have been 
tailored “to blend into interest- 
ing harmony with advertise- 
ments, which are pyramided, 
leaving lefthand column or col- 
umns always open for editorial 
content,” said Mr. Erney, add- 
ing: “The restyled News is 
built for speed.” 


Home Shoe Sale 
Business Grows 
From Small Ad 


PorTLAnD, Ore.—The first dis- 


play advertising for Walkt 
Home Shoe Service made its ap- 
pearance March 17. 

It is a new idea in Oregon. 
Cephas B. McCorkle has a 
“Shoemobile” station wagon 
which carries 570 pairs of na- 
tionally-advertised shoes from 
first walkers to nine years. A 
telephone call to his place of 
business will bring the shoes to 
the child instead of having to 
take the child downtown to the 
shoe store. 


He started business with one 
classified advertisement in the 
Oregonian. From that single ad 
he got seven calls and made six 
sales. That was nine months ago 
and he has been running classi- 
fied advertising in Portland pa- 
pers ever since. 


The idea came to McCorkle 
during the war when he was 
flying. Asked by his co-pilot 
what he would do when the war 
ended, he replied that he would 
probably return to selling shoes. 
The co-pilot said, “By the time 
we get out they'll be fiying 
shoes to people and landing 
them in their back yards. 


Mr. McCorkle’s first idea was 
a rural shoe route, but he be- 
came convinced that it would 
work in a city. It has. 


His advertising copy is pre- 
pared by G. Mackie Cornwall, 
of the Portland office of Mac- 
Wilkins, Cole & Weber. 





INS Helps to Capture 
‘Most Wanted’ Killer 


INTERNATIONAL News Service 
was acclaimed by federal and 
state authorities this week for 
the role it played in the cap- 
ture of one of the nation’s 
“most-wanted” crimin: 

The swift apprehension of 
William Raymond Nesbit in St. 
Paul, Minn., on March 18, was 
attributed to a series of public 
service articles and rogue’s gal- 
lery photos Pn geote and dis- 
tributed by INS and published 
in the St. Paul (Minn.) Dis- 
patch, among other client pap- 
ers. 

The arrest came just two days 
after publication in the Dis- 
patch of the fourth article and 
photo in the INS “Ten Most 
Wanted Criminals” series—the 


article giving a detailed de- 
scription of Nesbit. 
The 12-chapter series was 


written by James Lee of the 
INS Washington staff. 

The dangerous murderer-at- 
large was seized by St. Paul 
police | after a group of alert 

re 





_ Frank a. of Brink- 

an Corp.; Dr. Vergil D. Reed 
a3 J. Walter Thompson; James 
H. Ellis of the Kudner 


Agency: and —_ N. Brock- 
way of Young & Rubicam. 
8 


e story, rec- 
ognized the pho ~ of Nesbit, 
and informed local authorities 
of his hiding place in a cave. 
To James Lewis, 14-year-old St. 
Paul schoolboy, ‘went the major 
credit for spelling the photo. 


Before notifyi: ay Be goles. a dem 


boys decided to 

ing another close i A , A 
suspect, whom they had regard- 
ed all along as a harmless her- 
mit. 

“We were all sure it was him 
when we looked at him again 
after seeing the picture,” young 
Lewis told INS, “so we ran 
away and went to a store to 
telephone the cops.” 

When Nesbit’ who had elud- 
ed capture for three and one- 
half years since breaking out 
of the South Dakota State Pen- 
itentiary, was searched by pol- 
ice, a clipping of the story was 
found in his pocket. 

‘ gar Hoover, Director of 
the FBI, sent a telegram to INS 
General Manager Seymour 
Berkson expressing appreciation 
for the help given by the news 
service and by its Washington 
bureau chief, William K. Hut- 
chinson. 

Gov. George T. Mickelson of 
South Dakota said the state was 
“grateful” and C. Worton Jame- 
son, warden of the South Da- 
kota prison, declared: One of 
the greatest mediums we have 
for intercepting criminals is 
the press. International News 
Service is to be commended.” 


McLeans Fete 
200 at Dinner 
Prior to Forum 


PHILADELPHIA — Some of Ls 
nation’s outstanding 
attracted the rm capacity 
audiences at the fourth annual 
Philadelphia Bulletin Forum, 
March 20-21 at the Bellevue- 
Stratford Hotel. 

rs. Ruth Geri Hagy, director 
of the Forum and also of the 
Bulletin’s Club Service Bureau, 
said requests for more than 
25,000 tickets were received 
this year. 

Prior to the opening session, 
Robert McLean, president of the 
Bulletin and of the Associated 
Press, and other members of 
the McLean family, gave a din- 
ner for speakers, committee 
members, executives of the pap- 
er and other guests. More than 
200 persons attended. 

he Forum was covered ex- 
tensively by radio and televi- 
sion stations, including the Bul- 
letin’s WCAU. The Bulletin 
also will print a special sup- 
plement, Sunday, March 26, f — 


Forum, 
speeches, transcripts of debates, 
pictures, = It is expected to 
run 16 to 18 pages. 

note 7 criticism of the 
press was introduced at the 
forum by Gov. Adlai E. Steven- 
son of Illinois. He said: 

“I was hopeful that some 
paper would make a serious 
effort to analyze and explain 
in simple terms the last state 
budget in Illinois. But there 
was little but the usual epithets 
and criticisms . . . the usual edi- 
torial approval “for specific in- 
creases coupled with general 
criticism of the overall increase. 
Enlarged state aid for schools 
and tuberculosis control was 
applauded but the consequent 
increase in the budget was con- 


ned. 
“A large Chicago paper de- 
nounced the increase in the 
budget, and in an adjoining 
column demanded inclusion of 
several million dollars more 
for airports. A large downstate 
paper damned the budget and 
the next day with equal vigor 
demanded that the state subsi- 
dize the — of nurses. 

“Few, if any, Dlinois papers 
took the trouble to point out 
that only about one-third of 
our budget covers all the op- 
erating activities of the state 
government, and that two-thirds 
is for construction and distribu- 
tion to local governments and 
individuals for education, high- 
ways, welfare and public assis- 
tance over which we can exer- 
cise little control.” 


Best DAV Columns 


Cincinnati, O.—J. M. Hazlett 
of the weekly Pauls Valley 
(Okla.) Democrat has won the 
$250 first prize offered by the 
Disabled American Veterans for 
the best col about 
veterans. Other prize winners 
are: John Reynolds, Cedar 
Rapids (Ia.) Gazette, $150; Ione 
Quinby Griggs, Milwaukee 
(Wis.) Journal, $100. 
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Circulators 


Divided 


On Saturday Option 


By Joseph W. Dragonetti 
— The 


most 
nificant ‘on “"y of a at 
the Sprin; eeting of the Inter- 


irculation Managers 
Association here, March 19-21 
was the Audit Bureau of Cir- 
culations’ 15% or yaa rule 
as applied to Saturd: 

The ISCMA took a no official 
action. 

Matthew G. Sullivan, circu- 
lation director of the Gannet 
Newspapers, brought w 
matter. He is i Wy a 
drive to abolish the differential 
rule on Saturdays only and 
make it optional io publishers 
to report such circulation sep- 
arately. 

Opinion Divided 

After his talk, Mr. Sullivan 
asked for a show of hands on 
the question: 

“Should it be made optional 
» separate Saturday circula- 
ion?” 


Opinion was equally divided. 
Representatives of papers un- 
der 30,000 and those over that 
— then went into closed 


eetings. 

spSummarizing for the under- 

30,000 group, Frank R. Mc- 
Kain, Bethlehem (Pa.) Globe- 
Times, said the majority fav- 
ered a change in the rule, al- 
though it was agreed that pub- 
lications in that category were 
not now seriously affected. 

“The small papers,” Mr. Mc- 
Kain said, “are not as hard hit 
percentagewise on Saturday cir- 
culation as the big city dailies.” 

Opposition to Mr. Sullivan’s 
proposal was expressed by some 
metropolitan papers, according 
to Jere C. Healy, Passaic, (N.J.) 
Herald News, who presided at 
the — meeting. 

it was Fthe feeling of 
the ‘over-30,000 group that more 


. discussion was necessary. 


The question of additional 
auditing costs was raised, but 
Mr. Healy said the consensus 
was that the costs would not 
be sufficiently increased to in- 
fluence a decision for or against 
a change in the rule. 

Sullivan's Argument 

Mr. Sullivan said 400 dailies 
have discontinued Saturday 
tions ami more will do so “if 
they are ———- by the ABC 
rules.” He ad 

“The Kk. i brought 
about this rule. They can have 
it in the light of pres- 
ent-day conditions. I strongly 
favor the Saturday separation 
and I hope that many of you 
make your desires known. 

“The present rule prevents 
many, if not most, newspapers 
from reporting true net paid 
averages on the five days when 
advertisers buy space. Adver- 
tisers - disinterested in Sat- 


lally newspaper 
y is a financial head- 
ache to many publishers. Yet 
because of an ABC rule they 
are forced into extra expense 


in futile attempts to bolster 
Saturday circulation to the ad- 
vertising days’ average. 

“A new rule should be writ- 


ten so that a newspaper’s Sat- ® 


urday circulation lower than 
the five-day average, may be 
reported separately regardless 
of any differential. For a 
newspaper with consistently 
lower circulation on one of the 
five ——— days, a satisfac- 
tory rule should be written giv- 
ing the publisher the option of 
—— that day separately. 

A substantial differential should 
be required, 10% or even 6% 
for example, to prevent too 
many or unreasonable | sepa- 
rations on ABC reports.’ 

ABC Head Non-Committal 
James N. Shryock, managing 
director, ABC, attended the 
Monday sessions, but made no 
comment on the differential 


rule. 

He did, however, caution 
against “an epidemic of con- 
tests” and developed the 


thought that circulation can get 
too hi for the advertiser to 
meet the rates. He also warned 
that publishers should keep ex- 
penses in line because there are 
diminishing returns on revenue 
from both circulation and ad- 
vertising. 

Speaking on the topic, “How 
Small City Papers Can Protect 
Their Circulation Against Met- 
ropolitan Campaigns?” Robert 
A. Lewis, Hagerstown (Md.) 
Herald-Mail, said: 

“I have been on a small city 
paper for three years. Prior to 
that I was on a metropolitan 
14 years. I believe some of the 
metropolitan campaigns are a 
boon to small city papers. 

“All metropolitan newspa- 
pers with their many editions, 
predates, extras and their un- 
limited amount of cash to spend 
for promotion, with cash 
awards, contests for their read- 
ers, prizes to their carriers, ex- 
tra pages of comics and special 
features, do not have the one 


Officers of Interstate Circulation Mi iati Spring 





Melvin Ellis, left, New Brunswick (N. .) Mome-News: and Harold M. 
Snyder, Camden (N. J.) Courier- Post, at ISCMA meeting. 


big advantage that the small 
local paper has, and that is 
service.” 

Critical Cost Period 

He advised against trying to 
beat the metropolitan newspa- 
pers at their own game of the 
big bankroll. 

“Play your own hand in the 
form of good-will promotion 
with your carriers, dealers, 
agents or other personnel that 
makes the wheels of circulation 
go around,” wis urged. 

Barney G. Cameron, Pitts- 
burgh Post-Gazette, president 
of ISCMA, said 1950 was a 
critical year with respect to 
costs. 

“Wages and other costs of 
operation are at an _ all-time 
high,” he said. “Circulation 
rates on most newspapers are 
at a peak beyond which even 
the most desperate newspaper 
publisher will not venture.” 

He recommended that every 
newspaper engage in a program 
which will do something for 
the welfare of newspaperboys 
“and then talk about it in the 
right places. 

Howard W. Stodghill, business 
manager, Philadelphia Bulletin, 
reported on the 1949 Newspa- 
perboy Day, giving credit to. cir- 
culation 1 Ss and p 





ers who have done an aggressive 
job of selling their program to 
their own organization and to 
the public. 

One of the highlights of the 
Monday luncheon was the pre- 








meeting in Philadelphia: Left to right, Ward : Jones, Butler (Pa.) 


Eagle, Secretary-treasurer; 


vicepresident; and Edward 


Barney 
Gazette, president: John T. McGuire, pe (Pa.) Times-Herald, 
first vicepresident; Milton J. Picou, Philadelphia Bulletin, second 

Smith, Connellsville (Pa.) Courier, 





sergeant-at-arms. 
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Post- 


sentation of a citation for hero- 
ism to am Kaiss, 15-year- 
old carrier = the Baltimore 
(Md.) News-Post and Sunday 
American. 

Last December, the boy dis- 
covered a man in a gas-filled 
room while making his collec- 
tions. Smelling the odor of gas, 
he traced the fumes to the 
house and summoned aid. 

Short Mail Rate Hit 

H. W. Blackford, Plainfield 
(N. J.) Courier-News, said he 
favored discontinuing short rate 
mail subscriptions in sub 
areas. He said the expense does 
not justify the circulation 
gained. 

“We charge 30 cents a week 
for mailing in postal zones 1 
and 2; zone 3 costs an addition- 
al two cents per week, zone 4 
three cents extra, zone 5 four 
cents; zone 6 six cents and 
zone 7 and 8 eight cents extra, 
he reported 

“Undoubtedly it will be neces- 
sary to pass on the extra costs 
to the subscriber as soon as 
either Senate or House bills go 
through, increasing postal rates 
again. 

“If your competitor is a local 
paper I suggest you increase 
your rates. If, however, it is a 
metropolitan newspaper with 
which you are competing, then 
increase your rate and take the 
loss that goes with it. 

“Unless the metropolitan pa- 

gives the subscriber the 
same local coverage that you 
can, he will pay you the regu- 
lar subscription rate.” 

Frank R. McKain, Bethlehem 
(Pa.) Globe-Times, said reader- 
ship surveys help circulation 
departments. 

“My publisher,” he related, 
“conducted a readership survey. 
And por anaer A a results 
were astounding e cross sec- 
tion of replies were compiled 
and the analysis really gave us 
something to — about.” 


160-Pg. “Tapeline’ 

Hastincs, Neb. — Hastings 
Daily Tribune staffers and = 
cial correspondents worked for 
two months ae the ma- 
terial for stories 419 
pictures in the = | apeline 
Edition of March 13. The paper 
comprised 160 1 It sold at 
the regular week-day price of 
5 cents. 
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Strike Threat Looms 
At New York Times 


Two Masor Issuzs wages 
and a Guild — defied ied ef- 
ram ty at negotiation by repre- 
— of the New York 

Times, the Newspa| sane of 
New York and the 
tion Service this A. Fag 

Negotiating committees 
the Times and Guild, which 
have met 25 times in four 
and one-half months, pondered 
a suggestion of an emergency 
session March 27 or 28 before 
the Times unit of the union is 
—— to take a — vote 

ar 7 and 
March 18, % 

Statement and counter-state- 
ment flew back and forth in a 
last-minute flurry to avoid an 
impending crisis. 

“It has come to my atten- 
tion,” said Times Publisher Ar- 
thur Hays Sulzberger, “that rep- 
resentatives of the Newspaper 
Guild of New York have made 
statements to Times employes 
to the effect that men and wo- 
men in the Guild jurisdiction 
who continue to work for the 
Times during a strike, if one is 
called, will lose their jobs as 
part of the strike settlement. 

“To correct that mis-state- 
ment, please understand that: 
(1) The Times will never agree 
to a settlement with the Guild 


of 


, 


that calls for the dismissal of cr 


present Times employes who 
continue to work during a 
strike. (2) In every way pos- 
sible, the Times will protect 
each employe’s right to con- 
tinue to work.” 

a posted notice, the Times 
Negotiating Committee stated 
it had offered: 

“1. That the Times and the 
Guild promptly execute a con- 
tract which would include all 
of the ag ey heretofore 
offered by the Times. 

Suggest Arbitration 

“2. That, if this continued to 
be unacceptable to the Guild, 
the Times would be prepared 
to submit to arbitration the 
terms of an entire new contract, 
with the sole exception of a 
Guild shop in the news and 
editorial departments. As has 
been frequently stated, the 
Times regards this as a ques- 
tion of principle from which it 
cannot deviate. It showed its 
good faith in this regard by 
promptly accepting 


posa id 

limited Guild shop excluding 
those who gather, write and 
edit the news. 

“It stands to reason that the 
basis of the arbitration would 
be the old contract not includ- 
ing the concessions which have 
been made in our negotiations 
for a new contract and that 
there would submitted to 
the arbitrator or arbitrators 
the old contract, the Guild’s or- 
iginal proposals, and the Times’ 

original counter-proposals.” 

Guild Head Replies 

Under date of March 20, Jay 
Nelson Tuck, president of the 
Newspaper G of New i 
addressed a letter to Louis M 


10 


Loeb, attorney 
Times, answerin; 
ments 


a> 


“One of these documents, 
signed by Mr. Sulzberger, is 
an open and blatant incitement 
to scabbing,” asserted Mr. Tuck. 

“This document (the one 
signed Times Negotiating Com- 
mittee) casts into serious doubt 
the good faith of the Times 
throughout the entire negotia- 
tion,” Mr. Tuck continued. “It 
indicates an anxiety on the 
part of the management to de- 
stroy entirely the fruits of 
four months negotiation; an 
avidity on the part of the Times 
to becloud with a host of minor 
differences (which have already 
been resolved) the few major 
issues which still separate us. 

“Moreover, the unwillingness 
of the Times to submit to arbi- 
tration the question of a Guild 
shop amply demonstrates the 
management’s lack of faith and 
the validity of its position on 
this —, he continued. 

“As I have said, these conclu- 
sions seem to be — 
I sincerely ho that am 
wrong, and nothing me # be 
more gratifying to _*. than to 
have the management of the 
New York | , Times prove that I 


ng.” 

One Guild release claimed 
that “there are close to 1,500 
Guild members among the 1,875 
Times employes who are elig- 
ible” and that in some depart- 
ments “the Guild strength 
100%.” The statement added, 
“A 1,000-man picket line would 
make any strike effective.” The 
Guild declared it will pay all 
necessary expenses for a striker 
and his family, if a strike devel- 
ops. It added that a non-Guilds- 
man who went on strike would 
be accorded full benefits of 
members. 

Ad Is Refused 

An advertisement submitted 
to the Times by the Guild, set- 
ting — its demands and man- 
was de- 
clined way the newspaper. 

“We feel that so long as we 
continue to negotiate with the 
Guild, or so long as the matter 
remains in mediation before 
the U. S. Conciliation Service, 
we should not lend the adver- 
tising columns of the New York 
Times to making it a matter of 
public controversy,” Mr. Loe 
wrote in a letter to Thomas J. 
Murphy, local executive vice- 
president. 

“You may be assured that if 
our efforts and those of the 
mediator should fail, and the 
Guild should feel it necessary 
or appropriate to resort to a 
strike we will make the news 
columns of the Times available 
for a statement by the Guild of 
its position, we will, of 
course, be free to state the posi- 
tion of the ‘Times. Moreover, 
in such event the matter would 
be and we would cover 





news 
the news of the strike. 

Mr. Murph Lng | “that the 
Times adv ing columns had 





always been open to any 
try pe and  oecasionally 
even ee on manage- 
pov ME, disputes. 

Times Action, published by 
the New York Times Unit of the 
Guild, stated that Jerre Smoot, 

Doherty and John Weil- 
are working fulltime or- 
g “the building in the 
present ¢c # 

Guild Shop Mixup 

A misunderstanding devel- 
oped in a recent discussion of 
a Guild shop. 

“Some weeks ago in New 
York Times negotiations a rep- 
resentative of Newspaper Guild 
New York made an unauthor- 
ized suggestion of one set of 
Guild shop conditions for edi- 
torial workers and another set 
for commercial workers,” Mr. 
Tuck telegraphed Mr. Loeb. 
“Guild officers met immediately 
thereafter and agreed that such 
a suggestion wes in violation of 
basic Guild policy. The Guild 
cannot consider any proposal 
that would establish varying 
Guild shop conditions for diff- 
erent group of employes as any 
contribution to the settlement 
of the differences between us.’ 

In a letter of reply, Mr. Loeb 
termed the telegram a “mysti- 
fying document” quoted 
from a stenographic transcript 
of a negotiations meeting in 
which Mr. Weilburg was pur- 
ported to have offered a com- 
promise Guild shop. 

“We have eure gone for- 
ward on the understanding and 
belief that those who spoke for 
the Guild at the negotiation 
table spoke with authority, just 
as we on management’s side do 
not make statements which the 
management does not back up,” 
wrote Mr, Loeb, who concluded 
with the declaration: 

“Your telegram raises a ser- 
ious question as to the authority 
of the Guild’s negotiating com- 
mittee, and we shall be guided 
accordingly.” 

Concessions by Times 

Concessions granted by the 
Times in the long-drawnout dis- 
cussions include a 35-hour, five- 
day week, eight holidays, four- 
week vacation after 15 years’ 
service and some job security 
advantages. 

The Guild originally asked 
for a general increase of 13.6% 
in wages with a minimum of 
$125 a week for top editorial 
workers. 

The present contract classi- 
fies all jobs, maintains a 3714- 
hour workweek and provides 
minimum pay of $110-a-week 
for reporters, photographers and 
many others. This contract rep- 
resented a 10% boost in mini- 
mum scales for some and a 10% 
cost-of-living hike for others. 
It was emphasized by the man- 
agement when this contract 
went into effect that many al- 
ready were paid above the mini- 
mums which in some classifica- 
tions were higher than other 
a York City newspapers. 


Tom 
bur; 


ment 


was “one of 
wage agreements ever a 
by the Times.” He estimated 
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Snow-Sun Feature 
Is Joint Project 

A rative picture 
ture by th the Sieneceetils Chain) 
Star and Tribune and 
Miami (Fla.) Herald told a4 
Minnesotans can divide their 
winter vacations between fun in 
the snow and fun in the sun. 

e two newspapers § co- 
operated in ee agg oor = three 
Minnesota families “before and 
after” their vacation trips to 
Florida. The result was a 
unique winter-summer feature 
which appeared in the Herald 
March : oC in the Sunday 
Tribune March 12. 

The idea wr with Mi- 
riam Alburn and Schuck 
Smith, women’s editors of the 
Tribune and the Herald, respec- 
tively. 





it increased the Times payroll, 
and the employes’ income, by 
more than $1,000,000 a year. 

In explanation of his proposal 
for the present minimum wage 
scale to be retained, Mr. Sulz- 
berger at that time "stated: 

Statement on Costs 

“In recent years, while the 
gross income of the Times has 
increased Substantially as a re- 
sult of gains in advertising and 
circulation receipts, the expens- 
es of operation, including pa- 
roll, have increased at a much 
more rapid rate. 

“For example, in the year 
1948, our total newspaper ex- 
pense, before income taxes, was 
14.4% above 1947, and our pay- 
roll was up 18.4%, but gross 
income increased only 11.4%. 
The picture for the first 10 
months of 1949 is even more 
striking. Compared to the 
same 10 months of 1948, total 
expenses increased 8.8%, and 
payroll 6.23%, while income was 
up only 46%. Over the same 
10 months in 1947, total ex- 
pense this year is up 27%, and 
payroll 25.8%, with income 
showing a rise of only 18.3%. 

“As a result ,the net income 
of the business has shown a 
sharp reduction, to an extent 
which should be a matter of 
concern to all of us. Unless 
those who are responsible for 
managing this enterprise can 
check this rising curve of costs, 
it will not be long before we 
find that our gross income, large 
as it is, is insufficient to cover 
the costs of operation, and al- 
ready we have reached a point 
where any shrinkage in the 
income from advertising or cir- 
culation would require su 
tial economies. Already, we 
have experienced a marked de- 
crease in classified advertising 
linage. 

“Therefore, in our present 
discussions with the Guild and 
in all our other recent union 
—- we have held to 

the position that it is most un- 
sound, under present conditions, 
to permit further increases in 
payroll costs.” 

The Times Guild Unit has 
been called to meet in four ses- 


treet, a 
March 30, ‘and 1:30 A. 
12 noon, 31. 
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Ad Rate Differential 
Seen As Decreasing 


Tue “spread” between retail 


and general milline rates for d 


per advertising 4 fin- 
ally —_ acco: g to 
two studies issued by the Amer- 
ican Association of Advertising 
Agencies. 

The latest “Study of General 
and Retail Milline Rates,” com- 
paring data for 1947 and 1948 
on 470 daily and Sunday news- 
papers in 151 cities of more than 
100,000 population, shows a de- 
crease of 3.8% in the retail-gen- 
eral milline differential. 

In addition, the latest issue of 
“Market and Newspaper Statis- 
tics (Part One),” which com- 
pares data for 1948 and 1949 on 
137 newspapers in 42 cities, 
— a further decrease of 

“This marks the first period 
since 1944 in which there has 
been a decline in the differen- 
tial between newspaper general 
and retail milline rates,” AAAA 
reported. “During 1947, the dif- 
ferential increased sharply.” 

The chairman of the AAAA 
Committee on Newspapers, H. H. 
Kynett of the Aitken-Kynett 
Co., Philadelphia, welcomed any 
“trend toward lower differen- 
tials, if there is truly a trend.” 

“The dangers inherent in an 
excessive differential between 
general and retail advertis' 
rates have long been point 
out,” said Mr. Kynett. “We con- 
tinue to suggest that newspa- 

should apply cost account- 

g methods, to determine the 
relative cost of handling local 
and national advertising. Such 
costs can be helpful in establish- 
ing the proper relationship be- 
tween local and national rates.” 

Bernard C. Duffy, president 
of Batten, Barton, Durstine & 
Osborn also commended the de- 
velopment. 

“In addition,” Mr. Di said, 
“it would be constructive if 
more publishers and broadcast- 
ers would clearly define in their 
rate cards what advertising 
takes the retail rate and what 
advertising takes the general or 
national rate, and if they would 
stick firmly to these definitions. 
There is too much confusion 
now, in many cases.” 

Mr. Duffy congratulated the 
Newspaper Advertising Execu- 
tives Association and also the 
Broadcast Advertising Bureau 
of the National Association of 
Broadcasters for their efforts to 





Mid-Coins Called 
Circulation Help 


WasHIncton—Edward W. 
Mehren, chairman of the Amer- 
ican Institute for Intermediate 
Coinage, released figures this 
week tending to show that ad- 
dition of 744-cent and 2%4-cent 

wi as “the silent 
Partner of harassed circulation 
Managers who find themselves 
trapped between a 5-cent and 
10-cent price base on the news- 
stands of America.” 





develop and disseminate such 
efinitions. 


The latest study shows that 
———_ milline —_ 

r e newspapers , 
creased 7% in 1948, while com- 
posite general rates increased 
some 6%. The 1948 differential 
for the daily newspa was 
51.8%, as compared with 54.1% 
in 1947. The 1948 differential 
for Sunday newspapers showed 
a sharper decline—from 72.2% 
to 63.5%. 

The second study shows that 
1949 retail milline rates were 
5.3% above 1948 and general 
milline rates increased 4.4%. 
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Goodrich Buys 
Unitypo Plant 
For Trentonian 


TreENTON, N. J. — Goodrich 
Corp. has bought the three- 
story building which houses the 
Trentonian, daily tabloid, and 
all physical assets formerly be- 
longing to Unitypo, Inc., here. 

Edmund Goodrich, former 
New York newspaper executive 
who is publisher of the Tren- 
tonian, said the building has 
been leased to Goodrich Pub- 
lishing Co., which owns the 
paper, and plans have been 
made for improvements. 

icers and directors of the 
Goodrich Corp. are Mr. Good- 
rich, Rose M. Goodrich, Dan B. 
Goodrich. Milton H. Goodrich, 
Sue Goodrich Wills and Julian 
Tenaglia. 

A group headed by Mr. Good- 
rich acquired the Trentonian 
several months ago. It had 
been started a few years ago 
by union printers on strike 
against the Trenton Times 
Newspapers. International Typ- 
ographical Union provided fi- 
nancial backing through Uni- 
typo, Inc. 

* 7 7. 

A report to ITU members 
this week listed Unitypo, Inc. 
assets at $1,203,721, including a 
goodwill item of $59.392. Its 
fixed assets included: land, 
$219,373; machinery, $580,066; 
trucks, 867; office furniture, 
$20,426. The schedule gave ac- 
counts receivable as $80.756 and 
notes receivable as $135,000. 

In items of expense, the cor- 
poration noted a loss of $47,- 
331 on sale of newsprint in 1949. 

a 


$200,000 Capital 
Sought in Jamestown 


JAMESTOWN, N. Y.—Stock- 
holders of the Jamestown Sun 
voted this week to issue 2,000 
shares of Fagen stock to 
raise $200, more capital. 
Harry E. Sharkey was re-elected 
president and treasurer. 
was started original! 

on strike against the 
Jamestown Post-Journal. 
Sharkey bought control several 
months ago, leasing a plant 
from Unitypo, Inc. 
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3 Craft Union 
Pacts in NYC 
Have Expired 


Contracts with three me- 
chanical e~ — the printers, 


ssmen stereotypers — 
fove expired in New York City. 

Members of 
Union No. 6 are 
vote 26 on a publisher 
proposal which includes neither 
wage increases nor pension 
funds. 

In their talks with ITU Presi- 
dent Woodruff Randolph and 
scale committees, newspaper 
spokesmen are reported to 
have opposed a fourth-round 
increase on the basis of a series 
of arbitration decisions deny- 
ing such raises to other crafts. 

Although the pressmen’s 
contract ran out Dec. 31 there 
have been no recent meetings 
to negotiate a new pact. Talks 
with scale committees from the 
stereotypers began this week, 
the contract having expired a 
week ago. 

“Big Six” sought strike vote 
sanction several weeks ago but 
it has not been granted by ITU 
officers. 

Independents showed their 
strength in No. 6 when they won 
10 of the 16 endorsements in 
the recent primaries. Mr. Ran- 
dolph, leader of the Progres- 
sives, won endorsement of the 
New York local by 
vote. 
of resentment against dropping 
Vicepresident er Brown as 
a Randolph running-mate. Mr. 
} ey is a former president of 

0. 


Vancouver Papers 
Face Strike Threat 
Vancouver, B. C. — The Van- 
couver Typographical Union 
No. 226 has applied to the Bri- 
tish Columbia Labor Relations 
Board for permission to take a 
strike vote against the Van- 
couver Sun and News-Herald. 
This action came after the 
union, rejected the recommen- 
— of a wage conciliation 
oard. 


When the International Typo- ” 


graphical Union resumed work 
at the Daily Province in Nov- 
ember after a 41-month strike, 
the Province management 
agreed to accept any wage con- 
tract negotiated by the union 
with the Sun and News-Her- 
ald. 

The union meeting which re- 
jected the award and instructed 
application for a strike vote in- 
cluded the ITU members em- 
ployed by the Province. 

The board recommended a 
10-cent hourly increase on the 
present rate of $1.67 for day 
work and $1.77 for night work, 
plus two weeks’ vacation with 
pay after one year’s service, 
and one additional paid statu- 
tory holiday on top of the pres- 
ent four. 

Vancouver Newspaper Guild, 
‘o. 1 (Vancouver Sun) 
negotiated a contract giving 
em 10 cents an hour increase, 
the same as negotiated 
union pressmen on all 
newspapers. 


"peheduled to th 


with the Booth of chigan 
these dailies at the time of its incor- 


Tea Promotion 
Ads Scheduled 
In 32 Papers 


New York this week. 

, will be spent on mer- 
chandising and publicity to back 
up the campaign. 

Over the long range, the 
Council hopes to increase tea 
consumption by 10% a year the 
next five years. Theme will be 
“When you’re under pressure, 
drink tea.” 

Half the funds were raised by 
tea producers in India, Ceylon, 
Pakistan, Indonesia and British 
East Africa. The United States 
tea trade—packers, distributors 
and importers, put up the rest 
of the money. 

“We are concentrating on the 
markets of both Coasts, Atlantic 
and Pacific, where consum: nm 
is highest,” Bill Treadwell of 
the Tea Bureau’s information 
office declared. “Right now it’s 
a matter of increasing sales in 
strong areas rather than estab- 
lishing new tastes in less-re- 
sponsive regions.” 

The ads will start the week 
of May 29 in magazines. The 
next Sunday, color ads will ap- 
pear in the Atlanta (Ga.) Jour- 
nal, Baltimore (Md.) Sun, Bos- 
ton (Mass.) Globe, Buffalo 
(N. Y.) Courier-Express, Chi- 
cago (Ill) Tribune, Cleveland 
(O.) Plain Dealer, Des Moines 
(Ia.) Register, Detroit ( Mich.) 
News, Indianapolis (Ind.) Star, 
Milwaukee ( Wis.) Journal, Min- 
neapolis (Minn.) Tribune, New 
Orleans (La.) Times-Picayune, 
New York News, Philadelphia 
(Pa.) Inquirer, Pittsburgh (Pa.) 
Press, Providence (R. I.) Jour- 
nal, St. Louis (Mo.) Post-Dis- 
patch, St. Paul (Minn.) Pioneer 
Press, Washington (D. C.) Star 
and Los Angeles (Calif.) Times. 

Supplementing this group will 
be the Louisville (Ky.) Courier- 
Journal, Columbus (O.) Dis- 

tch, Houston (Tex.) Chroni- 
cle, Seattle (Wash.) Post Intelli- 
gencer, San Francisco (Calif.) 
Examiner, Portland (Ore.) Ore- 
gonian, Cincinnati (O.) En- 
quirer, Denver (Colo.) Post, 
Akron (O.) Beacon Journal, Ok- 
lah ity Oklah Dal 
(Tex.) Times Herald and Kan- 
sas City (Mo.) Star Times. 

s 


Cecil Billington: 
Booth Group Director 
Derrorr, Mich.—Cecil Billing- 
ton, 74, a director of Booth 
Newspapers, Inc.; died March 
17 in Harper Hospital. He had 
been ill only a short time. 
Mr. Billington, one of Michi- 
gan’s foremost amateur - 
ists, retired in 1947 from the 
Detroit News, which he had 
served for almost 50 years. He 
then was secretary of the news- 


Oe wes mate 0 director of 





poration. 
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Illinois Bell 
Uses ‘Reader’ 
Ads in Dailies 
phone "Go. ‘concladed” ToS 
customers‘did not ‘fally Sipats 
ciate the value of telephones 


Surveys showed that primar- 
ily because of recent uae in- 


creases, they were thinking of 3 


their phones in terms of what 
they cost—and not considering 
ber yt - in return. 
ries of newspaper “read- 
er ads” was develo _g® meet 
the problem, seeking through 
small space to remind custom- 
ers of the value they receive 
from their telephones. Actu- 
ally, the campaign began with 
large space ads. One of these 
ads FE any oy the telephone 
as ng the answer to a “help 
wanted” ad for an all-around 
helper. 
Change to Small Ads 

The headline read: “Here's 
the Job!”, featuring a “Helper 
Wanted” classified ad. Second 
headline read: “Here’s Who 
Got It!”, showing a telephone 
as the fastest means of answer- 
ing the ad. 

A Bell official, on seeing this 
ad, suggested that the classified 
copy style by itself would make 
a good “editorial technique” for 
@ series of public relations ads. 
The company, through its ad- 
vertising agency, N. W. Ayer, 
Inc., developed a series of two 
and seven inch ads to run in 
newspapers. 

The seven-inch copy does not 
follow the classified ad formu- 
la, but reflects, instead, an “edi- 
torial approach” to reach read- 
ers. The ads are running in 
165 newspapers in Illinois and 
Lake County, Ind. They fea- 
ture Such intriguing headlines 
as: “An ad about my wife,” 
‘An ad on value,” “An ad with 
a riddle,” etc. 

The strictly “want ad” style 
copy, carries such headlines 
as “Wanted,” “Personal,” “Posi- 
tion Filled,” and “Found.” 


e 
Rum Consumption 
Varies in Localities 
nerica’s taste for rum is so 
strikingly varied from state to 
state that per-capita consump- 
tion in State No. 1 is more than 
100 times its rate in State No. 
48, the Bureau of Advertising, 
ANPA, reveals in a new analy- 
sis, “Take the Case of Rum.” 
In terms of total state-by- 
state volume of consumption, 
rum-drinking is so concentrat- 
ed, the Bureau declares, that 
five states and the District of 
Columbia, with less that 32% 
of the country’s population, ac- 
count for nearly 52% of the 
rum industry’s total U. S. sales. 


s 
Circulator’s Bonus 

OrLanpo, Fla.—Harold Hamil- 
ton, circulation manager of the 
Sentinel and Star, received a 
$500 bonus from a oe 

en 
circulation went above 50,000. 
Plans for circulation expansion 
were made last Fall. 
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CRUISING DOWN TO S. A. 


FaPes 4 


Enjoying their trip to South America via Grace Line: Left to right— 


Mrs. O. O. Mcintyre, 


. widow of the famed columnist; Capt. Olaf Berg 


of the Santa Maria: Roy W. Howard, president and editor of the 
New York World-Telegram and Sun; and Mrs. Howard. 


Howard's Visit 
To Argentina 
Made Historic 


Buenos Atres — For the first 
time in their 80-year history, 
executives of Argentina’s two 
independent dailies, La Prensa 
and La Nacion, broke bread to- 
gether when Roy W. Howard, 
president and editor of the 
New York World-Telegram and 


at the luncheon given in honor 
of Mr. Howard. Dr. Bartolomé 
Mitre, co-director of La Nacion, 
sat at Dr. Gainza’s left. 

These independent dailies 
have always been strong, heal- 
thy competitors. The growing 
restrictions placed upon their 
operations during the past five 
years, however, have drawn 
their executives closer togeth- 
er. But never before Mr. How- 
ard’s visit did they all sit down 
together. 

Others attending the lunch- 
eon were: La Prensa — Man- 
uel Constenla, sub-administra- 
dor; Adolfo Lants, redactor; 
Dr. Rodolfo N. Luque, jefe de 
redaccion; Juan José Navarro 
Lahitte, secretario General de 
redaccion; José Santos Gollan, 
director of the seccion ilustrada 
y redactor and José M. Stratico, 
secretario de la direccion. 

Those attending from La Na- 
cion were: Dr. Juan S. Valmag- 
gia, secretario General de Red- 
accion; Alfonso de Laferrere, 
jefe de Redaccion and Miguel 
Angel Fulle, secretario de re- 
daccion. 


10,000 Sign Coupons 


/ 

For Gov't Economy 

Scuenectapy, N. Y. — The 
Union-Star’s “League of Sensi- 
ble People” campaign against 
what the afternoon daily 
termed “the federal govern- 
ment’s ski-slope slide to bank- 
ruptcy,” drew almost 10,000 re- 
plies in two weeks, according 
to James R. Doran, editor. 

The Union-Star printed a 
coupon and story daily on page 
1, asking readers to go on rec- 
ord against h a government 

e 
were 
nard W. Kearney. 


75th Birthday 
Gift for Locke 


Miami, Fla. — Walter Locke, 
editor of the Dayton (O.) Even- 
ing News for 24 years, observed 
his 75th birthday here March 
16. As a present he received 
relief from one deadline—he 
will write his Trends of the 
Times column five days a week, 
instead of six. The column 
runs in the James M. Cox news- 
papers. 

Mr. Locke was_ interviewed 
by Thomas W. an, ¢ 
editorial writer of the Miami 
News, who concluded: “When 
I write my book about the 

business, I will have 





Daily Worker 
Pleads for Help; 
$175,000 in Red 


The Daily Worker (New 
York), published by the Free- 
dom of the Press Co., is in the 
red—it has a $175,000 deficit. 

Its editor, John Gates, ap- 
pealed to readers this week to 
provide funds to save the pap- 
er. His appeal said, in part: 

“A great decision rests in 
your hands. 

“The Daily Worker asks you 
to guarantee its continued pub- 
lication by your decision to 
make up its present deficit. 
There is no other source, no 
other way this can be accom- 
plished. 

“We are confident that, as in 
the past, your answer will in- 
sure long life to the Daily 
Worker. Your splendid response 
to our recent subscripition drive 
for the weekend Worker gives 
us this confidence. 

“Despite the successful sub- 
scription drive, and despite 
every possible economy we 
have made in the editorial and 
mechanical departments of this 

aper, there’s an. immediate 
$175,000 deficit staring us in the 
face. Without that money the 
paper can’t roll. 

“To the labor-hating, hell- 
bent-for-war newspapers of 
America such a sum of money 
is very small indeed. Ten days’ 
advertisements in the New 
York Times would net a larger 
amount. 

“Pubishing a paper which 
stands uncompromisingly for 
labor is a continuing battle 
against the financial interests 
who would close us down. 

“What joy there would be in 
the camp of in and Mc- 
Carthy, Hearst and General 
Motors, Dubinsky and Reuther, 
if they could force the Daily 
Worker to cease publication! 
And what a void would be 
— in American journal- 


The Worker announced that 
Joseph Roberts had left his job 
as general manager “to assume 
other responsibilities in the 
working-class movement.” Phil 
Bart, a 25-year veteran of the 
Communist movement, succeeds 
him, Mr. Gates said. 


a stubborn, independent old 
editor in it. The prototype will 
be Walter Locke.” 

Summing up his philosophy, 
Mr. Locke told the interviewer: 
“There’s little profit in placing 
blame. What happens today is 
largely because of what 
pened yesterday. e oO 
profitable placing of blame is 
on oneself. 

“Of course we should not 
pull punches. Christ drove the 
money changers from the 
temple. But we may be more 
effective in our intolerance of 
evil if we are not too intoler- 
nt with the men who indulge 
“ey 


Mr. Hagan’s story related 
that Mr. Locke was born in the 
West Virginia mountain coun- 
try, went to Nebraska as a boy, 
had little formal education, but 
read so much his eyes failed 
him at the age of 12. 

“He has never been able to 
read at will since—a handicap, 
as he then regarded it, but one 
which led him to devote himself 
to observation and thought,” 
Mr. Hagan noted. 

When he was 28, Mr. Locke 
became an editorial writer on 
the Lincoln Nebraska State 
Journal, He has been an edi- 
torial writer all his career. He 
started his column in 1928. 


Richards Returns 


To Kudner Agency 
Stephen H. Richards has re- 
signed from the executive s 
of the Buick Motor Division of 
General Motors, effective A) 
1, to return to the public rela- 
tions staff of Kudner Agency, 
Inc., Buick’s advertising coun- 


1 


sel. 

Mr. Richards, a former man- 
ager of the United Press office 
in Detroit, was on the staff of 
the agency for nine years and 
will continue to work on the 
Buick account. 


H-T Is Honored 

A silver menorah (candel- 
abrum) was given the New 
York Herald Tribune March 16 
“as a token of appreciation for 
meritorious services to 


tor, in the latter’s office. 
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A ROUGH TIME WAS HAD 


BY ALL IN NOTABLE CARTOONS OF WEEK 














ALL IN THE SAME BOAT 


GETTING THE RANGE 


Werner, Indianapolis (Ind.) Star 


ON THE PONY EXPRESS 


Combes, NEA Service 


i 


GIRL HE LEFT BEHIND HIM 


Ficklen, Dallas (Tex.) News 





Paper Output Slips 
To Early 1948 Level 


CANADIAN newsprint mills 
dropped back to early-1948 pro- 
duction achievement in Febru- 
ary. For the first time in 23 
months, the monthly output of 
dl mills fell short of 400,000 


othe February production, ac- 
cording to the Newsprint Asso- 
dation of Canada, amounted to 
399,247 tons, compared th 
406,927 tons in February, 1949. 
The January output also was be- 
low that of a year ago, and the 
December tonnage of 414,872 
was less than that of December, 
1948. Thus, for three consecu- 
tive months, Canadian produc- 
tion has run behind that of the 
previous year, with mills oper- 
ating at 97% of rated capacity. 

11,000 Tons Behind 

In achieving the all-time rec- 

ord of 5,176,327 tons last year, 

Canadian mills averaged 
better than 100% of rated ca- 
pacity. For the first two months 
: this year their production is 

11,000 tons less than in the 
same period of 1949. 

The last period in which ton- 
Rage was under 400,000 was 
February, 1948, with 369,428. 
The all-time high for. produc- 
tion in any one month was 455,- 
78 in March last year. 

Canadian shipments last 
month were 376,834 tons, a de- 
Crease of 8,538 tons from Feb- 
Tuary, 1949. Shipments to U. S. 
customers took 91% of the total, 
or 4% more than a year ago. 

In the first two months of 

is year, Canadian sa 
to markets other than the U. 
and Canada totalled only 19, ei? 
tons, a drop of about 50,000 tons 

last year. At the same 

S. customers took 

nearly 30,000 tons more than 
they did a year ago. 

eanwhile, production at 

U.S. mills has remained fairly 
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steady—143,374 tons for Janu- 
ary-February, a_ slight drop 
from 1949 tonnage. a U. S. 
imports from Eur have 

dropped from 56,000. ~ 30,000 


tons. 

Newspapers reporting to the 
ANPA ‘us aad 8.5% more news- 
print in January-February this 
year than in the same period 
of 1949, and the Newsprint 
Service Bureau reported stocks 
of newsprint at the end of Feb- 
Truary were 157,601 tons at 
Canadian mills and 7,352 tons 
at U. S. mills, a total of 164,953 
tons, compared with 150,374 
tons at the same time a year 
ago. 

U. S. consumers had 11% less 
paper on hand than they did 
a year ago. Total North Amer- 
ican stocks were estimated at 
48,199 tons, against 810,988 
in 1949. 

More Earnings Reports 

Three more paper companies 
reported earnings as follows: 
( P, March 18, page 6). 

Howard Smith Paper Mills, 
Ltd.—$8.54 a aa with net 
profit of $3,161,445; compared 
4 $9.19 and $3,377,622 in 


Kimberly-Clark Corp.—7.60%, 
with net earnings of $8,733,254; 
compared with 6.94% and $8,- 
270,753. Earnings on common 
stock amounted to $5.29 a share, 
compared with $5.02. 

Minnesota & Ontario Paper 
Co.—$2.65 a share, with net of 
$3,409,702; compared with $4.80 
and $6, 165,7 0. 

Net sales of M&O were down 
from $52,559,070 to $43,909,299, 
mainly as a result of a decline 
in demand and production inter- 
ruptions for sulphite and kraft 


pulp, insulation board and 
“other paper products.” News- 
print sales were = Ly 014 
tons as compared wit 1,660. 


“The strong demand for news- 
print continued | unabated 
throughout the year,” the M&O 
report said, “despite a marked 
increase in ‘United States supply 
arising from increased Cana- 
dian production and the general 
curtailment of Canadian exports 
to overseas marke’ 


The Kimberly-Clark state- 
ment gave dividends from 
ay Falls er & Paper 


Powe: 

Ltd. at $1,420,780 in 1949, 
Sats $1,262,691 in 1948. The 
firm’s investment in Spruce 
Falls was $6,492,615. Its invest- 
ment in the new Coosa River 
Newsprint Co. in Alabama was 
$6,780,300. The entire output 
of Coosa is under contract. 

s 


Fallon Eagle Wins 
Nevada Service Award 


RENO, Nev.—Award of the Ne- 
vada State Press Association’s 
community service plaque to 
the Fallon Eagle featured the 
silver anniversary meeting here 
March 18. 

On a vote of the membership, 
Rollin M. Daggett was added 
to the Nevada Newspaper Hall 
of Fame. He was an associate 
editor of the Virginia City Ter- 
ritorial Enterprise when the edi- 
torial staff included Mark 
Twain and Dan DeQuille. 

Mr. Daggett came west when 
a boy of 17, started San Fran- 
cisco’s first literary journal— 
the Golden Era—and joined the 
Enterprise in 1864. He became 
U. S. Minister to Hawaii and 
a U. S. Congressman. 

Clyde R. Terrell, editor and 
publisher, Tonopah Times-Bon- 
anza, succeeded John Suver- 
krup, Gardnerville Record- 
Courier, as president of NSPA. 


Circulator Dies 

Avsany, N. Y. — Francis A. 
Riley, 70, suburban and countr 
circulation manager of the “Ai- 
bany Times-Union since 1933, 
died March 20. He joined the 
paper in 1922 as a mailer. 


Press Charged 
For Janitor Pay 
At Sander Trial 


MANCHESTER, N. H. Man- 
chester wined and dined the 
newsmen who converged here 


ly, but the newspapers and 
wire services which sent them 
are being assessed for janitor 
service in the press quarters 
used by the reporters. 

Approximately 30 bills for 
$15 each have been sent out to 
news - gathering organizations 
represented at the trial by Os- 
car O. Bailey, custodian of the 
Hillsborough county courthouse. 

Mr. Bailey said the news 
agencies are bein, charged 
“quota” shares of the cost of 
hiring extra employes to keep 
the press room clean. He said 
200 hours were worked by these 
extra employes at an hourly 
rate of $1.50. 

He explained that the $150 
difference between the total 
amount charged and cost for 
extra help is “for overtime for 
the regular employes.” 

(Spokesmen for the Interna- 
tional News Service and the 
United Press in New York said 
they had received the bills and 
would pay them along with 
other expense accounts for the 
Manchester trial coverage. The 
Associated Press stated it had 
not received a bill, but added 
that presumably it was a legit- 
imate charge.) 

a 


NEA Cartoonist Ill 


Editorial Cartoonist Dorman 
H. Smith is able to produce only 
a few cartoons a week while re- 
covering from a recent heart at- 
tack, NEA Service announces. 
Filling in for him are Walt 
Scott, long-time NEA staff ar- 
tist; and Willard Combes of the 
Cleveland (O.) Press. 


13 








THE ADVERTISING SURVEY 


























































MeEpIa representati 
a battle of => & 


This attitude was mate 
yng oh) i discussion be- 
‘ore e New k 

am ‘or! Saoeer, 


measurements that will put an 
end to the clash of media 
claims? 
Parade, spoke first. Ad 
tising <iisclivenecs, he remind- 
ed an audience of more than 
100 ms, involves many 
variables; no slide-rule calcu- 
ene could —— anything; 

t’s the t that’s the prob- 
al and it’s the “Battle of 
Salesmanship” in which the in- 
dividual medium sells itself. 
A Creative Art 

A_ spokesman for magazines, 
L. J. Brantley of Crowell-Col- 
lier, declared he was against 
any overall research measure- 
ment that would overlook the 
character, depth of reading, and 
other special qualities, and re- 
duce it all to a form of gree 


ling. 
Asserting that advertising is 
a creative art, H. James Gedi- 


Service charged there is already 
too much figuring without 
The Rago ays func- 


thinking. 

tion, he said, is fully as cre- 
ative as advertising art, copy, 
etc. He hopes there are never 
any push-button controls for 
the selection of media. 


ness paper advocates went 
along with the ideas expressed. 
Plan for $200,000 
Then they all had a fling at 
telling how each would go after 
a client who had a $200,000 
budget to introduce a new food 
product nationally. 
Mr. Moses made a point that 
newspaper Sunday magazines 
cover ae areas of the coun- 
try where there are the best 
bat A ap outlets, the most highly- 
organized distribution; and —_ 
newspapers are e only m 
dium in which flexible apuating 
power is concentrated. 
The billboard representative 
would argue that his medium 
its a newcomer to have an 
ad just as big as his competi- 
tor’s, with maximum advantag- 
es of color, a_ pictorial-tele- 
phic message, and great 
titive factors. 
irect mail would want only 
small portion of the budget 
to pinpoint distribution. 
Speaking for newspapers, Mr. 
Gediman outlined the problem 
of local markets and calculated 
that $175,000, leaving part a 
the budget for some other item, 
oa 18,000,000 <cireulation 
in lea ing newepepers 
A budget of on $200,000 is 
= applicable to the magazines, 
r. Brantley, mentioning 


14 


to 
slide-rule, card-index, push-but- 
ton measurement data. P 


c 
Lionel Moses, vicepresident of 


Direct mail, outdoor and busi- - 


Salesmanship Battle 
Preferred to Slide-Rule 


that it takes $120,000 to jbuy 12 
| ge ina woman's serv- 
m . “Wha 


The was polled next 
on: it merchandising ad- 
- are inherent in your 

“The —— generality in 


pon = B, lexicogra| is a 
chandising,” Mr. Hf 
lared. “There’s a lot of the 


a 
7? 


thetic in merchandising 
ims of other media. News- 
pepers are at the root of the 


system for localized store-door 
selling pressure. 

Mr. Moses got in another 
boost for the newspapers with 
the point that —— and re- 
tailers impact from 
ee eee one in the same 

ee | use themselves. 

Mr. E Brantley said magazines - 
rates make no allowance for 
merchandising by the maga- 
zine, yet “no other medium, 
nationally, has put out more 
merch ng material than 
magazines.” 


Brand Names Day 
Program on April 5 


Brand Names _ Foundation, 
whose fill 
$12,000,000 
space contributed by all media, 
will mark the fifth annual 
Brand Names Day with a con- 
ference at the Waldorf-Astoria 
Hotel on April 5. Louis 
Mayer, Metro- ~~ —- 
> and Dr. Robert A 

of California Institute 
of Technology, will speak at a 
luncheon. 

At a preview meeting last 
Monday, Henry B. Abt, presi- 
dent of BNF, outlined for news- 
papermen the program for the 
afternoon session, open to the 
public, when a panel of indus- 
trial and business executives 
will ss the case for brand 
names and advertising. 

John W. Hubbell, © scegrest- 
dent of Simmons Co.,_ will 
handle background and_ preside 
at the session. Austin Igle- 
hart, president of General 
Foods, is scheduled to present 
producers’ viewpoints on brand 
name sales; rald O. Kaye, 
vicepresident of Bruno-New 
York, Inc, the wholesalers’ 
angle; Harold . Brightman, 
president of Lit Brothers, how 
to sell to women; and John D. 


Gray, president of Wallachs, 
ow to sell to men. 
Consumer viewpoint, based 


on the first comprehensive sur- 
vey of American family’s atti- 
tudes toward brands, will be 
presented by Howard A. 
pull, president of 

Family Opinion, Inc., 


0, 

Heading. the planning com- 
mittee’ for the BNF $s year 
is H: James Gediman, Eastern 
regional manager, Hearst Ad- 
vertising Service 
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. In Gold and Black 

Astoria, Ore.—The Astorian- 
Budget’s annual Sunset Em- 
pire development edition used 
gold and black ink for covers 
of two of the four sections of 
its 50th anniversary edition. 
Experts had said it could not 
be done, but Publisher Bob 
Chessman and his pressmen 
did it. Color was used through- 
out the 58-page paper. 


a- Phone Quiz Ad 
In Newspapers 


San Francisco — Because of 
owned “plus factor,” newspapers 
have been selected as the ex- 
clusive medium for PictSweet 
Frozen Foods’ national “$75,000 
PictSweet Telephone 
campaign. 

A series of four column by 
12-inch ads will appear in a 
12-week drive at the dealer 
level, reports Brisacher, Wheel- 
er & Staff, the PictSweet 
agency. 

The contest, to be conducted 
simultaneously in major mark- 
ets throughout the nation, uses 
a phone quiz in which the sec- 
ond question is based on print- 
ed matter appearing on pack- 
ages of PictSweet products. The 
use of local newspapers for 
the consumer advertising will 
be 100% the agency stated 

“We believe in using the 
same advertising medium which 
our dealers rely upon for the 
building of their business,” am- 
plified hilip Lyons, general 
lien manager for this producer 
of frozen f and juices. 

‘Then again, there is a plus 
factor accruing to both our 
PictSweet dealers and our- 
selves to have both of us rep- 
resented side-by-side as Mrs. 
Housewife reads the paper 
Rreperatory to making up her 

daily shopping list.” 

Consumer response should 
be higher than average because 
the complete range of prizes 
offered will be Fig away to 
local residents, Mr. Lyons said. 
Phone calls will be made daily 
in each market by “Mr. Pict,” 
who will ask ok a qualifying 
and then a prize-winning ques- 
tion. The latter requires the 
phone call recipient to read a 
specified sentence from the 
label of a PictSweet package. 

Intensive testing preliminary 
to the national campaign has 
proved that PictSweet products 
are in demand for those eager 
to qualify in case they have 
phone calls. Prizes are award- 
ed weekly, with winners an- 
nounced in the PictSweet ads, 
maintaining high consumer in- 


terest. 
the dealer bene- 





Emphasizin; 
fits, quiz rule sheets will be 
ae oat ood eo made — 
at neighbor! grocery stores. 
No contestant will be disap- 
pointed, as those who do not 
win a prize will receive a card 
entitling each to a free pack- 
age of the company’s product, 
it was announced. 


using 
the com "3 

schedule, we owill not have 
intensity of local coverage. that 
newspapers. deliver,” stated 
Charles Pumpian, director of 
media, Henri, Hurst & Mc 
Donald, Inc., advertising agency, 
in a letter to 185 newspapers, 
explaining Lennox’s switch 
from newspapers to magazines. 

(E&P March 18, p 14). 

Good Results in 1949 
Explaining the agency is 
faced with the problem of 
spreading coverage nationally 
at a cost wit e client’s bud- 


reflect - criticism of the 
newspaper medium, nor any 
dissatisfaction with’ our 1949 
results.” 


Last year, the Lennox com- 
pany did its first consumer 
advertising in its 50-year his- 


key cities. Mr. Pumpian points 
out in is Fay 3 Ler ow 1949 
campa! n key c news: 
papers was successful. He = 
that the client is ey 
dealer advertising at the local 
level this year to supplement 
the magazine schedule. 

Mr. | jian’s letter to news- 
papers which carried the Len- 
nox advertising in 1949 states: 

“We acknowledge the impact 
value of newspapers at the local 
level, but the cost of using ap- 
proximately 200 key city news- 
papers each month of the year 
with major space units repre- 
sents a space cost far in excess 
of our 1949 expenditure. 

Still Look to Newspapers 

“Consequently, in order to 
spread Lennox advertising more 
equitably over the year, we 
have set up a program of stag- 
gered magazine insertions. It 
hoped that it will be possible 
to supplement this with special 
a. drives during the 


leter- 
mined by the sales situation. 
“Surveys made among 
5,000 Lennox dealers through: 
out the country during the past 
year indicate that even more 
dealers definitely plan to use 
advertising of their own in their 
local newspapers in 1950 than 
in 1949, when more than 2, 
Lennox dealers ran local sche- 
dules in their home newspapers. 
“Lennox instructed 
100 sales engineers an 
the country to strongly aco 


the use of local p80. AY 

its dealers during 1 A very 
renerous use of ni 

fGnnox dealers “* "absolutely 
essential to the success of our 
1950 program.” 
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Bana Fe 


A sure-handed jockey and a 

swift horse are vital to the winning 
of a race. And selecting the 
right newspaper and a sound 
merchandising program is 
equally essential to the 

success of a marketing campaign. 


Year after year, the Cleveland 

Plain Dealer is one of the leading 
newspapers in the nation in total 
passenger car advertising lineage. 
The Plain Dealer’s thorough 
coverage of Greater Cleveland 

and the Northeastern Ohio market 

is a powerful factor in the 
maintenance of Cleveland’s high 
per capita new car sales record. 


The Plain Dealer’s Market Survey 
department can locate for you 

by map and number the buyers 

for any priced car. Current figures 
show new car sales in 

ABC Cleveland from lowest 

to highest income areas. Write 
today for further information. 


CLEVELAND 


PLAIN DEALER 


Cleveland’s Home Newspaper 


d, Inc., New York, Chicago, Detroit, San Francisco, Los Angeles 
A. S. Grant, Atlanta 
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Norfolk Papers 
Open TV Show 
To All Makers 


NorFrotk, Va. — If you're 
planning a television promo- 
tion, take a look at what Ellis 
Loveless, t- 
ant business 
manager of Nor- 
folk Newspap- 
ers, Inc. has 
done. 

Television en- 
gineers who 
have put on 
more than 200 
shows through- 
out the country 
say his formula 
will set a new 
pattern for 
opening video 
market areas. 

“It’s sensational,” said Rich- 
ard H. Hooper, of Camden, N. J., 
promotion manager for the 
Radio Corporation of America, 
after watching a crowd of more 
than 15,000 overflow the City 
Arena here when the newspap- 
ers’ four-day Television Show 
opened. It was raining that 
night, too. 

For one thing, Mr. Loveless 
opened the show up to include 
all distributors and manufac- 
turers. Twenty-two makes of 
home receivers and two com- 
mercial make receivers were 
on display. 

Every Major Set Shown 

“It’s the first time we’ve ever 
seen distributor and factory 
cooperation to such an extent,” 
Mr. Hooper said. “Why every 
major make of television set is 
here. And the people can see 
them in operation, all on the 
same signal and getting the 
same show at the same time. 
How better could they compare 
sets?” 

Mr. Hooper and an RCA staff 
of six others were here to help 
put on the show. They worked 
right along with the staff of 
WTAR-TV, which will begin 
television operations on April 
2. WTAR is the Norfolk Led- 
ger - Dispatch Virginian - Pilot 
station. 

Mr. Loveless began working 
on the Television Show promo- 
tion idea months ago. He 
picked up an idea here and 





Loveless 


there from shows he visited, and 


talked television promotion 
with all the experts he could 
find. Then he began to add a 
few of his own ideas. : 

First, he wanted to publicize 
it. Special sections in the Vir- 
ginian-Pilot and Ledger-Dis- 
patch did this. He invited dis- 
tributors and direct dealers in 

is area to a luncheon early 
in January. He told them about 
the show Norfolk Newspapers 
was going to put on. Only 32 
display booths would be avail- 
able. 

The entire show was put on 
by Norfolk Newspapers, but 
for their booths the distributors 
had to take page ads in each of 
the special sections. Mr. Love- 
less walked out of the two-hour 
luncheon meeting with con- 
tracts for 64 full page ads. 

252.280 Lines of Ads 

The Virginian-Pilot ran a 56- 
page special section on March 
12 and the Ledger-Dispatch had 
a 48-page special section on 
March 13. Those with two 
booths had their second full 
page ads for each paper run 
some other day during the 
show. The papers carried a 
total of 252,280 lines of ads on 
the television show. More than 
half was billed at the national 
rate, and during the show week 
more than 125 pages were de- 
voted to television ads, features 


and news. 

Norfolk Newspapers promot- 
ed talent contests and a televi- 
sion studio and control room 
were set up on the stage, where 
all could see what was going 
on. Two television cameras 
were used to shoot the shows, 
which were carried to the dis- 
play booths by coaxial cable. 

More than 50,000 persons 
turned out for the show. After 
the first night Tradio-Vision’s 
big 3 by 4 foot set was placed 
outside so the crowds there 
could watch while they waited 
to get in. 

Retail dealers at the booths 
reported many orders were 
taken. 


+ 

Fashions in Hartford 

Hartrorp, Conn.— The Hart- 
ford Times published an 18- 
page Spring Fashion Forecast 
section March 21. The Hartford 
Courant published a 22-page 
Spring Fashion Section March 
19. 
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The answer to the question 
thousands of Americans are ask- 
ing: “What is psychiatry and 
what does it mean to me?” 
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S. Klein Opens 
New Store with 
8-Day Ad Blast 


Pattern for a retail invasion 
of new areas, backed by big 
advertising artillery in 
media, was set successfully this 
month by Reiss Advertising, 
handling the S. Klein “On the 
Square” account. 

Half of the $125,000 budget 
for an eight-day campaign went 
to newspapers in New York 
and northern New Jersey, 
Stanley Sussman, account ex- 
ecutive, reported. The rest 
was divided by radio, TV, out- 
door and bus advertising. 

New Outlet in Newark 

S. Klein, operators of a huge 
cafeteria-type apparel store on 
Union Square in % 
planned a new outlet on Broad 
and West Park Streets in New- 
ark, facing Military Park, to 
open Feb. 27. 

Starting on Wednesday Feb. 
22, S. Klein took full pages in 
the Newark News, Newark 
Star-Ledger, the Newark edi- 
tion of the New York Daily 
News, and the New York Sun- 
day Journal American. The 
pitch was to fix opening date 
and new location in the minds 
of potential customers of the 
trading area. 

Seventeen community news- 
papers in the suburbs pounded 
the message home on Thursday 

y. The preliminary 
barrage was strictly institution- 
al, spotlighting the S. Klein 


= 





signature and the carpenter’s 
square, which—with the words 
“On the Square” — has lo 
identified the parent store in 
New York City. The Newark 
site also fits the slogan. 

On Sunday, the day before 


the op g, pap’ ver- 
tising featured four or five in- 
dividual items of merchandise 
in typical Klein style: oversize 
bold face type with prices, but 
little descriptive copy. The 





Star-Ledger carried six full 
pages, — 

The Catalyst 
Earlier in February, the 


Klein name, opening date and 
new location appeared on 1,200 
individual buses operating in 
the Newark area. In addition, 
space was taken on 24 bill- 


boards. 

“For the opening,” 28-year- 
old Mr. Sussman said, “all 
media brought the S. Klein 
story into focus before poten- 
tial customers of the area. But 
the merchandising newspaper 
ads were the catalyst necessary 
to blast the Newark store open 
successfully.” 

What Mr. Sussman meant was 
that police had to hold back 
the crowds trying to reach the 
counters after the doors were 
opened Monday, Feb. 27. En- 
trances were closed periodically 
every 10 minutes until late in 
the afternoon of the first day 
to control the flow of shoppers. 
A remote TV broadcast showed 
the customers to those few who 
apparently stayed home. Dur- 
ing the first six days, about 500,- 
000 visited the store, according 
to the Klein count. 





adjustment. 





THE SCOTT “IDEAL” 
Matrix Routing MACHINE 


is a “Best Sellier’’ 


Produces better printing plates with the power- 
ful rolling mill effect’: and straight line pressure 


For "production" it is "IDEAL" in 
Efficiency and Operation 


For Good Printing, Buy a Scott 


Send for Booklet 


WALTER SCOTT & CO., INC. 


Plainfield, N. J. 








EDITOR & PUBLISHER for March 25, 1950 























































and 
,200 a 
in Hi 
oill- 3 
ear- ; 
“all 
lein 
ten- 
\per t j ‘ 
ary 
pen 
was 
ack 
vere 
En- y 
ally 
> in 
day 
ers. 
wed ] 
who 
ling a) 
To help you sell more goods in the nation’s 
third biggest market, THE INQUIRER now 
makes it possible to buy 2, 3 and 4-color 
space in page units run of paper. A few 
advertisers have already run color ads in 
THE DAILY INQUIRER. The results are the 
talk of Philadelphia. And the advertisers 
Again THE INQUIRER report complete satisfaction with repro- 
is FIRST! duction and response. Write or wire for 
details or samples of ads that have run. 
The Philadelphia Inquirer is FIRST 
in total advertising linage carried in 
Philadelphia. Now it is FIRST in 
— national and retail adver- 
tisers the selling force of full color 
in a Philadelphia daily newspaper. 
NOW IN ITS 17TH CONSECUTIVE YEAR OF TOTAL ADVERTISING LEADERSHIP IN PHILADELPHIA 
The Philadelphia Pnguirer 
TED W.LORD, Empire State Bidg., N.Y.C.,, Longacre 5-5232; ROBERT R. BECK, 20N. Wacker Drive, Chicago, Andover 3-6270;GEORGE S$. DIX, Penobscot Bidg., Detroit, Woodward $-7260 
P West Coast Representatives: HTZPATRICK & CHAMBERLIN, 155 M y St,, San Francisco, Garfield 1-7946 * 448 S. Hill St,, Los Angeles, Michigan 0578 
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Spahn Heads Personnel? 


Relations Association 


By George A. Brandenburg 


Cuicaco—Growing importance 
of personnel —— in news- 
Paper operations was stressed 
at the second annual meeti: 


Relati tion here 
March 16-17. (E&P, March 18, 
page 73. 

Personnel service in the 


newspaper field pays dividends 
in a improved employe 


in er er 
benefits, Franklin Schurz 

South Bend ( Ind.) Tribune 
business manager, told the 


group at their Pg — 
“Three times 


many 
papers should yp Fa Full-time 
= ser as now 
ave them,” eclared Mr. 
Schurz, ae a medium- 
sized paper with a personnel 
manager. 
Spahn New Chairman 

“I hope the newspapers that 
have fought so hard for free- 
dom of the press and free en- 
terprise will give their busi- 


ness offices and their employe 
— a heightened — for 
ess and survival by the ad- 


dition, hal sound preventive 


ae sg = ry P oo Sel 


from 
ered 


means on how el reduc depart- 
—" news- 


was elected chairman of the 


NPRA __ executive committee, 
Peter Burgess, De- 
troit (Mich.) News. Other 


members of the executive com- 
mittee are: 


Executive Committee 


‘imes; 
rett, Hartford (Conn.) Courant; 
Stewart ama Philadelphia 
(Pa.) Inquirer; Rol Bassett, 
Hearst Newspapers labor coun- 
sel; Cleve ‘Teale, Louisville 
(Ky.) Courier-Journal 
Times, and Schurz, South 
Bend Tribune. 


been exceptionally 
“Newspapers not — enough 
for a fulltime personnel direc- 
tor might well have one 
their employes spend 


outstanding employe 
‘clicks’ with the others. He 

may be their man. 
Mr. Schurz said one of the 
ices a personnel 
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manager can perform for man- 
— is to furnish informa- 


which will help check the 


partme: 
he pointed out, are hiring twice 
as — men as er news- 
Papers to do the same equiva- 
lent work. 
ere unions are involved, 
this may be due = weak bar- 
gaining ability of certain em- 
ployers, or because of poor bar- 
gaining conditions,” he com- 
ment “However, there is a 
wide variation in the number 
of a in non-union = 
pa n newspapers 
comparable circulation and in 
cities of approximately the 
— pool 
stressed portance 
Pg my — of po momenn| 
Be and of training a com- 
petent understudy for each de- 
partment head. Newspapers 
are faced with a gradual ris- 
of department 
heads, he added, which means 
that personnel departments will 
be looking for young men who 
will be future department 
heads. “It is imperative to 
speed up the selection and 
os of our future leaders,” 


ing of the e 


Warns of New Inventi 


Executive Committee of Ne 











Left to right, seated—Cleve p ner Louisville eee and 
Times; Peter Burgess. Detroit News. retiring chairman: Robert 
Spahn, Oklahoma City Oklahoman and Times. newly-elected chair- 


man, and Franklin 


Schurz, South Bend Tribune. 


Standing—Paul 


Bell, Los Angeles Times: Stewart Hooker, Philadelphia Inquirer, 


and 


une discussed “pros and cons of 
management conferences with 
foremen and supervisors.” 
Telling of the positive value 
of such conferences, he said: 
“One immediate result which 
became apparent after the first 
two meetings was the desire of 
the foremen to work more 
closely with the personnel 
department. We started to re- 
ceive a number of calls about 
various personnel problems 
which the foremen were having 
in their departments. What 
really happened was that the 


Thomas Barrett, Hartford Courant. 


men took time to sit down and 
think through their own situa- 
tion before acting.” 

He cited the following ac- 
complishments: 

“1. We exposed our foremen 
to a new phase of their man- 
agerial responsibilities. We 
made them more conscious of 
these responsibilities. 

“2. We had a better under- 
standing of inter-departmental 
problems. 

“3. We ba B — facts be- 
hind company po! 

(Continued on age 20) 





Mr. Schurz also warned that 
use of new inventions to in- 
crease uctivity is one of 
the or problems all per- 
sonnel managers will face with- 
in the next few years. “If the 
inventors a are working on 
several n processes are suc- 
cessful,” ont said, “there will be 
a greater change in the printing 
machinery during the next 10 
years than there was in the 
past 50 years.” 

In most cases, he observed, 


P ed by inventors “You 
ave time to map out your 
P. » you should keep 


be ready to advise management 
of the advisable course.” 
Philip J. Kruidenier, Minne- 


apolis (Minn.) Star and Trib- 










No. 1 in advertising lineage 

No. 1 in home-delivered 
circulation 

No. 1 in readership 


Che Star 


EVENING @ SUNDAY MORMING EDITIONS 
WASHINGTON, D.C. 









“THINKS 


Better than orchids are the letters that arrive daily, ad- 
| dressed to the editor from grateful club members for pub- 
licity . . . businessmen who have completed successful 
Journal store promotions . . . joyful students, winners of 
. all repeating words we like to hear 


contest prizes . . 
“Thanks to the Journal.” 











Ravel public. 


Recently the Journal completed a prize essay 
contest on the theme, 
to Me.” Public, private and parochial students 
from all over Union County sent in essays. 
Thirty students were winners of weekly and 
grand prizes totaling $1900. “Thank you's” 

poured in from winning students and an en- 


Journal 
events are continuous to influence 
continuous reader interest. 
tense readership spreads to the ad- 
vertisements, too, and to the profit 
of the advertiser. 





“What America Means 


promotions and special 
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ALL BUSINESS 
1S LOCAL 














n Central New York... 





9 
t mean, 


or 
ao 
o* 


BI G Business! 


lt means *1,472 Food Sales per Syracuse Family 
(#559 above the national average) For a total of 


$114,067,000° 
For Food Advertisers! 


When Mrs. Syracuse shouts “Come and Get It” she sets a bountiful 
table for her busy, active family. Her grocery bill is sweet music to 
Syracuse’s food retailers who ring up an annual total of $54,644,000. 
Then add $59,423,000 rung up in the retail trading zone and you 
have a grand total of $114,067,000. That’s truly big business! 





We don’t question the maternal instincts of housewives in other 
key markets. But we know that this high family buying power 
gives Central New York housewives a real break when they set 
their table for this healthy, growing family. 






When you are planning your next consumer campaign 
include this important market where you get FULL 
COVERAGE AT ONE LOW COST! Over 215,390 
concentrated daily circulation gives the most complete 
coverage of this important Central New York area. 
“Come and Get It.” 


*From 1948 figures reported by U. S. Dept. of Commerce 





“The 
SYRACUSE 


HERALD JOURNAL— POST STANDARD Newsta bens 


(Evening) (Morning) 
HERALD-AMERICAN POST-STANDARD 
(Sunday) (Sunday) 
GENERAL ADVERTISING REPRESENTATIVES MOLONEY, REGAN & SCHMITT 
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Personnel Managers 
continued from page 18 





“4. We gave them a greater 
appreciation of some of our 
personnel programs and what 
they could do for them. 

5. It improved our super- 
visory practices. 

6. It strengthened communi- 
— both up and down the 


“7. It increased the feeling 
of security on the part of the 
foremen.” 

Must Start At Top 

On the negative side, he 
listed the following points: (1) 
unless these programs start 
with top management they are 
a waste of time; (2) the pro- 
gram must be an integral part 
of company plans. “You can’t 
tell a man you want him to be 
a management man and then 
treat him as an employe,” he 
said. 
and work with him. We must 


agree that there is nothing more | 
supervisor to | 


important for a 
do than to plan and direct the 
work of the men in his depart- 
ment.” 

Summing up the conference 
method, Mr. Kruidenier said 
the first management confer- 
ence series produced sufficient 
results so that the is 
now being extended to the news 
and features department, where 
approximately 20 men in su- 
pervisory positions, split into 
two groups, are studying hu- 
man relations on the job. 

“To sum it up, briefly,” he 
said, “if we had it to do over 
again, we would start the pro- 
gram at the top of the organ- 
and be sure that top 
management pushes d it every 
step of the way. 

Discusses Job Evaluation 

Dean M. R. Lohmann, Okla- 
homa Institute of Technology, 
discussed 


job eval: » point- 
ee 2S 
gned primarily to rmine 


— relative worth of jobs in 
relation one to another. “Job 


judgment 
of people,” he ex- 
plained. 


tt souat be a tailor-made plan, 
because wage stration is 
a continuous problem.” 

Mr. Kruidenier presented a 
color slide presentation on the 
value of personnel service for 
the benefit of other department 
heads, showing how the depart- 
— - other departments 


Fey , indoctrinating and 
‘ollo' 
following. thr 


on new em- 
y department 
heads. The presentation stressed 
that each supervisor is the 
“personnel manager” of his de- 
partment. 
Hiring by Dept. Chiefs 
In a panel discussion of ~~ 
personnel departments help to 
reduce operating costs, Stewart 
Hooker, —— director of 
the Philadelphia (Pa.) Inquir- 
er, pointed up some of the ad- 
vantages of careful hiring tech- 
niques. They result, he said, 
in increased productivity, Tre- 
duced turnover, less absentee- 


20 


“You must consult him _ 





Three women p 1 ti 





Miss Dorothy Masterman, Philadel hie 


at NPRA — 4? left to right: 
tin: Mi 





Mary E. Veen- 


ker, Des Moines Register and Tribune: and Mrs. John M. Curttright. 
LaSalle News-Tribune. 


nn aed 


A trio of p 1 








notes. Left to right: E. J. 


Pelz, New York Times; H. S. Bates, Burlington Free Press; and B. J. 
Dietrich, St. Louis Post-Dispatch. 


ism and a better attitude to- 
ward management. 

Mr. Hooker added that con- 
trol of hiring nd employment 
practices through a well-run 
personnel department does not 
mean that under any circum- 
stances the actual hiring is done 
by the personnel department. 
He emphasized that in every 
instance the _— decision as to 
hiring should be made by the 
head of the department in 
which the person is to be em- 
ployed, after poo ~ screening 
by the personnel department. 


WANTED 


by Great Easters Metropolitan Daily 
AGGRESSIVE, 
TOP QUALITY 


Newspaper Advertising Salesman 
If you are under 40 and have se 
exceptio vertising record, 
@ rare opportunity is available on 
= pedas Newspaper property in 
You must have s complete and 








thorough knowl of newspaper 

.. capable of pa cing 
layouts and — forceful copy: 
our personal arance 
iust excellent and your sales 
record must be tops! References 








Write Today! 
BOX 5182, EDITOR & PUBLISHER 


Jack C. Staehle, personnel 
director, Aldens, Inc., speaking 
at the dinner meeting, said a 
personnel program can lower 
costs by: 

Increasing output, decreasing 
waste, improving quality, re- 
ducing absenteeism and general 
expense, and improving morale. 


Part of Pegler 
Libel Defense 
Is Stricken Out 


Supreme Court Justice Aaron 
J. Levy of New York State 
Supreme Court has stricken out 
certain parts of the amended 
answer of Columnist Westbrook 
Pegler in the libel action 
brought by Columnist-Commen- 
tator Drew Pearson. The de 
fense has 20 days in which to 
file another answer. 

Justice Levy ruled out the 
first separate and complete de- 
fense, in which the defense con- 


tended the publications com 


plained of were true. 
stricken out was Mr. Pegler’s 
demand for 4 special finding on 
the question: “Is plaintiff 
herein, a ‘aker, liar ond black- 
guard?” 


Plaintiff's counsel had moved 
Feb. 16 to strike out certain 
parts of the amended answer 
on the claim they were “friv- 
olous, irrelevant, redu 
repetitious, umnecessary, 
pertinent, scandalous and b- 
dentiary and will tend to preju- 
dice, embarrass and delay the 
fair trial of this action. 

The case followed publication 
of columns by Mr. Pegler in- 
volving the late Defense Secre- 
tary James V. Forrestal and 
Mr. Pearson. King Features 
Syndicate and Hearst Consoli- 
dated Publications are 
named as defendants. 

= 


Bike Safety Campaign 
Planned In Hartford 
Hartrorp, Conn.— The 1950 
Hartford Bicycle Safety Cam- 
paign, sponsored by the Hart 
— Police Tepertnens in co- 
—— with the Hartford 
Times, = oo during the 
week of 


uled June 3, 3,000 or more 
youngsters in line. John A. De 

idder of the Times will serve 
as director and chairman of 
publicity. 








THE TELEGRAM 


TORONTO, CANADA 


is pleased to announce 
the appointment 


(MARA & ORMSBEE, INC. 


270 MADISON AVE., NEW YORK 


as 


EASTERN U. S. ADVERTISING REPRESENTATIVES 
Effective APRIL 1, 1950 
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14 to Attend 

API Semintr 

For City Editors =o 
The Am 


tive 4 Tulsa ( Okla.) 
N. Fuller, Freeport 
any" Journal-Standar 


Hale, Denver 


Marshall E. Newton, assistant 
CE, New York Times. 
Richard Wilmington 


L. Rinard, 
(Del.) Journal-Every Evening. 
David Robinson, Dayton (O.) 
os ~ News. 


Er Witrogen,« — 
CE, Wishitn (Kan.) E 


Discussion dhecoaag 


Subjects for discussion will 
include tion and opera- 
tion of hg —. Fan 
pe wri tation, 

lensation, personnel” prob- 
fan news and feature pictures, 
libel. and contempt, 
development of 
Symposium on how editors and 
reporters believe city desk op- 
erations could be improved, and 
clinical analysis of the local 
news in members’ papers 

There also will be sessions 


Milwaukee “Sentinel 
Rents Huge Arena 


MILWAUKEE, Wis.—The entire 
facilities of Milwaukee’s ni 
municipal Arena, 
completed, will be 
Milwaukee Civic pe NR 
to house the 1950 Milwaukee 
Sentinel sports and Vacation 
Show and the first annual Boat! 
Show, April 22-30. The 10th 

annual Sports Show will be 
moved to the $4,500,000 Arena, 
while the Auditorium will 


now 










lice 











position buildin 
— for a vental fee of $21. 


22 


i pe ies 


oy to an Associated 
as received by = ‘Bue 
ler (Pa) Eagle: “THE 


Hints to housewives by the 
United Press, as carried by the 
Ulster County (N. Y.) News at 

ca nm fools sharp- 
ly reduced meal preparation 
time.” 


HEADLINE in “the Bartlesville 
(Okla.) Examiner - Enterprise: 
“Hunter Suicides After Shoot- 
ing Aunt In Bushes.” 

e 


Phila. Inquirer 
Is Now Running 
4-Color ROP 


eview. 
Included in the magazine was 
a tip-in tear sheet of the Del 
Monte advertisement which 
appeared ok the Feb. 16 issue of 
the Inquire: 

Since the Del Monte ad, two 
other four color advertisements 
have appeared > — one 


placed by Goebels Beer and the 
FRoM a mney, about classified er Department 
advertising is Eorron @ Pus Son. 7 - 
LISHER, exp! how to paste Four-color process r en- 
an ad and hea bh ng on a sheet gravings for the Del Monte ad 
of paper: “The | ge = eS were supplied by 
up one-fourth of the street Erickson’s west coast office. 


Oakland, Pe man a 
aan the illness of 


Anna Roo 
velt in the Erie (Pa.) Daily 
Times ended with this sentence: 
“He referred to 
‘slicker 
nk. s” 


Times-Star Payroll 

Poll Conducted Again 
——- O. ey 1? a 
a figures of ea! 


9 
by publication of the Times- 
Star’s 1950 Payroll Poll,. the 
13th annual survey of industry 
payrolls conducted by the news- 
paper. 
Higher Average Wage 

A total of $436,654,685 in 
wages and salaries is paid out 
— by Greater Cincinnati 

rs, according to es- 

pares based on payrolls of 
firms cooperating in the survey. 
The average annual wage of 
manufacturing employes is 
$3,071 compared with $3,042 for 
last year. 


s 
Dog Donors 
Lone Beacu, Calif.— Three 
B “ gpg Oa oo 
newspaperboys got a dog m 
the Animal Shelter and 
gave it to three brothers whose 
pup had died. 












fe 


Means 


RELIABILITY 


Around the globe, 
Associated Press reporters 
are guided by one precept: 


willl =" Report FACTS — 


THE ASSOCIATED PRESS 
Byline of Dependability 


remarks by a- 
stant columnist that she 4 
than her friends thi 





Because of the technical prob- ' 


lems involved, the Inquirer sent 
special al instructions to advertis- 
ers contemplating the use of 
such ads. They aeee cautioned 
that solid colors should carry a 
“tooth” and cannot be over- 
printed with safety. 

Double lines should be elimi- 
nated, with such things as lips, 
eyebrows, hands, etc., in one 
color only, the instructions said. 
Electrotypes are —— but 
each plate must be full siz 
without mortises and 
screen in all dead metal. A 75- 
line screen is recommended. 

Engravings should be etched 
at least .005 inch deep. 


stereo mats VF 
that reproduce Ke 
the original 








Record Food Ads? 

Peoria, IIL—A 15-page regu- 
lar Food Section, with 20,188 
lines of local retail food copy 
and 12,964 lines of national 
food copy. ran in the March 16 
editions of the Peoria Journal 
Star. Advertising Director Earl 
H. Maloney said he believes 
it is “somewhat of a record for 
regular edition Food advertis- 
ing.” 


Prizes Are Awarded 


On Noronic Coverage 
Toronto —Toronto Telegram 





$300 
<— 


onto Star. All stories and pic 
tures submitted for the awards 
dealt with the fire of the SS. 
a at Toronto last Sept. 


e 

56-Page Special 

Ex Centro, Calif.—Book-style 
on slick papér and well illus- 
trated, the 1950 Inland Empire 
Edition section of the El Centro 
Post-Press appeared March 12 
in 56 pages. 





Good quality line reproduction depends upon a number of 


things... 


the ability of the stereo mat to make a faithful mold 


of the pattern and to deliver a clean, sharp casting, 


for example. 


Burgess mats have proved their superiority in hundreds of stereo 
shops and newspaper plants with a new high in quality... with 
results that reproduce faithfully the original whether it be 

line or halftone work. This same high quality is available to 
you whenever you specify Burgess mats. 


Bu RGESS CELLULOSE COMPANY 





and Di: of 
eae Chrome and Teco Ten Mats 


FREEPORT, ILLINOIS 
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oa 
Book Reviewers 

s a s 

Air Their Views 
s oO 
About Publicity 

. Pick out the good books and 

pedro hard 4 let the ones 

are no g go by the 
board,” Book Reviewer David 
—- — aoe (Pa.) 
cists last week. ein 

About 20 out-of-town book re- 
pr omg: a a ognanee to air 

at a luncheon given b 
the Publishers Adclub in ieee 
York City last week. Mr. Appel 
bluntly told publishing folk they 
Bed i rage to cone Se 

, tha’ ge and concert ar 
ahead of them. z 
‘Don’t put up a shield in 
front of og! oo expose 
, . Appel, who 
added concert and stage ple 
are much more “available” to 
the press. 
- Appel estimated about 
tye * book enemas A releases 
receives goes straight in the 
wastebasket while 30% has a 
possibility of appearing. “I 
want | to see the important 
stuff,” said Mr. Appel. “Believe 
me your batting percentage will 
be better if you let the no- 
good ones go by the board. We 
get more readers with one good 
oe strip won nd do with 
eK news. You've got to make 
this stuff worthwhile.” 

He cited as an example of 
poor releases one which says 
“a certain author was on a radio 
program last Thursday.” 

Pinhead Pictures 
2 Mr. Appel objected to the 

postage stamp” pictures some- 
time sent out as did Emmett 
Dedmon of the Chicago (IIl.) 
Sun-Times, who labeled them 
“pinhead photos.” Mr. Dedmon 
advised that the celebrated 
Bachrach pictures are “terrible 
for newspaper reproduction,” 

The important thing is plenty 
of contrast with good delinea- 
tion,” he said. 

_ Mr. Dedmon Pointed out that 
line drawings can frequently 
be used. Both he and Mr. Appel 
agreed book jacket art can 
sometime be used for newspa- 
per illustration. 

Miss Margaret G. Parsons of 
the Worcester (Mass.) Telegram 
had a picture complaint too. 
She wished that “whoever sends 
out photographs and books 
would get together.” She said 
she had a backlog of reviews on 

, and about 30 pictures, 
“but there’s not a picture that 
goes with one of the reviews.” 

She also told of preparing a 

review and then getting a no- 
tice to hold the release. 
__ “We will hold the review, but 
it’s rather discouraging to open 
the Times and Tribune and see 
them reviewing the book,” she 
complained. “If little fellows 
have to hold reviews, big fellows 
should, too.” She received a 
round of applause. 

Local Paper Ignored 

Another difficulty of the non- 
metropolitan reviewer was 
pointed up by Lois Decker 
O'Neill of the Louisville (Ky.) 
Courier-Journal. ree times 


local people had written books 
24 





WHEN AD CLUB GOT CHARTER 
Tri-Cities Advertising Club of Kingsport. Tenn., Johnson City. Tenn.. 
and Bristol, Tenn.-Va., received its charter in the Advertising Federa- 
tion of America recently. Present for the ceremonies were, left to 
right: B. Carroll Reece, new publisher of Bristol Herald-Courier: 
Col. E. W. Palmer, president of Kingsport Press; Robert J. Alander, 
advertising director of Charlotte (N. C.) News; and J. W. West. gen- 

eral manager of Kingsport Times-News. 


and each time publishers had 
failed to furnish review copies 
for the local paper in time for 
the release date, she said. 
Several reviewers called the 
“ice cream” or confetti-stuffed 
book packages “a nuisance.” 
Others stressed that the ra- 
tio of editorial space for books 
was dependent on the amount 
of advertising space purchased. 
On the credit side, reviewers 
indicated the Pub-Date calendar 
furnished by the Publishers Ad- 
club is very helpful. The cal- 
endar lists forthcoming books 
by realese dates; stars titles 
which publishers indicate are 
big books; and tells in a sen- 
tence what each book is about. 
J. Linwood Cutler of the Uni- 
versity of Missouri School of 
Journalism indicated by a letter 
which was read that scenes 
from the book, in addition to 
pictures of authors, are some- 
times usable. 


s 
Sex Story Policy 
Wins Official Praise 

Cotumsus, O.—Editors of the 
three daily newspapers here 
have received the praise of 
£afety Director C. C. Cole for 
their policy of reporting sex 
crimes. 

The editors announced they 
will withhold from publication 
the names of victims of assaults 
and intended sex crimes to en- 
courage them to make immedi- 
ate and detailed reports to the 
police. No names will be men- 
tioned in news stories unless the 
crime is one of particular vio- 
lence or results in death. 

The newspapers adopting the 
policy were the Columbus Dis- 
patch, Columbus Citizen, and 
Ohio State Journal. They have, 
for many years, refrained from 
identifying juveniles to save 
them and their parents from 
unwarranted publicity. 

* 


Club In Houston 
Houston, Tex.—The Press 
Club of Houston, composed of 
more than 200 working news- 
papermen and women and rep- 
resentatives of allied profes- 
sions, has received its charter 
from the secretary of state of 
Texas. Charlie Evans, Houston 
Chronicle, is president. 





Jamestown Columnist 


Writing From Sweden 
JAMESTOWN, N. Y.—S. Miles 
Bouton, columnist of the James- 
toton Post-Journal, said he felt 
like a_ visiting statesman as 
flashbulbs went off and report- 
ers interviewed him upon his 
arrival at Stockholm airport. 
Mr. Bouton is on a two-week 
mission to give his readers “an 
unbiased and intimate picture 
of Sweden today.” Many Swed- 
ish people settled in his home 
city. Meeting him at the air- 
port were Mac Lindahl of the 
American-Swedish News Ex- 
change, Gunnar Knutssen, of 
Scandinavian Airlines, two re- 
porters, three photographers. 
Alfred Oeste, foreign news 
editor of Svenska Dagbladet, 
Stockholm’s largest daily, gave 
a luncheon for the columnist. 


Staffers Get Bonus 
For Winning Prizes 


ABILENE, Tex. — Staff writers 
of the Reporter-News, who won 
honors in the Texas Associated 
Press news and photography 
contest, received muses 
from their company. 

Managing Editor Hal Sayles 
gave the money to Earle Walk- 
er, Tessica Martin, A. C. 
Greene, Don Hutcheson, Aubrey 
Shouse and Klint Kapus. 


DIRECTOMAT 





Preferred for 
Direct Pressure Matrix 
Molding 











Congress Reports 
Given to Colleges 

Denver, Colo.—A newspaper 
promotion plan, designed to in- 
crease reader interest in news 
coverage of Congress, has been 
initiated by the Denver Post in 
cooperation with Congressional 
Quarterly News Features. 

To eight libraries and colleges 
throughout the Rocky M 
tain area, Palmer Hoyt, 
lisher of the Post, has given 
complete sets of the Copgres- 
sional Quarterly Almanac and 
a two-year subscription to the 
CQ library service. 

The CQ Almanac is a com- 
plete history of the activities of 
Congress through the year and 
these books cover the years 
1945 through 1949. Congression- 
al Quarterly cooperated by 
supplying the back issues with- 
out charge. The Post pays for 
the current subscription. 

a 


Stansbury Appointed 
To PR Post 

Charles W. Metcalf, president 
of Clinton Foods, Inc., has an- 
nounced the appointment of H. 
H. Stansbury as public relations 
director of the company and its 
subsidiary division s—Snow 
Crop Marketers, Juice Indus- 
tries of Florida and the Ameri- 
can Partition Companies of Wis- 
consin and New York. Mr. 
Stansbury spent 12 years re- 
porting for newspapers in New 
York, Washington, Europe and 
South America before taking 
up public relations work in 
New York. 





A going 
af-FAIR! 


Big newspapers 

Small newspapers 
are cooperating with 
Science Service in conduct- 
ing Science Fairs with the 
First National Science Fair 
in Philadelphia as the 
amazing goal! 

May we send you copy 
containing definite instruc- 
tions for directing your 
local science fair—and in- 
formation on the national 
event? 


a 
Call or wire us—collect. 


SCIENCE 
SERVICE 


1719 N Street, N.W. 
Washington 6, D. C. 
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Additional advantages of the 
Recordak Newspaper Service 


@ You reclaim 98% of your stack space when you replace 
bulky bound-volume files with compact Recordak microfilm 
editions. 


@ You save time and effort for your staff . . . for Recordak 
microfilm editions are much easier to handle and file. Think 
of it—800 newspaper pages fit on a roll of film that’s just 8 oz. 
light . . . that’s no larger than the palm of your hand. 

@ You speed reference. Your writers view the news larger 
than original size in the Recordak Film Reader . . . speed the 
film from page to page merely by turning a convenient handle. 
@ You can supply libraries, colleges, etc., with back issues 
which were previously unavailable. As many copies as are 
needed can be produced from your master negatives. 

Write for full information. Recordak Corporation (Subsidiary 
of Eastman Kodak Company), 350 Madison Ave., New York 17. 


**Recordak” is a trade mark 





originator of modern microfilming — and its newspaper application 






































It’s easy . . . and economical to preserve 
yesterday’s news . . . as more than 400 lead- 
ing publishers using the Recordak Newspaper 
Service know. 

You simply forward your back-edition files He: 
to the nearest Recordak Microfilming Center Pie 
—to Chicago, New Orleans, Los Angeles, ; 
or New York City. 


Here, expert technicians will microfilm 
your files at reductions which assure optimum 
clarity in the Recordak Film Reader . . . then 
painstakingly inspect each image. 


re 


In short order, you'll receive picture-perfect 
reproductions on compact rolls of positive 
microfilm . . . which will not flake or yellow 
in the years to come . . . which can’t be tam- 
pered with or altered without detection. And 
for added protection, Recordak will vault- 
store your master negatives, if you wish. 
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Paper Warns 
Against Off- 
Record Remarks 


ona a tae Comme ; by handing 

mosa ‘ourier, 

cards x i 

speakers. before : 
vely oe 


effect! 
—— the “off-the-reco: 


_— and mode of censor- 


och, Message From Tue Daily 


Comer ‘your information ase 


do not say anything the 
—, or fT ae g you do not 


pon ok nen = be 
kept secre! e two or 
more omen know something in 

» it isn’t long until 


everybody knows i we 
cannot 


refuse to print anything by 


newsworthy that you say to- 
day. ank you. 
Tiservey A. Kadish, Editor.” 
The «gS has worked well, 
according . Kadish, and 
povwwenn Hy orators have shown 
no resen nt. 
“Our reporters are instructed 
to hand a card to every speaker 
at meetings and to all par- 
ticipants in public discussions,” 
Mr. Kadish explained. 
found myself 


in a sentence 
to say, ‘Now, isn’t for pub- 
= or ‘This is off the rec- 
rs) 

“With these cards we have 
been able to avoid argument 
and confusion,” uae led. 
“Our reporters cannot promise 
to keep out of the 
newspaper, so it relieves them 
of embarrassment. 


Milwaukee Journal 


from the Wis- 
consin Service Association. Will 
C. Conrad of the Journal staff 
: ted the award on behalf 
o 


e n % 

F. Perry Olds, Journal edi- 
torial writer, was 
ilar award for hi 


ing sen 
with delinquency 


Promotion Booth 
Wavuxesua, Wis.—For the first 
time in its 91- rhe history, the 
Waukesha Daily Freeman had 
a booth at the. County Dairy 
Show, where exhibits of its ty- 


pogrenhy, market reports, 
picture — color oaalies 
were fea: 





One Job 35 Years 

Sacramento, Calif. — First 
and only classified advertis- 
ing manager of the Sacra- 
mento Bee is one of the dis- 
tinctions belonging to L. W. 
Averill. He has been with 
one newspaper, the Bee, for 
35 years. All of those years, 
except for World War I serv- 
ice, were in the Bee's classi- 
fied department, which he 
joined after attending a local 
business college. 


Paper Conducts 
Housing Poll 

Soutn Benp, Ind.—A contro- 
versy over a federal housin: 
ery here gave the Sout 

Tribune an opportunity to 
perform a public service. 

An $11,000,000 public housing 
project was offered South Bend 
the federal government. Real 
estate interests and property 
owners opposed accepting the 
project. The city administration, 
unions and veterans organiza- 
tions favored it. With no facili- 
ties for a public referendum de- 
cision to accept or reject, the 
government’s offer was up to 
the city council. Its members 
voted a tie. 

With no authorization to build 
the project the federal govern- 
ment was prepared to withdraw 
its offer without South Bend’s 





citizens having an —s ‘ 


to express their opinions. 
give them this opportunity the 
South Bend Tribune conducted 
a city-wide poll on the question, 
“Do you favor the $11,000,000 
federal public 


housing pro- 
Tribune carriers polled voters 
in each of the city’s election dis- 
trict proportionate to the total 
votes ci e last presiden- 
tial election. Tabulation showed 
59% of the South Bend resi- 
dents polled to be opposed to 
the housing project, 
J 


In Chest Canvass 
Los ANGELES—Los Angeles 
Times carriers covered every 
block of the 770 square miles 
in the Los Angeles area deliv- 
or contributions 

to mmunity Chest. 
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TENSION 


AIR works 
best, whether 
you feed 

paper in ROLLS 
or ride a 
Rolls-Royce. 
Write for 
Brochure. 


per Machinery Corp. 
meld, N.J. 


ces: SO1 Fifth Avenue 
‘ork 17,N Y. 


Wood 


Swedish Papers 
Like Strike- 
Lockout Ban 


eement 

Pye ond lockouts nt chin the 
asserted they wanted 

ito, to remain in force, —— 


Allan Hernelius, 
editor-in-chief of Svenska — 
bladet, Stockholm daily, here 
to study the press of the United 
States. 

“It was e asized that la- 
bor peace in the press is essen- 
tial for a free public discussion, 
e vital functions of a 
free and democratic society,” 
said Mr. Hernelius. 

“In 1937, the Swedish News- 
paper Employers Association 
and the Swedish Typographers 
Union reached an agreement, 
the purport of which was to 
bar strikes and lockouts with- 
he explained. 


ordinary contracts between em- 
ployers and workers. 
“It had become widel: 
nized that the very fr 
independence of the 
which is one of = foundations 
of a sound, free and Souneriens 
ty, can suffer from a 
conflicts directly affecting new: 
papers,” the Swedish cater 
continued. 
“The employers and workers 


recog- 
—— 


market and media men ordinari 


selection. 





potentials. 


Send for Full Explanation 
the scope of the informat' 


Consumer Markets 





EDITOR & P 


CONSUMER MARKETS . . . makes 
easily accessible all the state, 
county, and city market indices 


use for market comparisons and 


IN ADDITION .. . the Service- 
Ads of many individual media 
contribute much helpful supple- 
mentary data that you will find 
useful in judging various market 






of the press thus entered into 
special discussi 


ons, independent 
of the yearly negotiations for 
collective agreements, and the 
— was an agreement, cov- 


a_ last reso a 
of arbitration wi 
— regard ling collective agree- 


High Circulation 


Mr. a pointed out 
that with 250 


prominent position in 

internetional newspaper 

tistics. 

“The total circulation of 

Swedish newspapers corre: 
—_ approximately to one 


For 43 Ainited Stats, = 


figure is somewhat more than 
one-third. The highest figure 
in the world, however, is the 
British, about two-thirds.” 
Sweden’s ress, privately- 
owned, is en ly free and in- 
d ent and all one 
was banned by press ‘nde 
tion passed in 1812, = = ded. 
Mr. Hernelius was 
director of the S Swedish Ni —— 
paper 
from 1945 


delegate to the United Nations 
conference on freedom of infor- 
mation in Geneva. He will go 
to Rome in May to attend a 
meeti: of the. International 
Federation of Newspaper Pub- 
lishers, of which he is a board 
member. 


sta- 


Complete market data— 


in one volume 





Buy Coverage in Terms of 


Potential Sales—not square miles! 
“This distorted map shows the relative general 
scr: bandise sales by counties in the KBON-KOLN 
area as compared to Nebraska sate totals” 


ly 





OF THE ENTIRE STATE OF NEBRASKA! 
and you get Boh Stations at ONE LOW RATE 


NEON ~~ _KOLN ~~ 











One of many Service-Ads 
that supplement and expand 
the voluminous listed data 
in CONSUMER MARKETS. 


Folder describing in detail 
ion the 1949-1950 Edition 


of CONSUMER MARKETS makes available. 
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Second Edition 
CLEVELAND 
CONSUMER 
PANEL 

Now Ready for You! 


Published results of the 
day-by-day buying rec- 
ords of 500 typical Cuya- 


ering 26 basic grocery 
product classifications. 
This 2nd report covers 
the 12 months ending 
September 30, 1949, and 
is now ready for you. 
Soon available: 15th An- 
nual Analysis of Ohio 
i les and 4th 


Liquor 
Annual Analysis of New 
Car Sales. 
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In 1949, over 98% of all daily general grocery accounts in the 
Greater Cleveland Market advertised in The Cleveland Press! 


Food Advertisers Know... 


@ The Press is Cleveland’s homegoing newspaper 
®@ The Press is Cleveland women’s “food-talk” newspaper 
@ The Press consistently brings results 
7 out of 10 Cleveland homemakers plan their meals 
and buy their groceries by first “shopping” The Press! 


5th in America in Daily Food Linage 


Year after year, The Press has proven to be a very economical, 
sales producing “investment” for grocery advertisers in Greater Cleveland,— 
Ohio's richest market. That’s why you'll hear over 9 out of 10 
+ daily general grocery advertisers in Cleveland say— 


eveland Press 
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LET’S TALK CLASSIFIED 





New Building Built 
On Classified Profits 


By Herbert W. Tushingham. 
CAM. Camden (N. J.) Courier-Post 


AT THE ToP of all office sta- 
tionery of the Athens (O.) 
Messenger is the slogan, “The 


— Built on Classified 
Ads.” It’s an interesting story, 
revealing straight - from - the- 


shoulder statements of Publish- 
er Gordon K. Bush. 

Back in 1923 plans were com- 
pleted for a model newspaper 
plant. It was decided the gross 
profits from Classified, in spite 
of a small community, would 
underwrite the cost of the plant 
in those pre-inflation years for 
around $100,000. 


Separate Bank A t 





Beginning in 1924, all gross 
profits from Classified, after 
paying the direct operating 


cost, were segregated into a spe- 
cial bank account to pay for 
construction cost and new 
equipment. From 1924 to 1930, 
the six-year total receipts were 
$130,147.81 and the “margin for 
profit” was $91,101.50—an an- 
nual net average of $21,691. 
The next six years’ average 
dropped to $14,608. The next 
seven years’ average net Classi- 
fied income was $18,999. From 
1943 to 1948 inflationary effects 
and rate increases brought the 
average to $38,682. 

In 1948, they carried 1,261,357 
agate lines of Classified with 


the net receipts of $63,729.05. 
Although figures have not been 
made public, the 1949 figures 


were substantially higher. 
No Style Restrictions 

With both transient and dis- 
play-classified rates higher than 
re display, the Messenger 
does = place any i 
on le or typography for 
Classified advertisers. 

“We definitely do not believe 
in any of the ‘sacred-cow’ re- 
strictions placed on Classified 
advertising by Display-minded 
managers. We think they en- 
force unnatural limitations on 
Classified for the express pur- 
of favoring linage possi- 
ilities of Display,” said Pub- 
lisher .Bush. “On the Mes- 
senger the two advertising de- 
ents compete and neither 

is favored over the other. With 
Classified producing more reve- 
mue and more profit per column 
inch than display it has proven 
an attractive advantage during 
this period of increased costs.” 

The Messenger is staffed with 
one manager-salesman, an assis- 
tant salesman and an office 
clerk. Rates are designed for 
the various geographical sec- 
tions of the five county terri- 
tory and flexibility in transient, 
contract non-di: and con- 
tract-display classified. 

“If given this recognition, 
equal ghts, romotion and 
skilled direction, any small city 

departm: 


Classified ‘tment can be 


made an important service to 
28 


the public. Then it becomes 
an important source of revenue 
to the newspaper,” concluded 
Mr. Bush. 


Want Ads Vs. 
Classified Display 

Such remarkable success 
stories probably could be re- 
peated a hundred times over as 
Classified has rapidly forged to 
the front during the last 10 
years. More and more news- 
papers have profitably learned 
the advantages of Classified as 
a high-ranking revenue pro 
ducer and a_ reader-interest 
service provider. 

Past surveys have revealed 
about an even split as to the 
number of newspapers holding 
to regular Classified style and 
those allowing Classified Dis- 


play with cuts, borders, and 
bold type. 
The “regulars” are literally 


divided into two main groups. 
The first allows a 12- or 14 
point type limitation with white 
space and all copy under clas- 
sification heading. The second 
group has practically no type 
size restrictions, but will 
neither break columns, nor al- 
low any recognized display 
style of copy. 
ese newspapers adopt the 
reasoning that display copy 
should be in display and Clas- 
sified advertising held to Clas- 
sified style of presentation. In 
most cases display advertising 
has a higher rate and their re- 
trictions prevent an advertiser 
from placing a display ad in 
Classified to obtain a lower 
rate. One other point of argu- 
ment is the Coy equaliza- 
tion of size effects which gives 
the small transient advertiser 
greater opportunity to compete 
with all other Classified adver- 
tisers—no unusual domination. 
On the other side of the pic- 
ture we find another division 
favoring Classified display copy. 
There are those with absolutely 
no restrictions. Reverses, ben- 
days, illustrations, black bor- 
ders, bold type, everything goes. 
Display copy can appear in the 
set-solid classifications, or in- 
dividually. Some place display 
at the = of the page and work 
down, others pyramid along the 
bottom. 
More Conservative 


Coming down to a little more 
conservative, there are papers 
who will not permit reverse 
cuts, no bold borders, and type 
limitations. Benday is allowed 
and light face type sizes. Most 
of these papers group their dis- 
play at the bottom and do not 
permit such ads under regular 
classifications. 

en, we come to the more 
conservative. Only single col- 
umn with definitely no bold dis- 





Play of any style, light borders 
and all ads appearing at the 
bottom of the section. 

So much for the over-all pres- 
entations of Classified Display. 
I would like to conclude with 
my Own personal opinion with 
due respect to the vast number 
who also have their own likes 
and dislikes. 

favor acceptance of Classi- 
fied display copy mainly on the 
basis of keeping a classification 
of businesses grouped together 
for greater results. 

With a few additions, Classi- 
fied display advertisers gener- 
ally cover used cars, real es- 
tate, home improvement, and 
building supplies. These are 
all major classifications of the 
average section. We all carry 
a healthy volume of this busi- 
ness in regular Classified. 

No one denies the fact that 
variety and selection induces 
the greatest following. Also the 
grouping of like businesses 
helps one another. For this 
reason, all the classifications of 
advertising benefit when pre- 
sented as a group. Variety and 
selection attracts recognition. 
The natural place to look for 
used-car advertising is the 
newspaper Classified section. 
Then why should the news- 
paper insist that display used- 
car advertising appear r.o.p.? 
The dealer is forced to insert 
smaller copy because he appre- 
ciates the value of Classified 
representation and regulations 
there prohibit the large dis- 
play ad. 

At End of Section 


I believe the regular Real 
Estate and Automotive classi- 
fications should appear at the 
end of the section. I favor 
accepting Classified display 
copy and placing it at the end 
of the section grouped together 
following the regular classifica- 
tions. In this way the reader 
has the benefit of a complete 
group selection. The advertiser 
can “shout” via display style 
with the paper gaining plus 
revenue. 

Furthermore, display ads 
should start from the bottom 
of the page, still giving the 
smallest Want Ad—of which we 
have our greatest volume—the 
top position break. 

In summary, I think our 
regulations and limitations for 
all forms of advertising should 
be held to a minimum—perhaps 
held only to censorship pro- 
tection against fraud or mislead- 
ing statements. 

Classified advertising is a 
service to the public regardless 
of the form or style. Let’s not 
deprive our readers of the 
greatest variety, selection, or 
offering by installing rules pro- 
hibiting full exploitation. Some 
minor forms of governing the 
appearance of —, could be 


the limit in my humble estima- 
tion. 
Realtors In Special 

Robert G. Melzer, CAM, 
Tampa (Fla.) Daily Times, 


capitalized on their annual 90- 
page “Gasparilla Edition” to 
put on a real Classified showing. 

eb. 6 was the start of a 
week-long carnival celebrating 
the 37th sea invasion of Tampa 
by King Gasparilla. This was 





the big publication day for the 
imes. From the colorful 
page of red with five-colum 
pirate picture to the 90th Page 
advertising the Tampa cigar, 
the newspaper was a Co) 
souvenir edition of historical 
value. 

With circulation three time; 
normal, Mr. Melzer did himself 
proud with a two-page spread 
‘rom the Tampa _ Realtors. 
Against the light grey over-all 
effect of the advertising, the 
realtor emblems stood out in 
tribute to the Florida real es 
tate offerings presented. An- 
other feature page contained 
advertisements of variety all 
bidding welcome to visitors and 
Tampans on Gasparilla Day. 


First Color Ad 

The Long Beach _ (Calif) 
Press-Telegram published _its 
first color classified ad on Sun 
day, Feb. 12. A four full-col- 
umn used-car advertisement 
free of all illustrations or bold 
type looked neat and attractive 
with the black and red contrast. 
{am Barnes is the CAM and he 
writes, “Not bad at 30% in 
crease in rate.” 


Featuring Classified 
A Classified session will be 
featured on the second of the 
two-day ad clinic for the Ohio 
List (50 newspapers), at Co 
il 1 and 2. 


be in charge of the Classified 
program. © Guest speaker will 
be the Secretary of ANCAM, 
Art Mochel, CAM, Columbus 
Citizen. 

Assisting with presentations 
on special subjects will be Herb 

uild, CAM, Elyria Chronicle 
Telegram; Carl Sylvester, CAM, 
Athens Messenger, and R. C 
Trout, CAM, Middletown Jour 
nal, 


Congratulations 

When an advertiser volur 
tarily takes a good portion of 
his Classified advertisement to 
compliment and _ congratulate 
the newspaper—THAT is news. 
It happened when the Philadel 
phia (Pa.) Inquirer announced 
the opening of a new telephone 
r 


‘oom, 

Ball and Coffin, real estate 
brokers, used about two inches 
of their paid space to congratu 
late the Inquirer on the im 
provement. 
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By William C. Barnard 


Fort Worts, Tex. — A shrill 
train whistle turned Jim Record 
into a reporter. He had hoped 
to be a great baseball player. 
Instead, he is one of the best 
known managing editors of “he 
country. 


On a balmy day in 1903, 
James R. Record was the sturdy 
left-fielder for a Paris, Tex., 
semi-pro nine, engaged in 
spirited battle with the local 
club at Sulphur Springs. 

The game was a feature of a 
Confederate Veterans’ picnic 
but one spectator was no old 
soldier. He was a Cotton Belt 
railroad engineer, a loyal rooter 
for the home team, who parked 
his switch engine just outside 
the ball park fence to watch the 
game. 

Once He Was Nervous 

Came the ninth inning. Sul- 
phur Springs, needing two runs 
to got ee men on base. 
Two outs. The bat cracked into 
the ball and fielder Record saw 
a high fly, headed right for his 
ey 

So did the engineer. 

“And just at the moment I 

reached to catch the ball,” 

remembers, “the engi- 
neer blew his whistle. I was un- 
nerved and dro the ball. 
png de Springs won and it was 


hepo! rters of the Fort Worth 
Star-Telegra m staff who relish 
bor he story ond it a little hard to 


They consider their managing 
editor . man with no nerves to 
unnerv 

In his 43 years with the news- 
paper, no one has ever seen 
kindly Jim Record upset, angry 
or dismayed. During the time, 
he and his co-worker, Editor 
James M. North, have never ex- 
changed a cross "word. “He’s the 
same way at home,” says Mrs. 
Record. “Never fusses about 


anything.” 

Phil North, assistant manag- 
ing sae said smilingly: “the 
truth is that Mr. Record doesn’t 
have time ,for any arguments. 
_ schedule, 


by his routine. 
Reads All the Carbons 

His routine enables ee a 
year-old Mr. ord to ¢ 
amazing variety of iar 3 into 
a 75-hour work week. He 
pervises the details of publish 
ing 13 newspaper tions a 
day, morning and _ evening— 
even reading the carbon copies 
of all stories his reporters write. 
In a city renowned for its fierce 
civic pride, Jim Record is an 
outstanding leader—a ae 
tee man who gets things done, 
a power for the public good. 

Min Record — more connec- 

ms than a mpany,” Phil 

North laughed. “He gets more 
news tips than any man who 
works for him—his telephone 
rings all day long.” 


30 





Mr. to set the dry fence afire. 





Jim Record’s Career 
Changed by A Whistle 


Yet, when Jim Record re- 
signed his 21-year presidency of 
the Texas Associated Press Man- 
aging Editors Association last 
month, he did not do it on the 
basis of not having ig time. 

“I want younger men to have 
the fine 7 of holding 
the office,” d. 

The nM Fn tendered at 


a a Galveston, Tex., meeting, was 


a moving. eve-moistening mo- 
ment in the lives of Texas edi- 
tors and their wives who had 
enjoyed Mr. Record’s warm 
= more than two dec- 


les. 

Born in Paris, Tex., Mr. Rec- 
ord was educated at Notre Dame 
and the University of Texas. Af- 
ter the engineer blew the whis- 
tle, he took a newspaper job 
with the old Paris Advocate, 
switched to the Courier of Tex- 
arkana but was back with the 
Advocate again when a story he 
wrote in 1907 shaped his whole 
career. 

This was the story: One day 
the sun beamed with such en- 
thusiasm that a nail in a far- 
mer’s fence became hot —- 

e 
fence set a barn on fire and the 
barn ignited the farmer’s home. 
Mr. Record wrote the story with 
such fine attention to detail that 
D. C, McCaleb and James North 
of the Fort Worth Star, who saw 
it, hired him at once. 

Desk Near Drinking Fountain 

In his first years with the 
Star, Mr. Record often worked 
from 6 am. to midnight. To 
fledging newspapermen of to- 
dav—who work a 40-hour week 
—Mr. Record advises: “Get 
some kind of a college educa- 
tion and then get some experi- 
ence on a small daily newspa- 
per.” 

And when a man comes to 
work on the Star-Telegram, Jim 
Record gives him three point- 
ers: “Be accurate, industrious 
and fair.” 

“Mr. Record never misses an 
opportunity to rd 

with members of his staff,” said 

Phil North. “I don’t think it’s 
any accident that he parks his 


es desk right by the only drinking 


fountain in the city room.” 

The big city room is Mr. Rec- 
ord’s domain—he sees very little 
of a fine private office. He starts 
the day off with a T-bone steak 
—a steak from the 6,000-acre 
West Texas cattle ranch in 
which he and Mrs, Record have 
an interest. The day —_ 
snaps to attention in the S 
Telegram when Mr. Record’s 
five-foot 10-inch, 167-pound fig- 
ure strides through the door. 
Quickly, he reads his mail, four 
editions of the Star-Telegram 
and one edition of the Dallas 
Morning a 

am., he 


Then. x 
“Well, its be. that time. * 
This is a signal for his key staff 
men and the newspaper’s edi- 
torial writers to go into a con- 
ference. The city editor out- 


‘ 





James R. Record 


lines the day’s news stories and 
the wire-service editor gives Mr. 
Record a resume of world 
events. He then gives directions 
on what prominence each big 
story should receive. 

After that, Mr. Record says: 
“Well, Alec, what have you 
got?” This is directed at Alec 
Stedman, editorial writer, and 


is a signal for the others to ord 


leave. Usually Alec replies with 
his long-standing joke — for 
years he has been seeking Mr. 
’s permission to write an 
editorial ihout what he calls the 
poor bus service in his neigh- 
borhood. He never gets it. 


Walk Between Editions 

After the conference, Mr. 
Record returns to supervising 
the city room. He writes com- 
ments on Star-Telegram stories 
on e margin of newspa- 
per pages on which they appear, 
then sticks the pages on a pike 
on his desk. When he is through 
with these notations, the pages 
are oot aa around to the various 


“a ie a.m. sharp, Mr. Record 
gets up and goes for a six-min- 
ute around the block. This 
is a between-edition time. 


For 20 years he has been = S 


ing lunch in the stereotype de- 
partment. The lunch: an apple 
and a piece of cheese. He al- 
ways gives half the apple and 

half the cheese to one of the 
‘seu The stereotypers 
have adopted a rather possessive 
attitude toward Ji im Record. 
When he is called out of town 
for a day they demand to know, 
when he next shows up, just 
exactly where he has been and 
why. 

Last year, Caring, an me storm 
a stereotyper called Mr. Record 
“My wife, is os 
Please come at once.” 

Mr. and Mrs. Record jum 
in their car and drove over 
gerous streets to the hospital. 
Most of the night they spent at 
the bedside. The woman recov- 
e 

Welcome, Stranger 

When a stranger strays into 
the Star-Telegram city room, it 
eS & is Jim Record 

ops wu greet 
— tM, * - fail to 
paper phone Jim Reco: 
ing he can 
take some action. 






Mr. Record has two hobbies: 
his fine collection of books on 
the history of the Southwest 
and the weather. 

Weather is the main hobby— 
because of the importance of 
rain in the Southwest. “Rain, 
the lifeblood of west sey: is 
a favorite Record 





thermometer. The 
last thing he does at night is 
phone the office to get the latest 
weather forecast. 

On his desk at the Star-Tele- 
gram is a gadget connected with 
a thermometer on the roof. By 
pushing a button, he can get 6 
outside ae readi 
any time. Record r f. 
Associated Press weather maps 
by wirephoto and studies them 
closely. 

Does Forecasting 

“By consulting my weather 
map, barometer and thermome 
.”’ Mr. Record said, “I am 
sometimes able to correctly 
forecast the weather.” 

At his direction, the Star. 
Telegram put rain gauges all 
over gl an en it 
rains ii e@ measure- 
ment is po a % Mr. Ree- 


Star-Telegram reporters on 
vacation, from New York to 
San Francisco, like to send Mr 
Record telegrams saying: “It’s 
raining.” 

Several years ago, 
Greene of the Star-Telegram 
staff was attending a Baptist 
convention at Amarillo. Just 
as a big argument broke out on 
the floor of the convention, a 
slow rain started falling, 
the reporter got up to leave. 

“Surely you're not 
now?” an = Associated Press 
man wi hispered. 

“Sure , ~gl said i. Greene. 
m: have to ,Phone Mr, . Record. 

’s 3 


More on Fashions 


Cotorapo Sprincs—The Ga 
zette Telegraph’s second annual 
Fate Fashion Review on 

arch 14 —"s, 1,000 inches 

\vertising than the first 
one, Advertising Director Alan 
Me 


G ’Nicholas reported. 
models were featured in 
news content of the 28-page 
edition. 
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COPPER... 


Most useful metal 








known to man 


In many ways, copper greatly 
resembles mighty Atlas of m ythology. 


For copper has literally carried 
the world on its own broad shoul- 
ders for ages . . . always playing a 
strong supporting role wherever 
man has made progress in industry, 
in science, in art. 

Yet today, the burden of copper 
grows greater than ever. For cop- 
per now must spread electricity . . . 
provide communication . . . carry 
water ... give lasting beauty as well 
as permanent protection to count- 
less millions of homes. Industry, 
too, leans heavily on copper, since 
one of the most economical, easily 
worked and widely adaptable metals 
known is brass, an important alloy 
of copper. 

Proud of the products of its mines 
and mills, Anaconda is pledged to 
the task of keeping this “Atlas” 
among metals always ready for its 
great responsibility. For just as 
surely as it has in the past, so will 
the world of the future depend 
more and more upon copper. 


. 
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AnaconvA 


First in Copper, Brass and Bronze 


THE AMERICAN BRASS COMPANY 

ANACONDA WIRE & CABLE COMPANY 
INTERNATIONAL SMELTING AND REFINING COMPANY 
ANDES COPPER MINING COMPANY 

CHILE COPPER COMPANY 

GREENE CANANEA COPPER COMPANY 


BRONZE STATUE 
OF ATLAS 
IN ROCKEFELLER CENTER, 
NEW YORK 








LAKELAND, Fla.— United Press baseball ed- 
itor Carl Lundquist chats with the Detroit 
Tigers’ pitcher, Art Houtteman, as he warms 
up during spring training 


ABOARD THE U.S. CARRIER FRANKLIN D. 
ROOSEVELT OFF CUBA—As the “angel” 
helicopter—which hovers near the ship when 
planes take off and land—prepares for a 
flight, U.P.'s science editor, Paul F. Ellis, 
climbs into the cabin. 


RIO DE JANEIRO—At the South American 
conference of U.S. ambassadors, Thomas R 
Curran, United Press vice-president for South 
America, talks with U.S. Assistant Secretary 
of State for Latin America Edward G Miller, 
right Seated at the left is Herschel V John- 
son, American ambassador to Brazil 


FRANKFURT, Germany—Out on bail after 
U.S. authorities jailed her for spying for the 
Russians, Regina Rowiskeiga tells her story 
to U.P. correspondents Walter G. Rundle, 
. center; aod Jack Meehan. 


THE WORLD'S 


BEST COVERAGE O 





WASHINGTON —Lyle C. Wilson, chief of the United Press bureau BERLIN— Near the famous Brandenburg Gate, U.P. correspondent 

in the capital, discusses with White House press secretary Charles John B. McDermott interviews British M.P.'s, on jeep patrol along 

G. Ross, right, a message on taxes from President Truman. the route of the threatened march of 500,000 Communists into the 
city’s western sector. & 


en nt SRILA eos ote 


¢ cieeer <* 


TAIPEI, Formosa — During a visit to the military 
hospital, marking her first public appearance 
since returning from the U.S., Mme Chiang 
Kai-Shek grants an exclusive interview to Arthur 
Goul, of United Press 


LONDON —Veteran U.P correspondent Harold 
Guard interviews Seretse Khama, whose mar- 
riage to an Englishwoman brought a threat by 
the British Government of banishment from his 
Bamangwato Tribe 


HOLLYWOOD — In an exclusive interview, TOKYO—Russian member of the Allied 
Humphrey Bogart states his views on pandas Council for Japan, Lt. Gen. Kuzma Derev- 
and other night-club fauna to U.P.'s corre- yanko, refusing to listen to American charges 
ORiD'S BIGGEST NEWS spondent in the screen capital, Virginia Mac- of Soviet failure to reputriate thousands of 
Pherson. Japanese, walks out of a council meeting. 
} To get a statement by the general, U.P.’s 
Earnest Hoberechf goes along with him. 















NLRB ACTION ON ITU 
THE workings of government agencies 
and bureaus are tediously slow. That 
is no secret. But it seems to us the 
deliberations of the National Labor Re- 
lations Board in the several cases in- 
volving the International Typographical 
Union have been unusually drawn out. 

It has taken NLRB more than a month 
to deny the ITU petition for a re-hearing. 
That may not be so bad. But stacked on 
top of the previous four-month delay 
since the original order against the union 
was issued it indicates either a prep 
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ance of government red tape or a — 
approval of the union’s stalling tacti 

Five months have passed since ITU’ an 
found in violation of the Taft-Hartley Act 
and was ordered to cease and desist .its 
unfair labor practices. (Two years were 
consumed prior to that in hearing the 
case and deciding it.) Ordinarily, a union 
is given 10 days to comply with an NLRB 
order. ITU was given 30 days—and it 
ended up by taking four months to file’ 
a petition for re-hearing. 

Not long ago the Enforcement Section 
was ordered to proceed. It didn’t. 

An NLRB spokesman told E&P that 
unless there is early appeal by the union 
to the courts the Board will ask the Fed- 
eral Court to force compliance. 

What are we waiting for? 

NLRB made a decision and has re- 
affirmed it in its denial of a re-hearing. 
Is it going to sit by and say to the union, 
in effect, “if you don’t like it you can 
appeal to the courts when you get around 
to it.” Or is it going to stand on its de- 
cision and be firm with a court-backed de- 
mand for compliance? How long is it 
going to wait for ITU to make up its 
mind? 


BEHIND THE TIMES 
“IT HAD become widely recognized that 
the very freedom and independence of 
the press, which is one of the foundations 
of a sound, free and enlightened society, 
can suffer from labor conflicts directly. 
affecting newspapers. 

“The employers and workers of the 
press thus entered into special discus- 
sions, independent of the yearly negotia- 
tions for collective agreements, and the 
result was an agreement, covering several 
years, which eliminated strikes and lock- 
outs.” 

These are quotes from an interview 
with a visiting Swedish editor. They 
refer to an agreement between publishers 
and employes in that country. 

In the United States we're behind the 
times. Newspaper publishers have one 
arbitration agreement with the pressmen’s 
union. The other half-dozen, or so, unions 
of newspaper workers have preferred to 
hold on to the strike weapon as an ele- 
ment of collective > 

Eprror & has long urged the 
solution of labor disputes by arbitration 
rather than by the strike method. The 
newspaper industry and the American 
people would be a lot better off if news- 
paper unions and employers would em- 
brace a little of the a — 
followed by our Swedish fri 
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trespass 
against Fg go a tell him his fault be- 


and him alone: if shall hear 
thee, thou hast gained thy brother—St. 
Matthew, XVIII; 15. 


NEED FOR PUBLICITY 
NEWSPAPER readers will recognize the 
name “Portrex”—U. S. amphibious op- 
erations in the Caribbean. 

They probably never heard of “Caribex 
Fifty’"—combined U. S.-Canadian-British 
operation in the Caribbean—or another 
nameless one which included U. S. and 
Netherlands navy units. These were 
two exercises held independently at about 
the same time. The American people 
and the people of the Western world 
should have been told all about them— 
but they weren’t. 

These marked the first naval participa- 
tion of U. S. forces with Atlantic Pact 
powers since that became a reality. They 
were probably simple maneuvers but 
serve as an indication of things to come. 
The U. S. Navy recommended press cov- 
erage. None was permitted. Inasmuch 
as political as well as military considera- 
tions were present it is safe to assume 
our State Department had a hand in im- 
posing the censorship. 

Hanson Baldwin, New York Times mili- 
tary expert, has said—and we agree: 

“The objective of the Atlantic Pact is 
greater solidarity—political, economic and 
military—among the signatories. Any and 
all evidences of closer coordination of ef- 
fort should be wisely and widely publi- 
cized; otherwise their political value is 
lost. Someone lost a good chance to 
capitalize upon the political value of 
‘Caribex.’ The mistake should not be 
made again; an important part of the 
machinery of the Atlantic Pact is a good 
and quick-moving public information ar- 
rangement.” 


WAGE-HOUR 

SMALL town weekly or daily publishers 

with circulations of less than 4,000 
who have set up separate printing corpo- 
rations to handle job work and also print 
the paper will want to combine the cor- 
porations into one provided job printing 
isn’t more than 50% of the total opera- 
tion. 

They will also restrict the work of any 
employe on job printing to less than 50% 
of his time. 

According to clarification of the Wage- 
Hour Act by the regional director in Phil- 
adelphia this week, publishers will have 
to do this to qualify for the exemption 
granted for less than 4,000 circulation. 


tween 
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THE CENSUS 


THE federal census is upon us and the 

protests about invasion of private 
rights because of the questions involving 
income have died down. It’s too late to 
do anything about it now anyway. 

Advertisers and agencies appear to be 
enthusiastic about the income questions 
for use as marketing statistics in the fu- 
ture. It seems to us the income data that 
will be obtained in this census will be 
sketchy and subject to varying discrepan- 
cies. It may be serviceable as the only, 
therefore the best, information of its kind. 
But, by no means, should it be taken as 
100% accurate. 


Only every fifth person will be asked 
the income questions. If they reply their 
income is “over $10,000” per year, they 
will not be asked for further data. If 
they have incomes below $10,000 there is 
absolutely no way for a census enumer- 
ator to know whether that is the truth 
or not. 

If advertisers feel this income informa- 
tion is essential they ought to start to 
work in Washington to get it from In- 
ternal Revenue which has the right dope 
each year. Total income is reported by 
states but not broken down any further. 
It would probably be a tremendous sta- 
tistical job but the Treasury could report 
average incomes by counties or cities, or 
the number of families in various income 
groups by localities. So far the Treasury 
has refused to go that far on the ground 
it is prevented legally from doing s0. 
Fear of revealing individual incomes pre- 
vails. 

It seems like a waste of time and dupli- 
cation of effort for the Census Bureau to 
gather income information. Why not go 
to the horse’s mouth for the right dope? 
The horse undoubtedly could be per- 
suaded to give under the right persua- 
sion from Congress. 


PRESS STANDARDS 
ONCE AGAIN it has been suggested that 

American newspapers establish a board 
to set up standards for the press. This 
time it was made by Leo Rosten, lecturer 
and author, during the Public Affairs Con- 
ference of the Yale University Law 
School. 

“Doctors and lawyers must meet certain 
standards; why not the press?” he asked. 

The answer to the question is as fol- 
lows: 

The right to use a printing press is 
guaranteed by the Constitution. News- 
papermen’s codes and standards are purely 
voluntary, and must be so. Any compul- 
sion to require observance of standards 
of necessity requires someone to write the 
code and act as policeman. 

Who is to be entrusted with that job? 
A government agency? Lawyers? The 
newspapermen in New York, or Chicago? 
Or those in San Francisco? Who is so 
omniscient that he, or they, can divine 
when the press is right or wrong? 

Once compulsion of any sort is written 
into the Constitutional guarantee we may 
as well delete the word “free.” 

















PERSONAL 
MENTION 


D. Lamsricut, editorial di- 
m.% of the Tampa (Fla.) 
Tribune, has been elected a life 
member of the Florida Parent- 
Teacher Association and an 
hono: life member of the 
Tampa Junior Chamber of Com- 
merce. 

Amos B. Emery, architect f 
the Des Moines (Ta.) Register 
and Tribune since 1942, has re- 
turned to private practice in 
Des Moines. Under his super- 
vision, the Look building, the 
studios of KRNT, the 
and Tribune commercial print- 
ing plant were remodeled and 
the new Register and er 
building was c ed. 
are COWLEs properties. 

JoHN HARLAN, jeaee of 
the Sausalito ( Calif.) News, has 
been elected to a third term as 
president of the Redwood Em- 
pire Publishers Unit. 

Grant H. Apams, sales pro- 
motion manager of the Cana- 
dian Johns-Manville Co., Ltd., 
has been 1, joA pet + 





ALLAN WILGAR has been named 
assistant 


advertising manager 
of the Montreal (Que.) Gazette. 
MALCOLM JONES, mm = 
souri journalism uate, an 
75 deen | ano with 
the Spartanburg (S. C.) 

peg have been added to 
advertising staff of the 
Gainesville (Ga.) Daily Times. 
GEORGE ROBERTSON, formerly 
with the Vance Shelhamer ad- 
vertising agency in Yakima, 
Wash., has joined the promo- 
tion ‘and research d ent 
of the Spokane ( Wash.) Spokes- 
man-Review and Spokane Daily 

Chronicle as layout artist. 
Wooprow Jounson, who for- 
merly held public relations and 
promotion posts with the New 
York World-Telegram, New 
York Post and New York Her- 
ald Tribune and who has held 
positions with the USO, OWI 
por) British Information Serv- 
ices, has joined Pitney-Bowes, 
Inc., of Stamford, Conn., manu- 
facturers of postage meters, as 

supervisor of publications. 
J. Ricwarp Irvin, formerly on 
the —_— staff of = Des 
Ia.) Register & Trib- 





r of 
the a Circulation Audit 


oard. 

WiLLiaM STRAND, editor of the 
Fairbanks (Alaska) Daily 
News-Miner, formerly Washing- 
ton correspondent of the Chi- 
cago Tribune, has been named 
vice) someone of the — 
Publishing Co., of which A. 
| bem is president and 2. 
lisher of the News-Miner. 

JESS oe a of 
the Dodge C (Kan.) Globe 
and a hy Lieutenant-Gov- 
ernor of Kansas, has been ap 
pointed by Gov. Frank Carlson 
as chairman of a 12-man = 
Hoover” committee to seek 
ways of increasing efficiency in 
the Kansas state government. 


On The Business Side 








R. S. Wire has been ap- 
pointed promotion manager ona 


une ae formerly circulation 
manager of the Huron (S. Dak.) 
Huronite & Daily Plainsman 
and of the Carroll (Ia.) Daily 
Times-Herald, has been named 
assistant circulation manager of 
the St. Paul (Minn.) Dispatch- 
Pioneer Press. 

GeEorGE CHRISTMAS, who was 
on the editorial staff of the 
St. Paul (Minn.) Dispatch for 
15 years as sports writer and 
business editor, has joined the 
National Advertising Co. of 
Waukesha, Wis., as public re- 
lations manager. 

Henry BUGGELN, WILLIAM NEL- 
son and Irvinc S. Davis, for- 
merly in the business depart- 
ment of the New York Sun, 
have formed the B.N.D. Mes- 
senger Service with headquar- 
ters at 280 Broadway, the for- 
mer Sun Building. 


(Continued on page 36) 
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New eye-appeal for your readers in 


PORTRAITS 


By James J. Metcalfe 


Metcalfe’s human, appealing poems 
now are featured in a handsome 
new 2-column format, with large 
easy-to-read type accompanied by 
fine interpretive illustration. Send 
for samples—see for yourself why 
“Portraits” is a favorite feature in 


will build regular daily and Sun- 
day readership for you! 


curegeo SUN-TIMES 


HARRY ©. BAKER centna manaceR 


125 newspapers, and why it 


se. 


20) W. WACKER Of. 
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Washington m Calling 


an 
informational | affairs 
5 times weekly 





FREDERICK C. 
OTHMAN 
Washington 
+ Quick-witted, 
provocative 

6 columns weekly 





SIDNEY SKOLSKY 
In Hollywood 
rsonal, 


* informative 
6 columns weekly 


MAJOR 
AL WILLIAMS 


Airpower 
. top aviation 


reporting 
3 columns weekly 


Now, 


nner NOVER 
says Affairs 
e lane: 


“ \dgment 
3 colons weekly 





Bre 
ARGARET 
CHASE SMITH 
bapa oo 
; Pen ing, 
instructive 
5 times weekly 





JOE WILLIAMS 
Pol 
~ brillfant, 


co 
6 columns weekly 


more than ever, 
choose the right columns 


GOOD reasons 
why UNITED 
columns are 
TOPS! 





OR. Lee 6. 
Child Traini 
| coed leading 


. 67 colemes weekly 





rere C. RUARK 
stute. 


sa 
5 times weekly 





THOMAS L. STOKES 
lashington 

+ «. Sees both sides 

‘'S times weekly 





ELIZABETH 
WOODWARD 
Elizabeth Wood- 
ward Says 
- « « teen-age 


advice 
6 columns weekly 


ou must 
r better 


readership ... choose UNITED! 
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Distillers Corp. with offices in 
New York. 


well as Milwaukee dailies, has 

been appointed executive sec- 

— to Gov. Oscar Renne- 
m. 


Hoke WELCH, managing edi- 
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tor of the Miami (Fla.) Daily 


M Beach next Nov. 9-11. 
Henry N. “wees a = 
the Phoenix Gees 


reporter for the Albuquer 
bow Mex.) Journal, succ 


- hall heat. 

Heten Leopotp has _ been 
made travel editor of the Louis- 
ville (Ky.) Courier-Journal. 

Ray Morcan, formerly of the 
book department of the New 
York Sun, has become an edi- 
torial writer for the Pawtucket 
(R. 1.) Times. 


Norman Barrett of Clare 
mont, Calif., a 1949 Yale gradu- 
ate, has joined the staff of the 
Spokane (Wash.) Spokesman- 
Review as editorial writer. 

Jounny Kane, who has been 
with the New York Enquirer 
for 10 years, has joined the 
Chief, Civil Service weekly, to 
write a column. 

ARTHUR V. DIGGLE, 
for the Long Beach (Calif.) 
Independent, is on a_ three- 
month tour of Europe. during 
which he will write articles for 
his paper. 

STANLEY FrFrcuson, shipping 
editor of the New York Journal 
of Commerce since 1943 and 
before that a Washington, D. C. 
newspaperman and Senate in- 
vestigator, has been promoted 
to assistant managing editor. 


ArTHUR Hewitt, Los Angeles 
(Calif.) Herald-Express  re- 
porter. is a candidate for city 
councilman in Sierra Madre, 
and WAaLTer Amgs, Los Angeles 
Times reporter, is a candidate 
for a duller office in San Ga- 
briel. 


DeWayne B. Jounson, staffer 
of the Tacoma bureau of the 
United Press for the last year, 
has become the first managing 
editor of the California Sun, a 
new daily laboratory newspaper 

published weekly for its prac- 
tical training by the students 
of the graduate department of 
journalism at UCLA. Mr. John. 
son has returned to school to 
obtain a master’s degree in 
journalism. 

Rop Van Every, Milwaukee 
(Wis.) Journal reporter, re- 
cently was made an honorary 
member by the Consolidated 
Tribes of American Indians in 
Milwaukee and was given a 
war bonnet for a series of _ar- 
ticles on conditions among Wis- 
consin Indians. 

Mrs. R. L. (LELTIE) FAUCETT, 
woman’s editor of the Abilene 
(Tex.) Reporter-News, was the 
subject of a picture-story in the 
March 20 issue of Life. 


revorter 


At WARDEN, veteran sports 
editor of the Ogden (Utah) 
Standard - Examiner, will be 


monial ged April 5. He 
started writer in 
1915 on ‘the “old Salt ime City 
si Herald-Republica 


ARBARA BEST, formerty in 




















“Where do I get a press pass to get into this joint?” 
(Translation of sign: Keep Out!) 





motion picture publicity work, 
has joined the San Diego 
(Calif.) Journal rewrite bat- 
tery. Joun P. James, former 
managing editor of the Long 
Beach (Calif.) Independent, has 
been shifted from rewrite to 
the civic center. beat. Jack 
Otsen has been moved from 
the civic center to the police 
beat. 

THomMAs G. STANBERRY, former 
San Diego (Calif.) Journal 
sports writer, has joined the 
sports staff of the San Diego 
Tribune-Sun. 

Scotr Morton, formerly of 
the New York Sun _ editorial 
staff, has joined the New York 
Journal-American rewrite staff 
on the Sunday side. 

Joun K. (Jack) MAacBEtTs, 
who has been on ship news and 
a assignment for the New 

ork bureau of the Associated 
Press, has been transferred to 
the AP bureau in Manila, Phil- 
ps — oe 

W. (WALLY) WALsH, 

old graduate of the > University 

= Missouri and a reporter on 
the Marietta (O.) Dally Times 
since, has joined the Columbus, 
O., bureau of the Associated 
Press as a reporter-rewrite man. 

CLARENCE (Gus) NEWMAN, 
Los Angeles (Calif.) Examiner 
reporter, has been appointed 
automobile editor i 
BERNARD, head of 
tive section. ‘ 

Sm Husaues, assistant city edi- 
tor of the Los Angeles (Calif.) 
Mirror, has been detached to 
take a roving crime assignment. 
He has been succeeded by Les 
Wacner, whose “Mirror Diary” 
column has been shortened to 
permit his devoting three days 
a week to the desk assignment. 

(Continued = page 59) 
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Kiosks for Vendors 
PB age —Kiosks have 
yided for 21 di tow 
Oakland news vendors. 





Wedding Bells 





CHARLES E. BURROUGHS, JR., 
advertising department, Cam- 
den (N. J.) Courier-Post, to 
Esther L. Miller, at Collings- 

wood, N. J. 

Jack Sperry, JR., i wr 
department, Camden (N. J.) 
Courier-Post, to Helen Gibbons, 
at Brooklawn, N. J. 

Joe Branco, police reporter 
for the Harrisburg (Pa.) Pa- 
triot, and Miss Yvonne L. Gault, 
Antioch College student, in Har- 
risburg, March 18. 


Dean Drewry Weds 


Artuens, Ga.—John E. Drewry, 
dean of the Henry W. Grady 
school of journaligm at the Uni- 
versity of Georgia, and his for- 
mer secretary, Marian Thur- 
mond, were married here March 
16. Dean Drewry’s former wife 
is free in bond on charges of 
shooting him and Miss Thur- 
mond last Decembe 
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Visit Washington during | the National Capital 
April 15 to Nov.22.@ 














When Springtime flashes its green GO signal—then it’s time to get out 


ay and get going by Greyhound! e« That’s the theme of Greyhound’s news- 
ni- paper campaign designed to emphasize the special pleasures and ad- 
a. vantages of travel during April, May, and June. ¢ The campaign makes 
rch one strong point: especially this Spring, Greyhound gives you a lot 
. more travel for a lot less money! 

ur- 





«+. SAYS GO AT LESS COST 
Greyhound travel costs only 
a third as much as operating 
a private car, far less than 
other types of transportation. 


..- SAYS GO ON AN 
EXPENSE-PAID TOUR 
Hotels, transportation, spe- 
cial sightseeing are all ar- 
ranged by experts, on an 
Amazing America Tour! 





. +. SAYS GO IN RELAXED COMFORT 
Travel at ease, without driving strain! 

4 Enjoy deep-cushioned chairs, con- 
trolled ventilation, lots of leg room! 








4 GREYHOUND 
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SYNDICATES 


Spotlite Is In Solid 
After Five Months 


By Jane McMaster 


. series of —— — 
n serials cur- 
rent noerfictlon — are old stuff 
in the syndicate business. But 
last year, Editor-Manager Lau- 
rence Rutman of UNITED 
Feature Sywpicate thought he 


had a new idea. 

Why not vide articles 
and _ serializations without a 
break and make a —es 
feature for year-round sub- 
scribers? Saleswise, it seemed 
smart. For selling a single short 
series is sometimes as hard as 
selling a comic strip that pn 
in a paper for years. 

Saylor Edits Material 

So Mr. Rutman and Sales 
Manager ~_ Gilburt went to 
work. And October 
when the a, continuing fea- 
ture began, there were about 
two dozen newspaper subscrib- 
ers. Saylor, editor of the 


— _— ins under David more 


r of the late 

Philedetpita ie Record, joined the 

— to assist in editing 

selecting material for the 
Spotiite Series. 

_The feature consisted of one 
big article or book condensa- 
tion a week, broken up into six 

ents to provide every- 
day copy. Salesmen pointed out 
the weekly change of slate 
made the feature highly pro- 
motable. And apparently edi- 
= were looking for this qual- 


For in five months time, 54 
annual subscribers —— paying 
from $5 to $200 a week for “= 
feature. Authors supolving 
received from $200 to 310000 
and the aim in regard to author- 
payments was up. 

The majority of Spotlite of- 
ferings have been original ar- 
ticles, some having such maga- 
zinish titles as “Honest People 
Steal,” “The A-B-C of Psychia- 
try”, “Hello Sucker,” and “Is 
There a ‘Cure’ for Suicide?” 
Officials were pleased that a 
piece on unqualified coroners 
beat a similar Saturday Even- 
ing Post article by two months, 
A popular number (which was 
sold separately as well as part 
of the series, was “Mr. Jones, 
a 12-part 


late Senate Chaplain, Peter 
Marshall. 


Bonus Copy 

Immediacy is sometime a 
—_. Release of a series on 
yists, Wp with the 
Waskineton (D. C.) Post (sev- 
eral others have come from 
newspapers too) was timely be- 
cause of a Congressional inves- 
tigation of lobbyists. A_ real 
spot news feature was “Angus 
Ward’s Own Story,” by Clyde 
———_ Scripps - Howard 


ficial was hurried to Spotlite 
38 


clients over United Press wires 


edy,” a new book by hh 
de Woledano and Victor oa 
the basis for a series 

—— 


So far, Spotlite does seem to 
be in its own niche. Nea Ser- 

vicE offers regular big - name 
special series on general sub- 
ects (about one a month) to 
ts ibers. However, the 


strips clients get 
Ni TURES special ser- 
ies su ‘ous- 


ies occasionally, such as H 
ton Harte’s book serial, “In Our 
Image.” But APN special series 
by non-staffers are more the 
exception than the rule. 

Spirit of Competition 
Spotlite’s performance seems 

re related to that of Nort 

APERS 


EWSP. 
ANCE than any other. Nana's 
clients subscribe in 


and get some nice_ special 
series plums. The latter have 
included Pershing’s Memoirs 
(for which there was an _— 
tional charge to he Be Ba 

the expense) and bel’s 


ies, 

However, NANA classes it- 
self as a any S ed 
service. Its —. 
week of wire copy 2! pave 
to the news with the bulk of it 
in one-shot stories. 

Still, its special series over 
the past year have averag 
over one a week, officials say, 
and have included such = 
as “I Was An Alco ~~ 
Was A Polio” and “What's Ha) 


ed which ‘Mr. Kahn lab: 


pening to Civil Service,” in 
one category. Longer series have 
been once-a-month articles by 
British Conservative Anthony 
Eden; articles from Wallace 
ae of the oo ~~ on a 
unting expedition Africa; 
a series on the Kon-Tiki Expe- 
dition Prof. Thor Heyerdahl, 
N an scientist. 

NANA feels its 
pegged material which goes to 
about 100 c — - — 5 
hasn’t stepped spec: 
— due to Spotlite 

UFS’ Harry Gilburt 

looks at competition this way: 

potlite is in competition 

with Soverything — comic strip 
way it is these days. 


Roosevelt Papers Offer 
Source for Features 

Franklin D. Roosevelt 
m4 unveiled recently at 
Hyde Park offer innumerable 


news- 


: possibilities for feature stories, 


according to Herman Kahn, 
library director. 

Mr. Kahn said the late Presi- 
dent’s personal and private pap- 
ers at the library—4,000,000 to 
5,006,000 of them — would be 
available for use by qualified 
He feared, however, 
that “most writers won’t want 
to put in the time it takes to 
dig the material out.” He ad- 
vised that those wishing to use 
the papers write ahead of time 
and give an idea of the type of 
story they are interested in. 

Mr. Kahn indicated that a lib- 
eral policy in allowing publica- 
tion of the papers has been fol- 
lowed and that there has been 
no gem. 

ther or not syndicates 
will caw interest in the letters 
as source material remains to 
be seen but several say the loss 
of exclusivity would hurt their 
use — a syndicate product. 

A parate group of letters 
eled “family 
letters” are owned by_ Mrs. 
Roosevelt. Of this group, letters 
of Roosevelt’s early years were 

(Continued on page 42) 
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Wherever these lovable people 


are = wn “their lives, loves, and problems, their 
homely virtues are avidly followed and discussed. 
Write for proofs and prices on “Gasoline Alley”. 





NEWS BUILDING 


CHICAGO TRIBUNE - NEW YORK NEWS Sindécale » 


New Yor 


RIBUNE TOWER, Chicago 








WEST-WAYS 


offers 
three new and authentic 


WESTERN FEATURES 





a daily comic strip 
by DICK CALKINS 
(Creator of Buck Rogers) 


A boy from the Old South 
doing a man’s job in adven- 
ture-packed days of the Old 
West. As fresh as a copy boy, 
as full of zing as a girl re- 
porter. e 


THE OLD COWHAND 
a daily | or 2-col. panel 
by ADAMS-CALKINS 


Cow country philosophy, wit, 
and hoss sense by men who 
know the West. 


* 
COWBOY LIFE 


a daily I-col. 
fact-feature for kids 
by ADAMS-CALKINS, JR. 
Every item of cowboy gear 
pe work illustrated, described 


and explained in accurate de- 
tail in 313 daily releases. 


* 


Join the 
"Western" Stampede 
Starting April 17th 


* 


WIRE—80 S. Stone Ave. 
WRITE—P.O. Box 289 
PHONE—2-1 342 


Orville McPherson, Manager 


WEST-WAYS 
FEATURE SYNDICATE 
TUCSON, ARIZONA 
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Pot in which 
£ two Imnmmersion, for type-metal melting 
machine, one S GAS is u 


Stereo room 


tereo casting 
Gas-fired pea Daily News 


have to keep our production up to the 
minute just like any factory and our Gas 
Equipment is mighty helpful in getting our 
part of the job done on time.” 
Just as Gas Stereo Equipment keeps the publish- 
ing production-line on the move in McKeesport 
Daily News’ modern mechanical department you'll 
find GAS performing many other functions in 
streamlined graphic arts processes. 
; Gh Your Gas Company Representative will show 
oa oe. _— you how to apply Gas Equipment for ink-drying, 
Modern Publishing Plant electrotyping, r-curing and other heating re- 
sane nine <innnain Call him cae for details. , 


BEHIND THE SCENES in The Daily News 
plant you'll find hard-working Gas Equipment at 
the customary tasks—stereo casting and type- 
metal melting. They’re common applications, but 
important ones, because the speed and controlla- 


aa AMERICAN GAS ASSOCIATION 


Stereo Foreman D. M. Melegari says——*‘We 420 LEXINGTON AVENUE, 
NEW YORK 17, NEW YORK 
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Oklahoma! 
A Beautiful 


Norman, Okla.—Shaped by 
the — of o> =, 
ing wor! press, the ver- 
sity of Oklahoma's new press 
box originates many features. 

It was planned by Harold 
Keith, since 1930 director of 
sports publicity at Oklahoma, 
but Mr. Keith says he got most 
of his ideas jotting down the 
criticisms and suggestions of 
sports writers and sportscasters 
whom he encountered during 
his travels with Sooner football 
teams the past two decades. 

So the Oklahoma box is a 
glorified correction of most of 
the abuses the nation’s working 
press has suffered trying to cov- 
er football the last 76 years. 

Here are some of the sugges- 
tions from the working press: 

Stanley Woodward, sports edi- 
tor, Dell Publications" ‘Private 
entrance to the press box is 
highly desirable and an eleva- 
tor would be superb. This 
comes from a man who is now 
50 years old and overweight.” 

Bill Leiser, sports editor, San 
Francisco Chronicle—“Most 
press boxes are too crowded 
with politicians and_ scouts.” 

Hugh Fullerton, Jr., Associa- 
ted Press—‘Something else to 
eat besides a ham sandwich and 
a paper cup full of lukewarm 
coffee between the halves.” 

Wilfrid Smith, Chicago Trib- 
une—‘A man wishing a direct 
wire for play-by-play should 
have the Western Union oper- 
ator at his side.” 

Bert McGrane, Des Moines 
(Ia.) Register—“A press box 
loudspeaker manned by a guy 
who announces and repeats the 
play + Se play detail IMPAR- 


Jack Carberry, Denver 
(Colo.) Post—“I’'ve never seen 
a press box where I could hang 

my coat and hat 

Three-Decker 

The Oklahoma box is a steep 
three-decker that affords sports 
writers foot room, elbow room, 
aisle room, typing room. The 
aisle behind each of two long 
rows of seats in the writers’ 
level is six feet wide and the 
writers’ positions are almost 
three feet apart rather than the 
standard 26 inches. 

The box is slender in shape— 
136 feet long and only 16 feet 
wide. But there’s purpose in 
that— every writer and every 
broadcaster has a ringside seat 
between the two 35-yard lines. 
The box has a private elevator. 

Here’s a brief description: 

Writers’ LEVEL 

Newest FEeEATuRE: An electric- 
ally-operated YARDAGE 
located at right end of writers’ 
level in plain view of every- 

ly, flashes the cumulative to- 
tal of each team in net yards 
gained rushing and forward 
passing after a. play. 

Writers’ level contains two 
long rows totaling 65 swivel 
chair seats, with six-foot aisles 
behind each row. Each of the 
33 seats in the downstairs row 
is wired by Western Union, and 
also every other seat upstairs. 
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Large ventilating fan 


Oh, What 
Press Box 


making for excellent flexibility 
in locating operators next to 
writers. 

Each downstairs seat has an 
outlet speaker to an intercom 
system, hitched to a master con- 
trol board whose “quarterback” 
sits next to the press box 
ol address announcer. 


the playing field. 

Here’s how it works: Down 
on the field, on each the west 
and east sideline, observers 
carry sideline phones that are 
connected th the press box 
PA man. Each sideline observer 
drags 50 yards of wire, and fol- 





v 


lowing the ball from goal to * 


goal, phones the blocks and 
tackles to the press box PS 
man. They also phone full par- 
ticulars on injuries, etc. after 
personally checking with offi- 
cials and trainers down on the 
field. They promptly relay that 
information to the press box 
PS man who announces it to 
all the sports writers and also 
to all the radio booths over the 
silent-type intercom phone with 
which each radio booth is 
equip; 

Floors | are of asphalt tile, 
ceiling is sound-proofed with ac- 
coustic fiber board with sev- 
eral speakers imbedded in ceil- 
ing and running length of the 
box. Lights are 50-candle fluor- 
escent. Heating is thin coil ra- 
diation located on floor at back 
of rear wall. 

First floor contains snack bar 
(complete with electric plate, 
sink, cabinets and counters), a 
toilet, besides the two long rows 
totaling 65 seats. 

There are no heavy supports 
to block vision in front of box. 
Box is cantilever type with col- 
umns in center and beams out. 
Windows raise, a necessity in 
the warm Southwest climate. 
is also 
available. 

is served constantly 
from 12:30 p.m. until after the 
last writer has left the box. 
Menu changes but usually in- 
cludes hot barbecued turkey, 
ham and beef barbecue sand- 
wiches, potato chips, pickles 
and plenty of hot coffee and 
iced bottles of Coca Colas. After 
the game hot coffee is contin- 
uously served writers busy 
with stories. All the food and 
drink is gratis. 

An iced water drinking foun- 
tain is located on this floor. 

RADIO AND TELEVISION LEVEL 

NEWEST FEATURE: a silent- 
type intercom telephone in each 
radio booth (and also in the 
stadium PA booth) that elim- 
inates most of the guessing 
sportscasters formerly had to 
do over the air regarding in- 
juries, penalties or anything 
confusing that happens down 
on the field. For example, in a 
radio booth the silent phone’s 
red jewel signal light flashes 
on, makin no noise. The 
sportscaster’s assistant picks up 
the phone and receives the mes- 
sage from the master control 
board “quarterback.” 





South End of Writers’ Level in first deck of University of Oklahoma 
press box. Note the yardage meter, intercom speakers on shelf, 
and P.A. speakers imbedded in ceiling. 


Or if the sportscaster desires 
some special game information 
from the playing field, he press- 
es a button on the handset of 
o silent-type phone in his ra- 

o booth. This lights a signal 
light on the master control 
board down in the writers’ 
level and puts him in direct 
communication with the “quar- 
terback” there. The ‘“quarter- 
back” in turn asks one of the 
sideline phonemen to get the 
information desired and when 
it comes, he quickly relays it 
back to the sportscaster who 
originated the query, and also 
to all the other sportscasters. 

Thus, a two-way communica- 
tion is established with no noise 
whatever in the radio booth 
and sportscasters, who are nor- 
mally left to shift for them- 
selves, are given the same 
prompt service as writers, and 
consequently can present a far 
more accurate broadcast. 

dio level contains eight 
radio booths (one is equipped 
for and used by a television 
station), beeen coaches’ 


oth, 
sooth, official timers’ booth and 
stadium public address booth 
complete with Western Union 
ticker. All radio booths are lo- 
cated between the two 35-yard 
lines and have the sun to their 
backs. 

Each radio booth is 10% feet 
wide and 8 feet deep, permit- 
ting five to sit abreast on the 
front row with two engineers 
perched up behind with a good 
view of the playing field. Front 
windows open wide, if desired. 
Each booth has rubber tile 
floors for sound-deadening, ac- 
coustical board on ceiling and 
back wall for sound-proofing, 
sound-stripped doors with quiet- 
type latch (each door equipped 
with inside lock and “speak- 
sliding panel so that 
information may be passed into 
the booth during a_ broadcast 
without entering the booth and 
interrupting the broadcast), a 





EDITOR & PUBLISHER for March 25, 1950 


brass sleeve for passage of wire 
to parabolic reflector on roof 
above, and the silent-type in- 
tercom telephone described. 
PHOTOGRAPHERS AND 
Scouts LEVEL 

The third deck is enclosed 
everywhere except in front. It 
has a concrete roof extending 
well over the front so that rain 
can’t blow in, although it hasn't 
rained during a game at Nor- 
man for nine years. The front, 
facing east towards the field, is 
open save for a -three-foot high 
concrete wall. 

Four enclosed scout booths, 
each complete with counter, 
window that pushes out in 
front if ventilation is desired, 
and electric outlets if the 
scout wants to bring a radio 
and secure a broadcast of an- 
other game, are located be- 
tween the two 45-yard lines on 
the roof. Each scout booth is 
private and wide enough for 
two men to work at the coun- 
ter. 

There are 19 five-foot wide 
front wall positions available 
for photographers, newsreel 
men, movie men and television 
cameras. Each position has the 
sun to its back and is equipped 
with an electric outlet embed- 
ded in the front wall, out of 
reach of the traffic passing be- 
hind. There is also a dark- 
room. 

Two intercom boxes, connect- 
ing with the master control 
board on the writers’ level two 
floors below are located at op- 
posite ends of the third deck 
so that photographers and their 
cutline writers may also secure 
special information needed. 

LEVATOR 

Entrance to the private eleva- 
tor is from outside the stadium 
which insures quick passage to 
the press box. The elevator 
connects with all three decks. 
Not only does it carry the work- 
ing press to the box, but it is 
particularly useful as a trans- 
port of working press equipment. 
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in the 18 states and the District of Columbia where Esso products ere marketed. 





This is one of a series of ad: i fh ing in 





THIS SALE 
$BnD 


Hie Bed 
eres inane wats Ma 
GALLONS 


Solid business ability and good service have’helped Doug Straton 
make a success of his service station business. He’s typical of 
the: independent merchants from Maine to Louisiana who are 
now busy servicing cars for spring and summer driving with 
quality Esso Products. 

And helping Doug Straton maintain a good reputation with his 
customers, are 27, ee oe at Esso Standard Oil. The loyalty, 
skill and experience of this fine employee team builds consistent 


Doug Straton owns 
hi busii 

Is own USINESS. ais quality into the motoring products you get at the familiar red, 
white and blue Esso Sign. 


with a lot of good people at Esso behind ut! 








A GooD jos with a bright future means 





a lot to Bill Wilson, Esso chemist. On- 
the-job training helps able young men 
like Bill get ahead in the company . 

is part of our regular “Good Jobs” 
program. 





WORK SAVING IDEAS have earned cash 
awards for refinery process operator 
Fred Roth. Recently presented with a 
30-year service button, Fred will retire 
at 65, with an income for life. 
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SERIOUS AT WORK — Betty Dillon, lab- 
oratory technician, enjoys Company 
outings and dances, as well as her reg- 
ular paid vacations each year—has a 
loyal job attitude, shared by her fel- 
low-workers. 


MORE THAN JUST GOOD WORKERS on the 
job, Esso employees are good citizens, 

too—like receptionist Mary Diggs, who 
has served her community as a nurse’s 
aide. That’s good for everybody! 


“IT’S MIGHTY FINE to have a steady job 
with regular pay,” says motor tank 
salesman “Slim” Lawton. Low-cost in- 
surance and sickness and accident ben- 
efits also help protect the Lawton 
family security. 


Next time you buy an Esso Product, 
The value will prove to you, as it has 
for years to us, that good people are 
good business! 

The better you live, the more oil you 


ESSO STANDARD "OIL 
COMPANY 













































PROMOTION 


Signs of Improvement 
In Trade Paper Copy 


By T. S. Irvin 


TOO RARELY we 


1y > 
but the improvement is pane, 
and there are signs that it will 
continue to 


Fistful of Good Ones 


This week, for instance, tak- 
ing just a quick and cursory 
second trip through the trade 
books, we were able to rip out 
a fat fistful of ads that had 
stopped us the first trip 
through, and that were worthy 
of second and more careful 
reading. 

The Atlanta (Ga.) Journal, 
just to pick a first mention at 
random, 


ai 
bno a Dd a _ ay: po 
otographs. e eye is a suck- 
er for pictures, even li 
pictures, and so you'll find your- 
self looking at these pictures 
and reading the cutlines under 
them before you know it. And 


They “support the ‘fy dline os 
support the headline by 
Bm ae various “firsts” in the 
67-year career vot the Journal, 
from its issue to its tele- 
, in color, a surgical op- 
eration over its TV outlet. 
ly, of course, you 
would skip a “being first” hend- 
line like that, remembering all 
the pictures of plants you’ve 
seen, and of bentisnered foun- 
ders, under just such captions. 
Just . vom would ordinarily 





pass headline that said 
“No.  Marketplace—Washing- 
ton, D.& Cc.” You've seen too 


many like that, crowded 
with statistics that mean more 
to the paper —_ to any pos- 
Mole advertiser. 
Date in a Headline 
But the Washington (D. C.) 
Star does a couple of things to 
a = with that headline that 
ou stop and look. The 
feat tite .B , <4 second line 
of the 


“Thursday, 
February 2, ero 0” 


What, of 
all things, is a specific date 
42 


doing in that kind of a head- 
line? 


e' 

Well, it’s there to explain 
that the 72 postage-stamp-size 
po ae gg of full pages that 

the illustration for 
this ad show you what the Star 
of that = looked like. Copy 
explains that this is what the 
Star looks jike “on an average 
shopping pl You can’t see 
much as you peer at these tiny 
reprod con. but you can see 
enough to show you that there 
is one whale of a lot of ad- 


our money, these 
are ads that have some — 
of excitement about Be 

only because they ordi. 

nary and somewhat po R-4 
themes and do a real and really 
different job with them. 

Not quite so different or ex- 
citing, but still good enough to 
claim attention and get its 
story across fast and persua- 
sively is the Denver (Colo.) 
Post page which says that 
“This Summer a City Larger 
than Los Angeles Will Move to 
Colorado.” [Illustration shows 
a giant hand placing a city on- 
to the state of Colorado. Copy 
scores its point, that this sum- 
mer 2,350,000 out-of-state va- 
cationists will visit Colorado 
and spend $213,000,000—a nice 
chunk over and above regular 
market. 

Well, there are lots of good 
ads in the trade books—excit- 
ing ads, informative ads. Like 
the Pittsburgh (Pa.) Press e 
headlined “Pittsburgh’s Billion- 
Dollar Answer to Your Ques- 
tions,” which tells that, as op- 

as the headlines are 
about business in Pittsburgh, 
they still understate the facts. 
Or the Milwaukee (Wis.) Jour- 
nal page that — you “Adver- 
tising Costs In Milwau- 
kee,” and Rg you a column 
of reasons why. 

Good for a raised eyebrow is 
the New agg A Times page | —— 
lined “Why Men (and W 
Leave Home,” which tells ~ on 
a big travel and resort s oe 
—~ . followed closely 

Portland Oregonia: 
tells “Why Women Go Buy-Buy 
In Oregon,” and — 
a, 2 result sto. 

But probably oo for the 
week, it being that nasty in- 
come tax time, is the Cincin- 

Times-Star spread 
that plays around with Form 
1040 to report general _advertis- 
ing tenes an and gains. Boy, take 
an extra deduct for that one! 


Tell Them in Advance 


Ep TEMPLIN reports from Lex- 
ington, Ky., a = but effec- 
tive plan for the promotion and 
sale of advertising in 
sections and editions. vs a 
plan every newspaper can easily 
use—as many do—and the only 





thing you might find 
you in trying to put it to work 
pate. _ some hoary newsroom 


The first thin 
the Lezington 


eader, where Ed is promotion 4: trib; 
manager, when they decide on 


bucking 


ey do on 
Ky.) Herald- 


a .__—- is to get up a six- 

program of promotional 
advertizing on the pee 
— same oe dh a Th. writes, “the 


outs uts that" are eto be pool 


the edition. Proofs of both the 
promotional material and the 
news features are given each 
advertising solicitor, who uses 
them in a special sales presen- 
tation.” 

Here’s how effective this 
—_ plan is. 


19, the 
put ou out a “Modern Home” tab- 
oid. Ad Director Russell Sco- 
field had set a 40-page goal. 
The section hit 64 pages. 

Havin — this plan for a 
year, Teports that the 
wows Vacation edition, last 

une, ran 56 tabloid pages; the 
Back- to-School edition ran 48 

pages; and the annual Blue 
Grass Review edition, in Janu- 
ary, had 120 rotogravure pages 
—all new high records. 


Power of the Press 

App To your file on the power 
of the press the note that it can 
also dig coal. Bob Lampee, pro- 
motion manager of the Pitts- 
burgh (Pa.) Post-Gazette, re- 
lays this one: 

“During the coal strike when 
coal supplies were at their 
lowest here, the Junction - 
and Coke Company ran 
2x3% ad in the Post- Gazette 
asking for 500 tons of coal daily 
to. be distributed to hospitals. 

e same day, they received 
97 calls from householders and 
offers of thousands of tons from 
companies outside Pittsburgh. 
The next night 33 truckloads 
arrived in Pittsburgh under 
state police protection.” 


In the Wallet 
THRouGH the courtesy of 
Philip F. Miller, vicepresident, 
we now hold a card in the As- 
sociation of Daily Tribune Side- 
walk Superintendents, which 
allows us to tell the Royal Oak 
(Mich.) Daily Tribune how to 
ut up its new building. Mr. 
Miller tells us_ the association 
numbers several thousand, with 
many members asking for more 
than one card, and the reaction 
among the sturdy citizens of 
Royal Oak has been excellent. 


A vo le public relations gag, 
but evidently and obviously, al- 
ways a g one. 

of 
California Daily 


Very Much Alive 

Se Cuteate (Calif.) Daily 
megact bas rr published for 
more than 40 years. Mrs. Jerene 
Appleby Marcin is Soe 
Curtis H. Clay is manscing oft 
tor. An pf Feb. 25, p; 
stated that Dana McGaugh 7 
the Lafayette (Calif.) Sun and 
Orinda Sun had been “city edi- 
tor < the late Ontario Report.” 
Mr. McGaugh was formerly con- 
nected with the Ontario Herald 


which ceased publication Oct. 
10, 1949. 








Syndicates 
continued from page 38 


pages lished by Life. 
EATURE SYNDICATE 





UNtrTep 


set, dated 1928-1945 and 


edited 
t bY Elliott Roosevelt, this year. 


General Syndication 
For ‘Ben Friday’ 

General — of “Ben 
Friday” wi a the 1 
week of May following a 

contest which had “OT 
entries in one week, the New 
Yorr TRIBUNE an- 


ol ers vee asked » write 
vising whether or not Trudy 
zeopi should marry and there- 
ose her magical power to 
.&.. people tell the truth. 
chard 15, of Flushing, 
i 1, who won the prize Scotty, 
advocated bells. 
Most letters were from adults 
but one blase youngster wrote, 
gar doesn’t she pull an In- 


Bg — by Law- 
wn by 
John. Spranger, ond been sold 


in South America and Europe 
but had not been generally syn- 
dicated in this country. 


News and Notes 

“The Easter Story,” a series 
of 14 famous paintings with 
text from the New — 
is being offered by Kinc Fea- 
tures for release March 27. 
The series is available in mat 


form, four columns wide 
p type, about 12 inches 
eep. 


AMERICAN PUBLISHERS SyYNDI- 
caTE is scheduling a six-article 
series on slave labor in Russia 
for early April. The series will 
be ba: on authentic docu- 
ments, some of which were 
smuggled out of Russia. 

Bruce Horton, sales manager 
of the Des Motnes 
AND TRIBUNE SYNDICATE since 
1945 with head-quarters in New 
York, has been named Eastern 
Manager of the syndicate. He 
is former promotion editor of 
the Pittsburgh Press. 


* 

J] &J in 200 Papers 

Johnson & Johnson's new 
formula baby lotion, which will 
be available in retail drug 
stores by April 1, will be ad- 
vertised in 200 newspapers in 
196 cities. 
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Big Show Time 


Bulging with new wonders and all the traditional allurements 
that make it the Greatest Show on Earth, the huge Ringling Bros and 
Barnum & Bailey organization will inaugurate its 1950 season in New 


York's Madison Square Garden, Wednesday night, April 5. 


Performances will be given twice daily thereafter at 2:15 and 
8:30 P.M. through Sunday night, May 7. 


Members of the circus’ press staff are on the job, renewing 
city room friendships and heralding the most fabulous feast of exciting 


entertainment ever evolved for modern eyes. 


Visiting the papers for The Big One 
WILLIAM FIELDS ALLEN LESTER 
FRANK BRADEN ARTHUR CANTOR 
ANDREW JACKSON CLARKE 
ROLAND BUTLER, Gen. Press Rep. 
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PHOTOGRAPHY 





The Camera Speaks 
For Shy Cowherd 


By Jack R. Deck 


LoulisvILLE, Ky.—He’s a shy 
little guy who lets his camera 
speak for him. is name is 
Barney Cowherd (Louisville 
Courier-Journal and Times) and 
he’s one of the hottest news 
photographers in the business 
these days. 

The University of Missouri 
school of journalism and the 
Encyclopedia Britannica Book 
of the Year bestowed on him 
the title, “News Photographer 
of the Year (1948).” 

Ph Sn last month all the pic- 

meang | up his photo boak, 
“City, US. were exhibited 
at Louisville's Speed Museum. 
It was the 4. y time the mu- 


seum ever a one- 
man photo show 

His sensitive pictures of just 
ordinary folks, which ey 
says are simply “the truth— 
like a fact,” have also been 
shown in the Museum of Mod- 


ern Art in New York, and last 
year he placed second in the 
Associated Press national news 
photo contest. 

Falling Into It 


The 27-year-old cameraman 
began with the Courier-Journal 
as a copyboy. He spent a lot 
of his time with the yy 
phers, though, and soon, as he 
puts it, “just fell into" it.” 

Then came service in the 
Navy, where he worked under 
Edward J. Steichen, who now is 
plugging for Barney. 

He says the goat of pictures 
for his book, which he has been 
working on for three years, is 
to tell the life of a city and 
the people in it. Not one writ- 
ten word is needed to explain 
the pictures. 

“I want to show what can be 
done with photography,” 
plains. “It’s young and too 
many people don’t know how 
to use it. Photography one 
been kicked down too ma 
I'd like to -help kick 


conjunction with this 
thinking, he had said when he 
was honored as 1948's photogra- 
pher of the year: 

“The revelation has been 
made that photographers take 
photographs, and that the pic- 
ture may have something to do 
with the photographer’s think- 
ing, not just his ability to oper- 
ate a camera.” 

Don’t Exaggerate 

Technique? Barney just 
shoots things that happen to 
everyone, every day — people 
waiting for a traffic light to 
change, a crowd watching a 
tennis match, a losing football 


a. 

ere is, of course, nothing 
special in this; every lensman 
ras the same schedule pretty 
much. But Barney has thoughts 
behind his approach to the 
mundane. 
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“To exaggerate,” he says, ‘ ‘is 
as dishonest as telling a lie in 
the newspapers. I want to 
shoot something as it comes off. 
That’s why I like parades. You 
can shoot anything you please, 
like my picture of the mother 
tugging at her little boy’s coat. 

“But en a picture is set 
up, you don’t get something like 
that. You get a president and 
a vicepresident. It’s the sub- 
jects who make the pictures. 
I just watch and have the 
camera handy.” 

He might have mentioned, 
but didn’t, el knowing when 
to stop watching and to start 
shooting at the peak of ex- 
pression is one of the reasons 
why his pictures win prizes. 

Quite often he has used a 
slow shutter speed to render the 
active part of the body as a blur, 
indicating motion, and camera 
angles don’t bother him. 

Which doesn’t mean that he 
specializes in the bizarre. He 
doesn’t. But he does shoot 
from whatever angle he thinks 
will tell the story most honestly. 
If a rule interferes, then break 
it, he believes. 

Violating a Maxim 

One of the things you just 
aren’t supposed to do in news 
photography, as Barney empha- 
sizes, is shoot the subject 
looking straight into the lens. 
Yet, in spite of this frequently 
prim maxim, one of his prize 
shots is that of a shanty-boat 
family, all of whom are staring 
straight into the camera. 

Barney will concede, in his 
modest way, that perhaps it’s 
timing that has the most to 
do with his success. 

“It’s a certainty,” he'll admit, 
“that if you fire either much 
before so-and-so blows his nose, 
you won't have the ultimate in 
pictorial value. The same goes 
for shooting too much after. 

“Often, it’s desirable to catch 
the action just before the cli- 
max. Now, consider the pic- 
ture of a partially clothed strip- 
teaser and one of her as a na- 
ture gal. 

“The ‘almost’ print keeps you 
staring because, well, you’re na- 
turally curious, and the ‘all- 
gone’ ex) e shows you, but 
leaves you fiat, photographically 
speaking, that is. 

He is a keen observer. 

“Everybody sees faces all 
over the place,” he muses, “but 
how many have noticed there 
are no two exactly alike—or 
cared? This doesn’t sound like 
too much of a startling observa- 
tion, but photographers con- 
sciously think in this simple, 
apparently low level, which is 
popularly accepted only sub- 
consciously. And as a direct 
result, they turn out work 
which is the most honest and 
realistic of this life of ours. 

“They don't spend all their 








Barney Cowherd 


time trying to figure out what 
life is all about. Perhaps they 
believe it can’t be figured out, 
ag accepted as is, such as it 
is, and presented as it is.” 


Hispeed with Focal Plane 

By James L. Collings 

Here ts Graflex’s answer on 
the use of high-speed flash with 
focal plane shutters. The an- 
swer is prompted, says the com- 
pany’s technical department, by 
customers’ queries. 

“Many photographers are 
puzzled by the apparent diffi- 
culty of synchronizing their 
focal plane shutters to elec- 
tronic high-speed flash units 
po a flash of approximately 
1/5000 of a second. 

“They fail to realize that a 
focal plane shutter, unlike a 
front shutter, does not expose 
the entire film area simul- 
taneously, but in strips. When 
the shutter is set at 1/1000, the 
curtain aperture passes across 
the film at such a rate that 
each strip of film is exposed 
for that length of time. 

“There is a difference of sev- 
eral milliseconds between the 
time when the first of the film 
is exposed and the completion 
of the exposure. Consequently, 
if you attempt to use a high- 
speed electronic flash with a 
fast focal plane shutter setting, 
you will merely produce on the 
film an image of the aperture 
or slit in the focal plane shut- 
ter curtain at the exact point 
on the film it was passing when 
the flash tube was fired. 

“If for some reason the focal 
plane shutter must be us 
with high-speed flash instead of 
the front shutter, the recom- 
mended practice is to use the 
time or drop-curtain setting. 
Then the entire film area will 
be exposed at the moment 
when the flash is fired.” 


Prize-Winning Shot, 
arg ~ Equipment 
An SS Noronic fire picture 
won $300 for Nelson Quarring- 
ton of the Toronto Telegram in 
the Toronto Fire Fighters’ As- 
sociation contest. It showed a 
~~t lawver, — in mouth, 
escaping down -— nk, 
with the blazing ship in the 
background. 


Neis vrize-winning picture 
was made with meager equip- 
ment, under conditions that 
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only reinforced the veteran 
camerman’s reputation for re- 
sourcefulness. When Mr. Quar- 
rington arrived on the scene, he 
had a camera whose shutter 
was four times slower than 
anything else on the market, the 
smallest flashbulbs they make, 
and—worst of all—only eight 
pieces of film 

But when he left the flaming 
dockside he had — photo- 
graphic masterpieces. 

Toting his battered Graflex 
camera—the lens is 40 years 
old, and-slow, but Nels knows 
its quirks—Mr. Quarrington 
has been one of the city’s top 
——— for years. Start- 

ng as a copy boy for the Tely, 
he switched to the engraving 
department and finally began 
lugging one of the bulky 15-lb. 
cameras used in those days. 

Since that time, Nels 

“shot” just about everything— 
from Roosevelt and Churchill 
at Quebec to jailed murderers 
(Nels had himself locked in a 
cell so the opposition couldn’t 
get the same picture). 


Debut in Color 
THe St. Paul (Minn.) Dis- 
patch-Pioneer Press printed its 
first spot-news photo in color 
last week. The shot was made 
at a circus and faithfully repro- 
duced all the color in the origi- 
a Kodachrome. 
per prints extra color 
in yt every issue at present, 
but up to now color photos have 
been almost entirely confined 
to ads and features. However, 
with the new color equipment 
on hand. the daily was able to 
reduce the processing time to 
spot-news requirements. 


a 
Winter Is Elected 
By Realty Editors 

CLEVELAND, O.—Garrett Win- 
ter, real estate writer for the 
New York World-Telegram and 
Sun, was elected president of 
the National Association of Real 
Estate Editors for the rest of 
1950. 

He succeeds Conrad P. Har- 
ness of the Washington (D. C.) 
Post, who resigned the presi- 
dency upon accepting the posi- 
tion of public relations director 
for the National Association of 
Home Builders in Washington. 

Mr. Winter, an associate of 
Jim Holton, real estate editer 
of the World-Telegram and Sun, 
last year won the national con- 
test for “Best Real Estate Page 
in America” while real estate 
editor of the Sun. 

a 
Milwaukee Libel 
Case Is Dismissed 

MILwauKEE, Wis.—A stipula- 
tion approved in Milwaukee 
Circuit Court provides for the 
dismissal without the payment 
of costs of a $123,000 libel suit 
brought against the Hearst 
Corp.. publisher of the Mil 
waukee Sentinel, by Leonard 
W. Galbrecht, a Republican 
candidate for state senator in 
1946. It is understood the li- 
bel suit was settled for $2,500. 

Mr. Galbrecht charged the 
Sentinel had erroneously la- 
beled him as a “Communists’ 
contact man” and “friend of 
many left-wingers.” 
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Morris Gordon, Ace Press Photographer 
Proves Versatility in New Assignment 


March 


Here's Looking 
At You... By 


) “Night at Hawthorne,” 


Taking 

news photos 

: that click is 

an old story 

to Morris Gordon. For almost a 

quarter of a century, this still- 

young veteran has been up among 

the top New York press cameramen, 

and was the first of his profession 
to win a place in Who’s Who. 


For years now Gordon has been 
winning prizes and plaudits not 
only for his spot news shots, but 
for the artistry of his pictorial 
work, Equally adept with black- 
and-white or color, Gordon’s photo- 
graphs are always interesting, often 
outstanding. 

Now Morris Gordon has a new 
post, one cut out to fit his unusual 
versatility. He’s Chief Photogra- 
pher of WE, the slick magazine pub- 
lished by Western Electric Com- 
pany for its 85,000 employees. 


Here’s a round-the-clock, round- 
the-country job that tests camera- 
man and equipment to the utmost. 
Sports events, director’s meetings, 
technical subjects, men and wo- 
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a time exposure with added interest in the lantern tracery. 


men at work and at home, spot 
news, portraits, and picture fea- 
ture stories—Morris Gordon shoots 
them all, and shoots them well. 
Everywhere he goes, you'll find 
his Pacemaker Speed Graphic at 
work. Like almost all press photogs, 
Morris Gordon makes the Speed 
Graphic standard equipment. 


“Lanchtime”. Animals, and other 
feature material are Wa acane ‘wal 


= liquid. 
| stows his camera for a trip to the 


Bob Garland 


+ 


Lubrication is used in moving 
parts of your Graphic . . . in mini- 
mum amounts on vital spots. Most 
lubricants are affected by tempera- 
ture changes. In cold climates it 
congeals; in warm, it becomes 
The photographer that 


Mardi Gras or southern training 
camps, then let’s it vibrate around 


‘in some hot luggage compartment 


for awhile, may have trouble in 
store. It is possible that some 
lubricants mixed with dust and 
dirt will gum up the working 
parts of the camera. Before you 
leave for the trip, why not clean 
the camera and have some com- 
petent repair-service man check 
your equipment to see that every- 
thing will be in good working or- 
der. 


While you're at it, clean up your 
flash equipment and see that all 
cords are ready to give efficient 
service. Clean out the sheet film 
holders and get the dust and dirt 
off the bellows creases . . . inspect 
for pin holes . . . the sun is bright 
and might cause light leaks. 


We hope that many of the news 
cameramen have the opportunity 
to attend the Short Course in 
March at Kent, Ohio, or the one at 
Chapel Hill, North Carolina, in mid- 
April for the first time by the 
Carolinas Press Photographers As- 
sociation in conjunction with the 
University of North Carolina with 
assist from members of the NPPA. 
All plans call for bigger and better 
meetings this year. Why not ask 
“the man” to see that you get one 
of these courses this year? Hope 
to see you there. 


Our apologies to Louis Okmin of 
the Chicago Sun-Times for the 
typographical error in our January 
issue that changed his name to 
“Okim.” 








CIRCULATION 


Bonus System Popular 
With Keokuk Carriers 


By George A. Brandenburg 


EXPERIENCE age —— the 
war peri 
over was the No. 1 headache of 
many circulation managers, has 
resulted in some on 
changes in the carrier 
used by the Keokuk (Ia.) Gate 


City. 

Rosencrans, Gate 
City circulation manager, has 
found what he considers the an- 
er to 


install 
bonus system in which carriers 
receive earning com- 
missions six months, at 
one year and at two years. | .ghe 
oldest =— are called “Sen- 
ior Carrie 


ii ounes Plan 

In addition, Mr. Rosencrans 

as led a carrier savings 
bond system and a paid-in-ad- 
vance plan that are proving 
popular with the carrier organ- 
ization. Carrier turnover began 
dropping a few months after 
this combined system was in- 
stituted, he says. “Today, we 
feel we have an excepti 
low average—about two car- 
riers every six months,” he 
added. “We have 37 city and 
33 outside carriers. 

The bonus system forms the 
nucleus of the paper’s present 
carrier policy, but the Sorler 
savings plan added a new twist 
re giving out bona fide books 

(obtained through a_ local 
bank but wth the Gate City 
in the place of the bank’s 


name 

“We enter deposits identically 
the — = the bank ndingly 
pay_ inter “oy “Add 
explained . Mr. 
“Most carriers wee the ag 

em. We have no limit 

they can save. Yet when they 
Me $100, we refund th nem $50 
in a bond refund check 


Uses PIA Sretem 
paid-in-ad system 
elie’ for cottons te to turn in 


system 
Gate City “‘leual that many 
people like to pay their paper 
bills by the month. Others 
cannot do that and “— 
— pay by the week. 
IA system 4 elastic est to 
ce care of both groups. 
“Now we have what we call 


pay three or 
a year in ad- 
vance,” explained Mr. Rosen- 

. “If the carrier collects 
50 of his 125 in advance for one 
month, he turns in an office 
report of that and we enter the 
50 on a Blue Card. 

“We enter the credit for the 
three weeks he turned in. Each 
week for three weeks we give 
him credit — “that blue — 
for the 50 he turned in to th 
office plus his office ccosunis. 
In this way, we do not charge 
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him for the 50 customers; in- 
stead we give him a refund 
credit for delivering them.” 

Mr. Rosencrans pointed out 
he uses older carriers, 14 to 16 
years. They have routes of 
125 to 150 customers. He has 
found older boys have less com- 





Wichita Eagle Uses 
New Waxed Bags 


WicuiTra, Kan.—‘“We're sing- 
ing in the rain” since we start- 
ed using Union Bag & Paper 
aig oongees= waxed newspaper 
bags for protecting tne 
on wet weather delivery, PA 

e 


Ryan, manager 

Soa Motor Delivery Dep 
ment for the ~— Eagle. 

“The carriers find the news- 
apers are easier = wrap when 
ags are used of flat 
waxed sheets,” said Mr. Ryan. 
“Subscribers marvel at receiv- 
ing their om, clean and dry 
in ¥, 5... wea’ 





Houston Rallies 
To Help Family 
Of Slain Negro 


Houston, Tex. 


—_— 


three dailies—the Press, Post 


and Chronicle — rolled up 
sleeves last week. 
hind them h 
public, a of aoe contri- 
buted their 

for the widow 


their 


mS. A 


a 





dollars to 


_ = 


and = chil- 


dren of a slain oy te i 2 
The fund was 
the Press. 


common 


Sate ase the papers had a 


r lete —- 

plaints; pay their bills more o¢ i. e papers, the ends of the . -2¢ Vigorous prosecution of 

bet r ‘aha ~ ie on bags are twisted when weter is stable for the brutal ki g of 
re posh ce. ig. On the ground. When it’s “just 34-vear-old Carter Boyd . 

starts younger ones (12 raining,” the end of the bags .= 

years old) on smaller routes. are merely tucked in. ran. in the 


have a long list of appli- 
cations,” he said. Mga ge 
those with routes to realize they 
have a ‘paying proposition.’’ 
The Gate City also has 
Roll System, 


or 
two reasons: to discourage com- 
plaints and to encourage pay- 
vient of bills by re’ The 
Honor Roll is published in the 
paper and Honor Roll theater 
tickets are awarded. 

“We have just made a 350 
uy in three months,” re- 


an 
for 


Rosencrans. “But we 
put on a = contest among 
carriers. es cost 


us about 

$250 and Ps 400 to 

make that 350 increase. A little 

expensive, but when you want 
ick circulati 


on , one 
must pay for them.” 

As to the angle, he 
says the paper doubled its 


net income on circulation in 10 
years. 


Handicap Contest 

THe “Washington Handicap 
Contest” staged last month ~4 
the Pasadena (Calif.) Star- 
News gave the paper the second 
highest carrier production for 
any one month in the eA 

paper’s a, according 
eo ood 
manag 
The ‘Handica: event followed 
the January Stre er Con- 
pm a i a with 55 > 
riers 
Diego. bag George "Washington 

icap horse race 

theme, offering a graduated 
prize list for carriers obtaining 
two, four, six, and eight new 
“serves during 


the contest. 
Prizes were placed in the cate- 
gory of infield, 
clubhouse and turf club 
In addition, there was 
place and show” merchandise 
prizes for the leading —, 
cameras for the six runner-up: 


and a oe for “the 
winnin -¥—4 = 


Magic wie Offer 
a ae the title of a 
popular “It’s By the 
Sckeas 0.) Enquirer has 
launched a campaign for new 
subscribers, called the “Magic 
Penny” en 
Under this plan, 
authorized to to deliver 25 issues 
to a home for one cent, ace 
vided the su takes 
daily paper for at least eight 


age 
is 


Lippiatt, oouaiton } 


Piya, Dee 





weeks at the areas weekly 
rate of 30 cents. 

Carriers do the soliciting 
while making collections on 
their routes. be pre- 
sented with an achievement 
sheet as a permanent record of 
their sales. Zone managers will 
receive _ similar Scnaiien. 
Charles Staab, — man- 


city promotion 
chief, to handle the details. 


Aid March of Dimes 
At east three carrier — 
izations took an active of Dimes" 
es” 


= recent Ea Mil, 
ae thet se 


(la) BY Sites a 


carriers po Ta 0 $1,664.03 for 

the drive. ... Two Gary (Ind.) 
Post-Tribune carriers put on 
their own amateur show, com- 
plete with pcorn and pop, 
and raised B10 for the polio 
fund at 10 cents a ticket. . 
William K. Todd, Rockford 
(IIL) Morning Star and Reg- 
ister-Republic, says Rockford 
carriers distributed 36,000 cards 
to homes and collections totaled 


P. 
collected $147.24. Prizes were 
awarded to top three boys. 


Dar Sims of Denver 
Heads —— Group 
KANSAS Mo—Dar M. 
Sims of the ag (Colo. ) 
Post was elected president of 
st Cireulation Man- 


age! 
the closing business session of 
the 35th annual convention 


Hugh D. Dasbach, Kansas 
City Star, was elevated from 
second vic apnegoent to first 

ereeaees, W. J. Morrissey, 

. Joseph (Mo.) News-Press 

and Gazette, the retiring presi- 

dent, was named chairman of 

Harold C 


ia 
ag 
WwW. D. 
(Mo.) 
tion secretary. The - 
Hot Springs, Ark., 

for the 1951 convention. 


conven- 
chose 
e site 


issuance of special cape com- 
missions. ad 


Within 24 hours after Mr. 


Boyd was shot in the back fol- 
lowing a minor auto accident, 
Houston met the issue head-on. 
White friends of the victim be- 
gan apo of the needs of the 
widow and children. 


and the Press print- 


ed page one rn ae the form- 


er demandin 


a crackdown on 


special di —* rivileges and 
the latter Starting its fund 


ona 


A $100 contribution from the 
Press started the ball 


To. 


lling. 
Station KATL “xided $50. = 


Veterans of 


agreed to receive funds, 
administer them as it saw best. 


Foreign 


eir pockets for 
ea Resides financial help, people 


b 


Houston and all of southeast 


made overtures in other 4 
A man ordered AS —— 


the victim’s i ie 
felt a, &, is tates ortant that this 


home for the family, 


Boyd’s life dream. 


totaled $4,804.04 


Carter 


By week's end contributions 





Get to know more of the Metro 
ad mat services in addition to... 


METRO NEWSPAPER SERVICE 
Extend your ability to serve im- 
portant classifications with . . . 


Metro Jewelry Service 

Home Essentials Service 

» and other Supplementary 
services 


Write 








EDITOR & PUBLISHER for March 25, 1950 





SP PATA? AR or 


arb dORD 


BIBORES BERS 


a3 


SC Hes ee 00808088 8 © CneE | 


EDITOR & PUBLISHER for March 25, 1950 47 









Iie You SELL 

| THROUGH FO 0 D STORES 
The JOURNAL 

is the KEY 


how te the far-flung = 
° Portland Wholesale ai 
PCS ALY EMUELIEL (au . 


prepares === 


miles sqvore, but its key to soles 




































sucess is @ compact segment obout 
ashe aeenerenane= Concentrate your GROCERY 


eo | 
| i] the Portiond Retoil Trading Zone. i 
NN} Sips not PRODUCT advertising in The 
newspaper lists Se nesk wad ame sta cee Journal ... the newspaper that has [ij 


Portland Wholesale Grocery Trod- its daily 4 

ing oreo; here live more thon 53% the Portland Retail Zone, 
of all its fomilies—fomilies with in- Oregon’s PROFIT market. Here is 
comes lar above the notional aver- the one metropolitan market in Ore- 
age. In Portiond, for example, fom- gon ... a big, rich market 


ily incomes average $5670 o yeor 











“Last Friday the sales manager of our beverage ac- 
count and I settled media plans for the next period. 
Briefly, what happened was this: 


The Journal leads in 
BOTH General and Retail 
FOOD lineage for 1948 


64% more total Grocery Advertising 
“We reviewed his present national distribution set-up ——— pesecinaten 
and plans. We considered current sales and marketing 
conditions. We examined the factors which are in- 
fluencing the volume of sales for this product. 





o Tae daal ints wi 79% more Retoil Grocery Advertising 
(312,005 more lines than its competitor). 

@ The Journal leods with $2% more General Grocery Advertising 
(256,750 more lines than its competitor). 


The JOURNAL 


PORTLAND, OREGON 
means business 


Evening and Sunday 








“Everything pointed to a strong program in news- 
papers, which we decided upon. In another meeting, 
this week, the sales manager, the account men, and I 
will huddle on how much space to buy. Then I will 
work up the list of papers to be used. 





















Represented Nationally by Reyeoids-Fitzgerald, lac. 





Member Metropolitan and Pacitic Parade Groups + 


“In preparing this list I will use SRDS. I always use 
it to check the information on the different papers in iti 
the markets where we want to advertise. I always scan Such Service-Ads as this in the SRDS Newspaper 


the ads near these papers’ listings for whatever factual Section help agencies and advertisers pick the 
statements they give and to check their strongest sell- right papers. 


ing arguments. 


“If the statements they make in their ads make sense 
to me, I often use them in my recommendations.” 


Service-Ads like the Portland, Oregon, Journal’s shown 
here contribute to media buying decisions by supple- 
menting and expanding the newspaper’s listing with 
additional information that helps buyers buy. 


Whenever you're 
checking SRDS for 
media buying facts, 
be sure to check 

the Service-Ads 

as well as the listings. 








es 





RADIO AND TELEVISION 





Threat to Publishers 
Radio Licenses Cited 


Los ANGELES— Are newspa- 
pers to be denied broadcast li- 
censes use of what they 
print or what their publishers 
think? 


The question was raised by 
the defense as a hearing opened 
here last week on the renewal 
of licenses of George A. Rich- 
ards for a and 
= (E&P, March 4, page 

The hearing before an exam- 
iner of the Federal Communi- 
cations Commission amounts to 
a trial of Mr. ichards on 
charges made by former em- 
ployes that he ordered them to 
“slant” newscasts on KMPC, 
Los faa. 

Principal witness for a week 
was Clete Roberts, former 
newscaster who testified: 
“When I protested to Mr. Rich- 
ards that I thought he was vio- 
lating the letter and the spirit 
of his license, he said: ‘The 
hell with the FCC. Let them 
take our license away. We'll go 
down with all flags flying.’” 

Mr. Richards directed that 
news be given in such a way as 
= vpn ae dey personal opin- 
ions Co! person- 
alities and the Truman Admin- 
istration. 

Slanting by Inflection 
The defense, which is head- 


ed by Hugh Fulton, onetime 
counsel for the te Investi- 
ga Commit of which Mr. 
was not 

denied that Mr. Richards held 
ex- 


He pointed out that Mr. Rich- 
= never had any -trouble 
jur 


n 
Mr. Fulton told the 
er that one of the “disgruntled 
former employes” of KMPC had 
informed the FCC that treat- 
ment of news stories ordered 
by Mr. Richards was identical 
with that which he had en- 
countered when working for 
several newspapers. 
Threat to Publishers 
“Evidently,” remarked Mr. 
Fulton, “this former employe 
had many other ‘ortu- 
nate and prior experiences with 
employers who, like Mr. Rich- 
ards, did not fully appreciate 
his merits, and quite evidently 
to the extent that if his testi- 
is all, it 


— meaningful at 
would support a contention by 
the Commission that all of the 


who should be denied any ra- 
48 


dio privileges which they may 
now exer or for which they 
may apply.” 

Pressing this line of argu- 
ment, . Fulton _ asserted: 
“Publishers like Colonel Mc- 
Cormick, William Randolph 
Hearst, Joseph Patterson, Roy 

ward, and others, may find 
themselves required at any time 
to prove to the Commission’s 
satisfaction that their minds 
were are free from bias or 
prejudice against the political 
administration then in power, 
under penalty of being found to 
be unfit to hold radio licenses. 

Danger of This Theory 

“In other words, no matter 
how excellent the conduct of 
radio stations has been, and 
these stations have been among 
the finest in the world, and no 
matter how many years such 
excellence may have been gen- 
erally recognized by the Com- 
mission itself to have continued, 
the Commission here asserts a 
power, not only now but ex- 
tending forever into the future, 
at an; to inquire into and 
make its own decision with re- 
spect to what goes on in the 
mind of a principal stockhold- 


er. 

“Under this theory every ra- 
dio station owned by a publish- 
er of a newspaper or maga- 
zine may have its license re- 
voked because the Commission, 
after examining the material 

ewspaper or magazine, 
may conclude that the ny 
er is biased and prejudiced for 
political party 
and that, therefore, the radio 
license should be revoked be- 
cause the publisher is an unfit 
character to own a controlling 
interest in the radio station. 
All this might be done without 
the necessity of establishing 
that the radio station itself 
ever broadcast any false or 
biased or prejudiced material.” 

Mr. Fulton described his cli- 
ent as a Horatio Alger-type of 
selfmade man, a_ super-sales- 
man in the automobile business 
who saw the potentialities of 
radio in its early days. He has 
built up a business worth be- 
tween $10,000,000 and $20,000,- 
000. For several years he has 
suffered from a heart ailment. 


N. Y. Times Says Penalty 
Would Be Justifiable 


The New York Times said in 
an editorial that it believes the 
FCC would be justified in re- 
fusing to renew Mr. Richards’ 
license, if the charges are 
proved. The Times noted that 
it spoke as the owner of a 
radio station. 

“Use of the airwaves for the 
expression of opinion or any 
other purpose,” the editorial 
said, “is fundamentally differ- 
ent from use of the printing 
press or of a soapbox on the 
street-corner, because there is 





a definite physical limitation to 
the number of wave-bands and 
the strength of transmitters 
which can be employed for ra- 
dio broadcasts if hopeless con- 
fusion of sound is to be 


avoided. .. . 
“It would be silly to deny 
po many newspapers are 


uilty of Capang seinien as 
news every day. y, then, do 
we not advocate that they be 
om eg of the right to pub- 
lish? We think the answer has 
already been given. 

“While of course there are 
financial barriers, there is no 
insuperable physical barrier to 
the establishment of a news- 
paper. Anyone can start one 
if he has the capital, and if 
not, he can publish a broadside 
or a pamphlet. But the radio 
waves are limited; and the li- 
censee is of necessity not an 
entirely free agent but the 
holder of a special privilege 
which requires a corresponding 
degree of restraint enforceable 
through police action on the 
part of the FCC acting under 
federal statutes as interpreted 
by the Supreme Court.” 


Still Bigger TV Tubes 
Predicted by DuMont 

A 30-inch diameter TV tube 
with over 600 square inches of 
screen area, or three times that 
of the large 19-inch tube al- 
ready in general use, was dis- 
closed this week by Dr. Allen 
B. Du Mont at the opening of 
the huge DuMont Allwood Tube 
plant in Clifton, N. J. 

This new giant direct-viewing 
picture tube has been under 
development for some _ time, 
said Dr. DuMont, and will prob- 
ably be released by fall. It 
provides for the really com- 
fortable entertainment of siz- 
able audiences by offering ade- 
quate screen size, high light 
levels and clean-cut pictorial 
definition characterizing direct- 
viewing TV as against the pro- 
jection method. Obviously, the 
30-inch tube is hardly intended 
for home receivers but rather 
for use in public places such as 
schools, clubs, restaurants, ho- 
tels and hospitals. 

The manufacturing unit of 
DuMont, now also the main 
office, is located on the site of 
the former Air Cruiser plant. 
Total cost of the plant, includ- 
ing improvements and additions 
by Du Mont, exceeds $2,500,000. 
The plant, with 550 workers, 
will produce cathode ray pic- 
ture tubes for television re- 
ceivers. 


Placard Urges 


Newsprint Care 

A placard shaped like a roll 
of newsprint has replaced the 
old “Handle Carefully” stickers 
on cars destined for the New 
York Daily News. ‘ 

J. J. Brown, traffic manager 
of the News, hit upon the idea 
for the signs which read: 
“NEWSPRINT AKE IT 
EASY! Keep this business on 


the rails. 

The promotion, ining the 
cooperation of shippers and 
railroads, has produced excel- 
lent results in the last four 
months, the News said. 
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Scripps-Howard 
Appeals Denial 
Of Radio Permit 


WasnHINcTON — In an appeal 
filed with the United States 
Court of Appeals here, Scripps- 
Howard io, Inc., owner of 
Television Station WEWS in 
Cleveland, asked the court to 
reverse the action of the Fed- 
eral .Communications Commis- 
sion in granting a construction 
permit for standard Radio Sta- 
tion WERE in Cleveland. 

WERE is owned by Cleveland 
Boadcasting, Inc. of which Ray 
T. Miller, prominent Cleveland 
Democrat, is the _ principal 
stockholder. 

The Scripps-Howard appeal 
was filed as the result of a deci- 
sion of the FCC on Feb. 27, in 
which the Commission over 


a Scripps-Howard peti- 
tion for rehearing which had 
been ing before the Com- 


mission for more than a year. 
During the pendency of Scripps- 
Howard’s petition for rehear- 
ing, and over Scripps-Howard’s 
objections, Mr. Miller’s com- 
pany erected WERE, which is 
now in operation. 

In its decision of Feb. 27, the 
FCC said the construction per- 
mit to Mr. Miller’s company 
authorized construction of the 
station at that company’s 
“pending disposition of the in- 
stant petition (Scripps-How- 
ard’s petition for rehearing) 
and any appeal which may be 
taken in this proceeding”. 

In its appeal, Scripps-How- 
ard claims that in issuing the 
construction permit to Mr. Mil- 
ler’s company the Commission 
disregarded Scripps:Howard’s 
superior program plans. As part 
of its service Scripps-Howard 
offered over 70% more public 
service programs og | night- 
time listening hours; it would 
operate 37 more hours a week 
and would furnish daytime ser- 
vice to 110,000 more people. It 
also cited greater radio exper 
ience; lower rates to local ad- 
vertisers; more adequate 
financial resources. The FCC 
disregarded other factors which 
indicated that a Scripps-How- 
ard station in Cleveland would 
more adequately serve the pub- 
lic interest than would a_sta- 
tion opera by Mr. Miller's 
company, the court was told. 

One of the organizers of Mr. 
Miller’s company and a present 
stockholder is Paul C. Aiken, 
Second Assistant Postmaster 
General of the United States 
and a resident of Washington. 

The FCC decision pointed out 
that Cleveland Broadcasting, 
Inc. was locally-owned, had no 
newspaper affiliation, and that 
the owners would be active in 
its operation. 


Becomes Partner 
Omana, Neb.—Karl M. Jones, 
account executive, has been 
made a partner in Allen & Rey- 
nolds Advertising. He has been 
since 1944. 


with e agency 
he was ad manager 
of S ard Oil Co. of Ne 
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Write it down on your memo pad... 
make a mental note of it ... keep the 
dates alive in your plans for reaching the 
right people at the right time—the ANPA 
Convention Days. 


Those who control the things needed by 
newspapers, those who buy newspaper fea- 
tures . . - those who are in direct control 
of mechanical equipment of newspapers 

- all attend this significant Convention. 
And all of them read their recognized 
medium—Ebitor & PUBLISHER. 

















Three HISTORY-MAKING Days with Top Executives 


Everybody who is anybody in the newspaper field attends the ANPA Convention. And this year, 
greater-than-ever-before problems must be discussed. 


YOU ... as a Newspaper Publisher . . . whether it be to reach the client or the advertising agency 
handling the account . . . should tell your important story in the medium they read for constructive data and 


current news. 


YOU .. . who have something to sell to newspapers . . . should advertise in these two most popular 
issues of the year because they are distributed at the Convention—which means bonus circulation. 


The Pre-Convention Number, dated April 22d (forms close April 14th), 
will be widely read because it will contain the hotel addresses of those at the 
Convention, program agenda, etc. 


. The Convention Issue, dated April 29th (forms close April 21st), will also 
be intensively read because it will have stories about the various meetings, 
annual reports, etc. 

Rates—page, $375.00; half-page, $210.00; quarter-page, $115.00; eighth- 
page, $75.00; sixteenth-page, $45.00—or contract rates apply. 


Write, wire or phone for space reservations 


EDITOR & PUBLISHER 


Suite 1700 Times Tower 
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BOOKS IN REVIEW 





New Libel Book Shows 


What Paper 


By Prof. Roscoe Ellard 


Can Do 


Graduate School of Journalism, Columbia University. New York 


“ITS LIBEL OR CONTEMPT IF 
YOU PRINT IT,” Tals Leon R. Yank. 
wich. Los Angeles and 


ps eenae 4 iali Rapoges 


came a critical comment on a 
piece of campaign literature. 
Its user was named -—title, 
middle initial and all. 

The plaintiff sued on the 
ground his character had been 
put in the same class with the 
barbarisms of Hitler. Not by 





mewspaper attorney. 

It explains what a newspaper 
can do in borderline cases in- 
stead of restricting itself to 


shalt-nots, penalties, and de- 
fenses, enses er the mud 
has been splatte It weighs 


the gamble in —— risks 
and discusses fully how far a 
defense may fairly i well as 
legally go in attacking the char- 
acter of a plaintiff. 

Plaintiffs bringing suit for li- 
bel put their reputations in is- 
sue, Judge Yankwich points out. 
If the reputation is already bad, 
ee we in the area of the 

ibel charged, it is justice, the 
author argues, to weight the 
Ring all com —, ws 
alleg amag vi- 
dence of bad character, he 
cites, may mitigate both com- 
and punitive damage. 
The law does not permit a 
defendant to show specific in- 
stances of previous bad conduct 
or disconnected immorality, 
Judge Yankwich explains. Nor 
can a newspaper offer direct 
testimony to show that the libel 
charged did not affect the plain- 
tiff’s reputation. Only general 
repute may be attacked. And 
only a jury may decide wheth- 
er specific damage exists. 
Blessedly Clear 
All full-length books on libel 
treat essentially the same ma- 
terial. For editors and report- 
ers the news of each new vol- 
ume lies in its differences of 
emphasis and clarity. Judge 
Yankwich’s study is blessedly 
clear. Neither heavy with jar- 
gon nor abstruse for lay minds. 

It is a full treatment for prac- 
ticing newspapermen. Too def- 
initive and searching perhaps 
for quick reference at deadline. 
But authentic and intelligible 
for study after tiring days. Ju- 
dicial reasoning and the legal 
philosophy behind fine-line de- 
cisions stand out clear and in- 
structive. Discussions of con- 
structive contempt, of criminal 
libel as distinct from civil, of 
libel in advertisements, and of 
statutes against obscenity are 
— clarifying. 

far, for instance, has 
mR, been construed as 
broadening the e of action- 
able _ sae e this Cali- 
fornia editorial. 


is fair, even 

itorial writer 
had ae “No one except a 
Nazi would excuse the cruel- 
ties of Hitler. Neither is every- 
thing fair in politics.” Then 
so 


statement, he admitted, 
but had innuendo. 

0, held the court. The edi- 
torial was not libelous. It had 
merely argued that all is not 
fair in war. Hitler, for instance. 
And that all is npt fair in poli- 
tics. This campaign literature, 
for example. It was “fair com- 
ment.” The plaintiff, held the 
court, -was stretching innuendo 
too far. 


Innuendo Principle 


The principle? If published 
statements are not lous in 
themselves, Judge Yankwi 


explains, citing judicial opinion, 
innuendo cannot in’ luce a 
meaning broader than the words 
no y carry. Not, that is, 
unless they can be definitely 
connected with other introduc- 
—_ statements that would 
e their meaning actionable. 
And, to explain, the author cites 
a publication held libelous be- 
cause its innuendo did hold the 
plaintiff up to contempt, though 
no specific. statement of con- 
temptible conduct was made. 
Clearly illustrated also are 
the essential earmarks of libel- 
ous matter and clearly di 
are the standard defenses of 
truth, privilege, fair comment, 
and the showing that utterances 
though false do not charge il- 
legal conduct or incompetence. 


Horse Latitudes Reporter 

Reports a Hilarious West 

WE WENT THATAWAY, by H. Allen 
w York: Doubleday and 

Company. 256 pp. $2.7. 

Seems that the » of 
Mt. Kisco, N. Y. was disturbed 
because the menace of cowboy 
culture kept spreading from the 
West. So they commissioned 
that stalwart explorer of Horse 
Latitudes, H. Allen Smith, for- 
merly of the New York World- 
Telegram, to investigate. 

“We Went Thataway” pre- 
sents his hilarious reporting of 
his rambling tour through ew 
country, cow country, and occa- 
sional gas pumps. 

In one respect his route was 
unfortunate. Mr. Smith’s rol- 
licking odyssey of life aboard 
the Great Lakes liner SS 
Noronic is hard to laugh over 
with relish in view of the 
Noronic’s subsequent disaster. 

But from Sinclair Lewis's 
Sauk Centre, Minn. to D. H. 
Lawrence’s Taos, N. M., the au- 


thor zestfully combs the woolly 
West. R its are five pounds 
of — in the radiator 
of his car as odd an as- 





Confidentially ... 

Chicago: Confidential!, by 
Jack Lait and Lee Mortimer of 
the New York Mirror, has gone 
into its third printing for a to- 
tal of 45,000 copies, according 
to Crown Publishers. 

Whereas a New York firm is 
publishing the Chicago story, 
a Chicago firm (Ziff-Davis) 
published the Lait-Mortimer 
book, New York: Confidential! 
two years ago. 





sortment of characters as ever 
gathered in book or country. 

Readers meet a mayor who 
loves snakes, a woman who eats 
a bale of alfalfa each month, 
and drawling editors from be- 
yond the Mississippi. And 
Mr. Smith, who has ae on 
a dozen different papers, 
cries reduced competi 
journalism and 
gun attack on American folk- 
lore. All ‘with a sense of hu- 
mor as gusty as wind off a 
Dakota prairie. 

Here is a West of which 
Horace Greeley never dreamed. 

ao 


Farm Edition 

Troy, a - * Mes- 
senger ) a - page 
Farm Edition on March 14. Pic- 
tures and stories of local farm- 
ers were featured. 


‘Deas Cancsh’ 


Radio Stations 
Freed of Libel 
In Political Talk 


PHILADELPHIA—Federal Judge 
wtameny jadgiect Aled March 
summary e 
15 absolved four Philadelphia 
radio stations, two of em 
newspaper - owned, of _ libel 
charges growing = of political 

delivered 
last October by *S william F. 
Meade, chairman th the Repub- 
lican City Committ 

Judge Kirkpatrick held that 
the section of the Federal Com- 
munications Act which pro 
its radio stations from censor- 
ing wy — covers 

by — ers not 
Seeking office as as those 
of actual candida sen. 
Covers Other Suits 

His ruling, sopties ome | 
to. the pee we 
brought aaah ist Station 
David H. H. Felix, Philadelohs 
attorney. B agreement, how- 
ever, the ruling also applies to 
identical suits against the In- 
quirer’s WFIL, WPEN and the 
Bulletin’s WCAU. , 

Mr. Felix had contended that 
y an actual candidate in a 
peed campaign could speak 
with impunity and that Mr. 
Meade, who was not a candidate 
for any office, had “defamed” 
him in transcriptions broadcast 
by the stati 





CAN BE 





Sweet WoRDS 





VIRGINIAN, 238, small-town dally ox 
perience, sports to editorial writing, 


journalism B.A., 
also radio 
Seeks reporting 


civil 


cogtocartes 
we experien 


job free 
travel. Box 5087, Editor & Publisher, 


Dear Sir: 


It is unnecessary to run my Situation 


Quick action! 


ized field. 


1708 Times Tower 





Wanted ad in next Saturday's E&P, 
since I have accepted a job. 


I'd just like to say that the response 
to my first two insertions was fine— 
four good offers. 
effectiveness of those ads. 





That’s what counts, whether 
you are looking for a job, want to fill a job, 
have a press to sell or a feature to place, a 
mechanical problem to solve or an engineering 
skill to promote. E & P’s Classified Dept. is 
ged leader in a highly special- 


EDITOR & PUBLISHER 
Tel.: BRyant 9-3052 


I'm sold on the 


Zeke Scher 


New York 18, N. Y. 
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Hay Fever Copy 
f =e EKAN 


na Antihistamine advertising of 
manufacturers was blasted 











claims for Resistab, manufac- We here in Topeka Kansas borrow the 
that tured by Bristol-Myers Co., of| ‘aiprrnssleee* ¢© point up « joant plese of epend- 


HE AML 


BEAVER-BUSY IN THE BUILDING FIELD 


There is no finer symbol of construction genius and unswerving determination than 
Brother Beaver, architect supreme and building mastet-worker. When he wants a new 
swimming pool, a new home, a new source of food supply, he sharpens his teeth and 
builds a dam! 

This Topeka area has much of the beaver instinct for building, which, of course, is 
an index of growth—we sharpen our wits and our bank balances and go to it. 

As spring pops its first crocus, Topeka heads for another record—this time in the 
constructon fiel 1114 million-dollar building program to provide needed facilities 
for a fast-growing community. 

Some of the work already started . . . others rarin’ to go. This program is the 
largest in Topeka’s history—new homes, new industries, new farm buildings, new | 





. pro- 
ohib- duct of the Anahist Co., Inc., of 
nsor- Yonkers, 
vers Officials of each company im- 

not mediately replied the charges 
those were “erroneous,” and said no 
changes in advertising copy was 
planned. 
cally “This is the end of the cold 

suit season, anyway,” Wallace T. 

W by Drew, advertising manager of 
Iphia Bristol-Myers, told Editor & 
how- Publisher. “Most advertising 
es to schedules on antihistamines will 
> In- peter out during April and re- 
i the main quiet until October.” 
, “We are going ahead with 
| that full scale programs,” said Har- 
ina old Wolff, public relations di- 
speak rector of Anahist. 

Mr. Meanwhile, copywriters were 
lidate busy preparing campaigns to 
med” sell the same drugs to victims 
sdcast of hay fever and other aller- 


gies. 

“We are planning a wide edu- 
cational program on allergies,” 
Mr. Wolff said. “The larger 
part of the budget for this cam- 
paign will go to newspapers.” 

It was reported in the drug 
trade that Anahist is develop- 
ing a new product which may 
“create as much of a stir when 
announced as the antihista- 
mines themselves did last year” 
in the treatment of symptoms 
of colds. An Anahist official 
said the new product will be 
available for merchandising 
this summer. 

Bristol-Myers and Anahist 
have been given 20 days to reply 
to the FTC complaint that their 
products are not cures, pre- 
ventatives, nor adequate com- 
petent treatment for the com- 
mon cold or its manifestations. 

















hospitals, new city library, new schools, giant new grain elevators, new ch etc. 


If “All Business is Local,” we seem 
to be Beaver-Busy. And now, this 
continuous growth is best exp 
in popuation up-climb. We're 104,- 
057 in Greater To- 
peka! ilding man- 
power builds Spend- 
ing Power. Two very | 


= Newspapers are 
eyed intimately to 
the ambitious people 
they serve so well. 


medications are deceptive. 

The commission said the com- 
plaints were the first to develo: 
from its investigation of ad- 
vertising claims for antihista- 
mine products. Advertising 
practices of other companies in 
the field were under study. 

Paradoxically, the Food and 
Drug Administration announced 
it would do nothing to prevent 
the transportation of Resistab 
and Anahist in interstate com- 
merce, 

Robert B. Brown, vicepresi- 
dent and general manager of 
Bristol-Myers, said, “All adver- 
tising of Resistab has been 
based upon thorou clinical 
and scientific inv ation.” 
Stanley S. 


_¥. vicepresitent of the Anahist 
Co., , Anahist “has 
prescribed by doctors for the 

past four years to literally mil- 

lions of people.” 
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Vatican Assignment 
Colorful Experience 


By Ray Erwin 


THE SOLEMNITy of the Holy 
Year pilgrimage to Rome head- 
ed by Francis Cardinal Spell- 
man was balanced with hilarity 
for four newspapermen. 

_On the 31-day, 9,000-mile as- 
signment, they encountered 
weird difficulties in transporta- 
tion and in transmission of their 
copy and pictures. 

_Arriving home with the Car- 
dinal and party March 22 on 
the Atlantic were Charles H. 
Ridder, publisher of the Catho- 
lic News, New York archdiocese 
weekly, and Mrs. Ridder; Jo- 
seph Johnston, reporter; John 
Wolter, art director; 

Costa, photographer, and Mrs. 
Costa, all representing King 

Features-Sunday Mirror Mag- 
azine. In addition, Charles T. 
Lucey, Scripps-Howard News- 
papers writer, joined the group 
in Nice and went to Cannes 
with it. 

Crashed the Guards 

_ The newsmen and their wives, 
interviewed by Eprror & Pus- 
LISHER on the ship as she steam- 
ed up the bay, said they were 
pressed by the friendliness and 
and helpfulness shown them 
everywhere. However, they 
added that highlights of the trip, 
aside from the impressive ec- 
ch stical cer i , were lu- 
dicrous mishaps involving differ- 
ences in language and customs 
and in the necessity for them to 
“crash” the famous and _his- 
toric Swiss Guards at Vatican 
City in order to carry out their 
assignments. 

The pilgrims’ itinerary in- 
cluded Lisbon, Malta, Naples, 
Rome, Florence, Milan, Genoa, 
Nice, Cannes, Barcelona and 
Tangiers, North Africa. In each 
city, the newsmen found vary- 
ing press customs and differing 
picture developing facilities. 

Welcomed in Spain 

The newspaper contingent ex- 
pressed surprise and pleasure at 
their cordial reception in Spain. 
The reporters said the best and 
fastest transmission of their 
copy was by the ship’s radio on 
the outbound and homebound 
voyages. 

_“We were given every pos- 
sible consideration everywhere,” 
asserted Mr. Ridder with en- 
thusiasm. “Spain was partic- 
ularly cordial. The news- 
papermen were welcome and 
there was no regulation or cen- 
sorship. It had been rumored 
that newspapermen would not 
be permitted ashore there.” 

Mr. Johnston said that from 
the standpoint of time, it was 
his longest assignment although 
= mileage set no record for 

im. 

“I’ve covered Presidents and 
cabinet ministers and ‘big shots’ 
in general, but never in my 
life have I been so impressed 
as I have by this man,” said 


52 




















Mr. Johnston, referring to Car- 
dinal Spellman. “He has been 
cooperative and helpful in every 
possible way.” 

Poses As Churchman 

When the ship was ready to 
sail home from Cannes, the re- 
porter discovered he had packed 
his passport in his luggage, 
which had been carried aboard 
ship. Barred at the gangplank, 
he grabbed a Monsignor’s cler- 
ical hat, donned it and strutted 
by the baffled guards with the 
serious mien of a churchman. 

The custom of the Swiss 
Guards in habitually barring 
him from entrance to Vatican 
City evaporated entirely when 
he managed to ride out arm-in- 
arm with Cardinal Spellman in 
the Cardinal’s car. No further 
trouble was experienced and 
the famed Guards met him 
thereafter with saluting hal- 
yards instead of curt commands 
to halt and retreat. 

“In Genoa—Christopher Co- 
lumbus’ hometown, no less—a 
telegrapher demanded to know 
where New York is when 
tried to send a news dispatch,” 
laughed Mr. Johnston. “He 
thumbed through a tariff book 
for 20 minutes and said no such 
town was listed.” 

Halted by Swiss Guard 

“On the day of the Pope’s au- 
dience with the pilgrims, I rode 
up to the Vatican gates in state, 
all alone in a huge Lancia, with 
a liveried chauffeur and one of 
those bundling arms in the back 
seat, but I failed to impress the 
grim-faced Swiss Guard,” con- 
tinued the reporter. “He could 
not speak Swiss well. I found 
that out when I tried my Swiss 
on him.” 

Finally, .a priest rescued the 
marooned reporter and led him 
inside, where Cardinal Spell- 
man took him in hand and led 


- him on a personally conducted 


tour of Vatican City. 

“That Guard’s eyes bulged 
when I rode out with the Car- 
dinal in the car assigned to His 
Eminence,” recalled Mr. John- 
ston. “After that the Swiss 
Guards snapped to ‘present 
arms’ every time I approached. 
I rated a salute and evidently 
was regarded as a V.1.P.” 

After lighting candles in 
churches and __ cathedrals 
throughout much of Europe, Mr. 
Johnston decided to have him- 
self a night on the town in 
Malta. 

Crucifix In Bar 

“I went in a bar and had 
just one sip of my first drink, 
when I looked over the door 
and saw an _ illuminated cru- 
cifix,” he recalled. “I put down 
my glass without finishing and 
iy Spanish. and “speak 

ng Spanish and “speak- 
ing at Italian,” Mr. Johnston 
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With Cardinal Spellman on the SS Atlantic are (from the left) Joseph 
Johnston, John Wolter and Joseph Costa. 


said he had no real language 
difficulties and managed to get 
by with English on most occa- 
sions, 

“The police always let the 
cameramen through but not the 
reporters,” ruefully remarked 
the reporter. “I got so I would 
point to Mr. Ridder, who has 
white hair, and a dignified and 
distinguished appearance, and 
murmur, ‘Monsieur, |l’ambassa- 
dor!” The gendarmes wouid 
bow politely and pass us.” 

Mr. Wolter and Mr. Costa had 
the threefold assignment of 
making _ black-and-white _pic- 
tures, color pictures and a 30- 
minute movie, which will be 
made available to schools and 
institutions. 

“We managed to get through 
the Swiss Guard and up the 
private elevator with Cardinal 
Spellman to get color pictures 
of the Pope and Cardinal,” re- 
lated Mr. Wolter. “We were 
informed by functionaries that 
we would have to make the 
pictures in one minute. Joe 
Costa made one black-and-white 
and two color pictures of the 
Pope and Cardinal in 45 sec- 
onds.” 

The New York Daily Mirror 
Magazine plans to use one of 
these color pictures on its cover 
on Sunday, April 16, and a 
week later will carry one of the 
Pope celebrating Mass. 

First In’ History 

“This was the first time in 
history that a Pope was ever 
photographed in color celebrat- 
ing Mass,” said the art director. 

“The light was fading—it was 
in the late afternoon—when 
Cardinal Spellman spoke from 
the Governor’s Palace in Malta 
to 25,000 persons gathered in 
the square,” recalled Mr. Wol- 
ter. “Joe Costa spoke to the 
huge crowd in Italian and got 
them to move to the other end 
of the square to get his picture. 
They moved as if ordered by 
a cop.” 

All types of darkrooms, rang- 
ing from “holes in the wall” to 
elaborate and spacious labora- 
tories, were used by Mr. Costa 
in developing his pictures, 
which were rushed by air ex- 
press or were radioed to New 
York. 

“After making pictures at Our 
Lady of Fatima shrine, I re- 
turned to Lisbon to run into 
real trouble,” said Mr. Costa 
with a wry grin. “First, the 
INP car broke down and then I 


found that the Eastman and AP 
darkrooms were closed. I had 
to return to the ship, develop 
the negatives and send them 
wet in a tomato can filled with 
water to the INP man to make 
the prints and radio them to 
New York.” 

“The Vatican has more red 
tape about making pictures than 
— ever had,” observed Mr. 

‘osta. 
Meeting the returning King 
Feature-Mirror group aboard 
the ship off the Quarrantine 
Station were Kenneth McCaleb, 
Sunday editor; James H. Win- 
chester, reporter, and Emil 
Herman, photographer, of the 
Mirror Magazine. 


Club Elects Avery: 


i} a . 
Best’ Awards Given 
PuHoenrx, Ariz.— Ben Avery, 
Arizona Republic reporter, has 
been elected president of the 
Arizona Press Club, succeeding 
Lester Inskeep, political re- 
porter for the Tucson Arizona 
Daily Star. 
During the club’s gridiron 
show March 19, Al Leach, Re- 


public reporter, was named 
winner of the $100 prize for 
the best story of 1949. uben 


Limas, Gazette photographer, 
received $50 for the best pic- 
ture, and Charles Mabery, 
Yuma Daily Sun, won $50 for 
the year’s best farm story. 

s 


Breeze Appointed 


To New Ogden Job 
Ocpen, Utah — Leonard G. 
Diehl, general manager of the 
Ogden Standard-Examiner, has 
announced appointment of 
Joseph F. Breeze to fill a new 
position—business manager and 
director of sales. Mr. Breeze 
was with the Indianapolis 
(Ind.) News 22 years. In the last 
five years of his stay with the 
News he was business manager 
and advertising director. He 
resigned in D ber, 1948, to 
become business manager of the 
Omaha (Nebr.) World-Herald. 


5 

Gaylord on S. A. Tour 

Houston, Tex.—E. K. Gay- 
lord, president of Oklahoma 
Publishing Co., headed a group 
of Southwesterners who left 
here this week on a 31-day tour 
of South America by airplane. 
The tour is sponsored by WKY, 
.Opubco radio station. 
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250 at Kent State 


Photography Course 


Kent, O.—When Kent State 
University’s ninth annual Short 
Course in Press Photography 
opened here March 21, some 250 
press cameramen from 22 states, 
Canada and the District of Co- 
lumbia made up the “student 


And no college student ever 
was more conscientious in his 
studies. 

Directing this year’s sessions 
is George Yates, chief photog- 
rapher, Des Moines (Ia.) Regis- 
ter and Tribune. Assisting him 
is William Eckenberg, staff pho- 
tographer of the New York 
Times. Prof. James A. Fosdick 
of the KSU journalism school is 
the man behind the project. 

Urges Assault Laws 

Mr. Eckenberg urged passage 
of state laws protecting pho- 
tographers. These statutes 
should be modeled after New 
= and New Jersey laws, he 
sai 


“The New Jersey law makes 
an attack on either a reporter 
or photographer a misdemeanor. 
In New York it is punishable 
as a third degree assault.” 

Mr. Eckenberg also described 
the progress made by the Na- 
tional Press Photographers As- 
sociation’s educational commit- 
tee in bringing about coopera- 
tion between press. photog- 
raphers and schools and colleges 
that provide education and 
training in journalism. 

Kent State’s contributions 
were outlined by Prof. William 
Taylor, chairman of the school 
of journalism. 

“More than 2,400 photog- 
raphers have come to the cam- 
pus since the first short course 
in 1938,” he declared. “These 
men and women have paid ap- 
proximately $25,000 in fees, all 
of which have been used to sup- 
port the course.” 

Don’t Fret. He Advises 

Need for resourcefulness on 
the part of photographers was 
stressed by David Eisendrath. 

“To be successful, be re- 
sourceful,” he declared. “Plan 
before you go out on assignment 
and decide what you will prob- 
ably need. Don’t fret. Anything 
can happen and probably will. 

“Good photography is a mat- 
ter of good habits. Do things 
automatically. That will keep 
you from worrying about your 
camera and allow you to con- 
centrate on the job at hand. 

“Keep a notebook. Make a 
record of all the difficult things 
and especially those where you 
have to use trick shots 

A panel of editors concluded 
that Initiative in picture cover- 
age lies with the photographer. 

Divided on the advisabilty of 
credit lines for photos, the edi- 
tors agree that photog- 
raphers should have authority 
for setting up pictures. 

More than 1,000 photographs 
were entered in the photo com- 
Petition but only were ac- 
cepted for exhibit in the Short 
Course Salon. 
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ore winners were: 
Reunion-USA (pic 
ture ef displaced persons)—Bill Bros, 
Los aaa Examiner (Akron Beacon 
Journal award). 2. Five ‘Alarm—Earl 
Seubert, Minneapolis Star and Tribune, 
3. Jail _Refuge—Felix Pa Los An- 
geles Examiner. Honorable mention— 
Berlin Movie Riot—Al Coaliog: ACME 
Newspictures. 
. Feature—1. Cleo’s Private Car (cat 
in police station elevator)—Bernard 
Gold, Detroit Times. (Detroit Times 
Trophy). 2. Miracle of aay 
W. Baldwin, Des Moines Register, 
The Critics—Clarence Paul Scheatde, 
Milwaukee Journal. Honorable Mention 
ave It—Wilmer Goff, Columbus 
Dispatch. 

Sports—1. Head and Head (horserac- 
ing picture) — Hal Jensen, Los Angeles 
Examiner (Cleveland Press 
2. Sandlot Slide—Paul See 
Star & Tribune. 3. 
ies, ‘Acie. Honor- 
—_ ——— — Foot-lity — Bob Flora, 


Portfolio (Columbus Dispatch award 
for versatility)—1. Bert Emanuel, De- 
troit Free Press. 2. Tony Spina, 
Detroit Free Press. 

Originality (Youngstown 
award for most unusual Handling of 
Routine assignments)—1. Bill Perry, 
aes Mountain ene, Bonen Colo. 

_ \Bes Roe mac ibit (Short 
Course award for Tove “it Excellence” 
en by KSU school | of_ journalism). 

Columbus Dispatch. 2. Detroit Times. 

* dae Prints—1. Cat & the Calhoun 
Dancers, Milwaukee Journal staff. 2. 
Fashion, James N. Meyer. 3. Mac and 
Muff (dogs)—David Lutes, Dayton 
Daily News. Honorable Mention—In- 


Vindicator 


door Ski Jump, Bob Dumke, Milwaukee the 


Journ 


al. 
Color Transparencies—1. Frank God- 
Bob 


dard, Akron Beacon Journal; 7 
Wheaton, Columbus Dispatch; 3. Bob 
Wheaton, Columbus Dispatch. 


Picture Series—1. Detroit Skid Row, 
Tony Spina, Detroit Free Press; 
wen, Oklahoma City Times; 

Mention—John Ahthauser, 
Milwaukee Journal, and staff, Chicago 
Daily News. 


Val Wells Stricken 
After Political Rally 


Des Mornes, Ia. — Val L. 
Wells, mechanical superinten- 
dent of the Register and Trib- 
une suffered a stroke and col- 
apsed at his home March 19. At 
the Veterans hospital, physi- 
—- yO. = - = 
partly paralyzed an a e 
stroke probably was caused by 
hypertension ona arterio sclero- 


wae | candidate for a four-year 
term on the Des Moines City 
council, Mr. Wells had given a 
five-minute talk at a political 
meeting two hours before the 
stroke. 


One Box, 14 Bikes 


LaFAYETTE, La.—A local war 
veterans’ group got 14 bicycles 
after a single front page box ap- 
peal in the Daily Advertiser. 
The bikes were for the patients 
at Carville leprosarium. The pa- 
per’s help was asked after three 
days of radio appeals failed to 
get results, according to Manag- 
ing Editor Laurraine Goreau. 


s 
Golden Gloves Film 
Cuitcaco—“The Golden Gloves 
Story,” a feature motion picture 
dramatizing the Golden Gloves 
tournament sponsored by the 
oe Tribune, had a “Holly- 
premiere” here March 22 
at the Oriental Theater. 


Honorable 





Millers Are ‘Fined’ 
To aps Irish 


LASALLE —'Twas a great 
day for the ish here ‘March 17 
when for the third year LaSalle 
Irish Fellowship ~y and the 
News-Tribune sponsored an 
event that raised $2,400 for “Big 
— the newspaper’s charity 


Money was raised through 
“fines” assessed local citizens 
found “guilty” in a mock court 

of “offending” the Irish. Mr. 
and Mrs. Peter Miller, publish- 
ers of the News-Tribune, were 
fined $25 apiece for ‘ t- 
ing” Irish gamblers. ie paper 
has been conducting a campaign 
against gambling. 


Petition Denied 
ITU Case Now 
Heads to Court 


WASHINGTON — Two pes of 
litigation are possible as a re- 
sult of the refusal of the Na- 
tional Labor Relations Board to 
grant the International Typo- 
graphical Union a rehearing on 
charges of violating the Taft- 
Hartley Law. 

The Union has the right to 
appeal to District Court to have 
board rever: the 
NLRB itself may go into court 
to seek an order compelling the 
union to abide by its directives. 

Last October, the Board found 
the ITU and several subordinate 
locals, including Chicago No. 16, 
had illegall ytried to enforce the 
closed shop and had refused to 
1947 and 1948. The union peti- 
bargain in good faith during 
tioned for a rehearing on some 
phases of the Board ruling in 
February. 

Dismissing the petition, the 
Board stated all the issues 
raised by ITU had been fully 
considered in the original cases 
and there was no logical or 
legal basis for further consider- 
ation. 

A statement by the American 
Newspaper Publishers Associa- 
tion said: “Now that the ITU 
petition has been denied, it is 
expected that the NLRB will 
proceed with its announced in- 
tention of petitioning for en- 
forcement of its orders in the 
ANPA and Chicago cases.” 


GI Bill J-School 
Enrollments Down 


WasHINcTON — Journalism 
schools were training less than 
half as many veteran-students 
under the GI Bill in 1949 as 
they were in 1947, a Veterans 
Administration survey reveals. 

GI Bill enrollments in writing 
courses numbered 5,317 in 1949, 
well under half of the 11,227 
veterans “ee similar courses 
in 1947. The 1948 total was 
8,469. 

The dip in journalism school 
enrollments was much sharper 
than the over-all decline of 20% 
in enrollments in all types of 
GI Bill school training over the 
three-year period. 








W-H Ruling 
On Job Printing 
Firm Explained 


PHILADELPHIA — The typical 
or small daily which 
has a circulation under 4,000 
will not lose its exemption from 
Wage and Hour Act provisions 
if job printing is less than 50% 
of the total operation. 

This statement was made to 
Eprror & PUBLISHER this week 
by William A. Harfgadine, Jr., 
acting regional director of the 
Wage and Hour Division of the 
Department of Labor. 

“As a result of the case of 

(Pa.) Ar- 
“some small 
town publishers may have re- 
ceived the impression that they 
would lose their exemption if 
they do job printing. (E&P, 
March 18, page 74.) 

“This is not necessarily true. 
It depends on the amount of job 
printing done by the newspaper 
and its printing organization. 
The differences at the Archive 
resulted from the fact that Rob- 
inson McIlvaine set up a sepa- 
rate corporation for his job 
printing plant and printing 
plants are not exempt. 

“If more than 50% of the 
workweek is mt on work 
directly essential to the publi- 
cation and the rest of the week 
in job printing, an employe will 
be considered as meeting the 
exemption. 

“On the other hand, employes 
of a printer who merely prints 
the paper for a publisher is not 
subject to the small newspaper 
exemption. 

“Where a company publishes 
more than one newspaper, each 
newspaper may be treated sepa- 
rately for the purpose of de- 
termining whether the circula- 
tion of such newspapers is less 
than the maximum set forth in 
Section 13(a) (8) (4,000 circu- 
lation). 

“If, of course, the situation is 
one where the purported sepa- 
rate publications are properly to 

regarded as one and the 
same newspaper, the total cir- 
culation of all newspapers 
would have to be considered in 
determining whether the ex- 
emption is applicable. 

“If the papers are identical 
with the possible exception of 
an occasional legal advertise- 
ment and a change of —— 
the total circulation of all p 
pers would be the consideration 
in determining ae exemption.” 


Mackay Ostend 
To Revise Its Rates 


WASHINGTON — Mackay Radio 
and Telegraph Co. will be re- 
quired to revise its rates for 
overseas multiple address r= 
service under an order of the 
Federal Communications Com- 
mission. : 

The FCC acted on a complaint 
by Press Wireless, Inc. that 

ackay has offered multiple 


address service at discrimina- 
tory rates which do not pe. 4 
cover the cost of the 

Rates are on an Gua on use 
basis. 


53 











Pickup in Classified 
Hinted in February 


MEDIA REcORDs linage reports but within running distance of 
for 52 trend cities gave a hint last year’s 35,559,366, and better 
of improvement in Classified. than 1947’s 34,587,667. 
The total want-ad lines for Automotive was up 4.5% over 
February came within .6% of February, 1949, and General 
the February, 1949, figure. De- was 9.5% ahead. For two 
clines in Classified linage have months of each year, the com- 
been much sharper than that bined classifications showed na- 
for many months. tional copy of approximately 
For the two months of 1950, 70 million lines this year against 
Classified was 97.9% of the lin- million lines a year ago. 
age in the same period of 1949. All ——— of newspaper 
Last month’s linage in the 52 advertising showed _ increases 
cities amounted to 35,362,309, over last _— The ae sum- 
a sizable drop as compared mary with the Eprror & Pus- 
with 1948’s figure, 40,048,277, LIsHER index follows: 


NEWSPAPER LINAGE—52 CITIES 
Compiled by EDITOR & PUBLISHER from Media Records 








measurements) 
1950 1949 % of on, 
Linage Linage 1949 ex 
Total Advertising nen . 
Se 170,738,467 163,378,921 104.5 124.0 
— Mise raies.0 56s 168,921,196 163,977,331 103.0 125.5 
earto Date........ 339,659,663 327,356,252 103.8 —— 
Display 
: ETE 135,376,158 127,819,555 105.9 128.7 
any Sais aae.sinsen 131,764,197 125,479,108 105.0 130.2 
ear to Date........ 267,140,355 253,298,663 105.5 —— 
Classified 
February... ... eas 35,362,309 35,559,366 99.4 108.7 
—. 5 ee ee 37,156,999 38,498,223 96.5 p 
ear to Date. ane 72,519,308 74,057,589 97.9 
Retail 
oo) See 96,324,481 91,819,618. 104.9 
eed ore 94,782,834 93,209,822 101.7 
ear to Date........ 191,107,315 185,029,440 103.3 
Department Store 
i, OEE Te 36,434,805 35,115,772 103.8 122.8 
——.. pakeade 35,611,593 35,140,348 101.3 125.0 
ear to Bate........ 72,046,398 70,256,120 1 _—_ 
General 
February............ 29,473,003 26,920,345 109.5 
sewed ok ISA eit 23,730,442 21,955,285 108.1 
ear to Date. ‘ans 53,203,445 48,875,630 108.9 
Automotive 
ee 7,667,966 7,335,191 104.5 
ey Tee 10,014,391 7,361,876 136.0 
ear to Date........ 17,682,357 14,697,067 120.3 
Financial 
February........... 1,910,708 1,744,401 109.5 108.2 
—. asec ate ae aalasn 3,236,530 2,952,125 109.6 123.4 
ear to Date........ 5,147,238 4,696,526 109.6 —— 
Boating Business Bourbon Campaign 
Ad Helps Offered Tied to Ball Season 


Timed to coincide with the A “smash hit” Early Times 
“fitting-out” season for boat- advertising campaign to reach 
owners, the National Associa- millions of consumers across 
tion of Engine & Boat Manufac- the nation has been announced. 
turer’s annual editorial and ad- The promotion is built around 
vertising mat service, “Boating the baseball season and has 
Means Business,” was mailed been described as the most 
this week to 3,000 papers. thoroughly coordinated adver- 

The promotion feature, first by campaign in the history 
started in 1936, provides com- of Early Times, Kentucky Bour- 

ete editorial and advertising bon. All media will be used. 


s 
vi linage . 

by aiming toward the boating 32 Pages on Spring 
market. service contains The Canandaigua (N. Y.) 
—_ ~~ he advertising ae Feed “' ring. tabloid 3 arch 
ee -page Sp! March 

and the other for the 15, with more than 25,000 lines 
Son department. of advertising. 
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February Linage in Principal Cities 
Compiled by Media Records 
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71 lines, 
Includes THIS WEEK, 52,147 lines. 
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FRESNO, CALIF. 
1950 1949 
1,004,577 1,028,430 


BeO-€. . ccecccccces 

Bee-S....... eeeces 349,644 391,486 466 
Grand Total... . v, ine 1,419,896 

Post-Tribune-e. .... 1, a 1,124,463 

os (see Note) 472,444 479,214 


tion with Times (e). Linage of one edition, 
Post-Star (m) anise is oe) 








—_ Mang 
se pebeeees 995,675 
§Patriot-News-S.... 166,366 ...... 
Grand Total. .... 1,119,997 995,675 
Note: News (e) carries same amount of 


advertising as Patriot fm). Patriot-News 


‘S) first edition September 18, 1949. 
§ Includes PARADE, MS1.018 lines. 
HARTFORD, CONN. 
491,965 537,068 
480,372 423,163 


1,337,174 1 1,308,490 
ae 2,309,511 Zz, 2,268,721 721 








40,212 lines. 
DLTOWN, N.Y. 
499,206 502,767 
741,58C 579,828 
assa’ 
edition)......... 1,097,397 939,295 
Grand Total. .... 2,338,183 2,021,890 
IOBOKEN, N. J. 
Jersey Observer-e.. . "520,086 551,092 
HOUSTON, T: 
Chronicl 
~hronicle-S. 
Post-m. . 
§Post-S 








758, _758,645 _ 769,250 
Grand Total 4,897,908 908 4, 4,938,336 336 
§ —— SPARAD E, 40,804 lines. 
ANAPOLIS, IND. 
1,276, 351 1,239,753 
1,331, ‘412 1,388,198 
2'985 675,847 
‘imes-e. $32, 587 859,196 
§Times-S.......... 360,595 286,163 
Grand Total..... 930 4,449,157 


t Includes THIS WEEK, 52, 147 lines. 
§ Includes PARADE lines. 

JACKSONVILLE, FLA. 
1,110,181 1,060,788 


5,443 
808,610 ae (038 


s Union-m. 
tines Union-S. 
Journal-e 





Grand Total. .... 2,324,211 — 269 
§ Includes PARADE, 31,916 | 
JERSEY CITY, N. J 

Jersey Journal-e.... 1,717 620,915 
JOHNSTOWN, PA. 

— Gee Note).. 972,703 940,376 


Tribune © sold in combination 
with 1 Dembeiekt (m). Linage of one edition, 
Tribune "x ay iven. 





» TENN. 
Journal-m......... .359 499,067 
Journal-S. . 179,113 231,618 
News-Sentinel-e 621,155 
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20,385 247,329 

1,479,012 1,626,976 
'H, CALIF. 
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Grand Total..... 
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Independ 193,110 

ss Tel 930,388 

Press Tel 311,444 

Grand Total 2,092,118 

ELES, CALIF. 
E 1,318,6! 
eee 6. 763, 5: 11,051 
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Herald-tapress-e.. 1,114,689 1,087,971 
Weacedeaene 866,8: 716,723 
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a Total 
*Includes AMERICAN WEEK 
71,228 — and COMIC WEEKLY, 
30,534 lin 
+ Includes THIS WEEK, 54,176 lines. 
LOUISV K 


Courier yao 1,187,425 1,098,338 
Courier Journal-S.. ‘ 673,815 
Times-e... sgeeeees 1,243,027 1,226,735 
Grand Total. .... 2,961,188 2,898,888 
Com aes aoa es 1,265,807 
imc” -m. 1, ‘ 
tComm’c’l Appeal. 618,582 f 
Press-Scimitar- 870,951 811,131 


rand Total..... soe 2,679,579 
f me THIS WEEK, 52,147 lines, 
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2,298,934 2,298,198 
4, . 

869,238 908,737 
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Grand Total..... 4,722,218 4,064,172 
PP ane AMERICAN WEEKLY 


{Includes THIS WEEK, 52,147 lines. 
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669,972 708,434 








rand Total..... 1,920 2,905,472 
¢ Includes THIS WHER, 52,147 lines. 
MODESTO CALIF. 
oe cecccccccene 689,145 637,160 
Coapewesies oo -< ADA 
1 a 1,531,552 
44,356 ‘112; 724 
ose 55 (055 
1,847,692, 1,520,207 
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1,000,653 922,372 
"308,709 494,328 











Great Mid-West 
NEWSPAPERS 


Have MERGED 











THE FORT WAYNE NEWSPAPERS, INC. 


FORT WAYNE, INDIANA 
Became Agent for 
THE NEWS-SENTINEL 
Published Week-day Evenings 
and 


THE JOURNAL-GAZETTE 


Published Mornings and Sundays 


Effective March 13, 1950 


Important: The respective editorial departments of both 
newspapers “will be kept separate, competitive and in- 
aA a a 





2,513,992 2,333,629 
NEW HAVEN, CONN. 


Journal Courier-m.. 333, 348,065 
Register-e......... 1,125,582 1,072,224 
Register-S......... "318,685 ‘301 _ 301,514 
Grand Total..... 1,777,716 1,721,803 
NEW ORLEANS, LA. 
Times-Picayune-m.. 1,548,184 1,670,143 
tTimes-Picayune & 
States-S 785,724 705,522 


812,658 ‘877,806 





Grand Tot: 4,179,133 4, s 472 
tT oars hy Mais WwW EEK, 52, 147 lines. 


NEW YORK, N. Y. 









































TREE. ccccnsens . 385, 726 128) 857 
eee 
Herald-Tribune-m. . i 0/006 F92" 20 
tHerald-Tribune-S.. 760, 751,514 
$ 1 1,431 
1 959,807 
578,333 444,882 
Mirror. 98,334 246,27 
Journal-American-e. 913,496 864,35€ 
*Journal-American-S 417,205 405,3. 
875,229 792,428 
113,326 120,55€ 
<apina 764,0) 
1,177,016 897,854 
623,361 2,468 
_ 210,759 759 _ 205,726 726 
Grand Total. .... 12,002,522 002,522 11,853,122 853,122 


* Includes AMERICAN WEEKLY 
art ae Loos and COMIC WEERLY, 

PD rs THIS WEEK, 52,147 lines. 

# Includes SPLIT-RUN, 315,163 lines in 
(m) and 248,063 lines in (S). 


NIAGARA FALLS, N. Y. 


Gazette-e.......... 854,939 865,156 
a CALIF. 
Post-Enquirer-e. . 523,334 681,837 
ns So. gaalagd 169,589  ....... 
Tribune-e......... 1,324,653 1,294,331 
TribuneS Levesnass 417,123 "434,566 





712, 455 
359,599 
_767,665 


392,321 
781,810 


1,911,348 1,839,719 
(Continued on page 56) 


1,032, :567 1,028,001 
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Now . . . advertisements in the Fort Wayne news- 
papers will have the double impact of the com- 
bined circulation of 


150,509: 


Daily Circulation 


85,389 


Sunday Circulation 


Audit Bureau of Circulation Report for 12 months 
ending Dec. 31, 1949, 


*Source.. . 











The News-Sentinel and Journal-Gazette advertisements will now be 
sold only as a unit starting June 1, 1950, rates will include inser- 
tion in morning and evening editions within the same calendar week 
with Sunday as a separote unit. Please refer to future listing in 
April Standard Rate and Data. 


The News Sentinel'’s same Merchandising Coop ion tailored to your 
specific needs will continue to be offered now for both newspapers in 
a sincere effort to build product acceptance and dealer point of sale 
support. 





The News-Sentinel and The Journal-Gazette 
will be represented nationally by 


« ALLEN-KLAPP co. 


New York 


a 2 
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February Linage 


continued from page 55 





OMAHA, NEB. 
1950 1949 
World-Herald (see 
SD cowesseces 930,729 824,410 
Warid-! peace _ 542,367 _ 479,928 928 
Total..... 1,473,006 1,804,838 


orid-! 
ton (Ga) ana €). py med mn LS mg 


Star-News-e 720,097 
Star-News-S 290, ; 
759,17 
Independent-S _ 269,981 :981 
Grand Total. 1,998,472 2,039, 2,039,491 
744,509 
930,494 
382,787 





1,861,160 1,313,281 
linage is same as 
IA, PA. 

1y = 140 1,516,563 
409,04 409,832 

: 536,397 1,447,917 
027 425 "906,650 
M0. 756 _ 357,815 815 


Grand Total..... 5,227,759 4,638, 4088777 
*Includes AMERICAN WEEKLY. 


65, 
PTachades THIS WEEK, 52,147 lines. 








PITTSBURGH, PA. 
Post-Gazette-m.... 749,933 
PRMD, <<:..-302. 1337222 1 37 "700 
jon + oe Saas 
-e. 
*Sun-Telegraph-S. 495,115 532,797 
Grand Total. .... 


4,061,579 4,169,983 
Includes E ; 
65,394 lines and COMIC WEEKLY, 31,171 
t Includes THIS WEEK, 52,147 lines. 


PORTLAND, ORE. 
964,673 650,655 
450,329 168,037 
983,339 607,094 
_ 305,726 160,446 
2, 2,704,067 067 1,586,232 





7 ‘AMERICAN WHERLY, 
touene THIS ag 54,176 lines. 















































ST.LOUIS, MO. bee TOLEDO, OHIO 

1 1949 r 1 1949 
Globe-Democrat-m 678,545 664,224 Times-m..... eeeee 930,676 449,651 
}Globe-Democrat 461 1,371,414 1,367,739 
Post-Dispatch-e. ... 584,570 554,598 
§Post-Dispat ——— 
Star-Times-e 2,886,660 2,371,988 
Grand Total 4,297,140 4,079,201 914,212 
= Includes THIS WEEK, 52, 147 | lin 1,523,074 
Includes P. iE, 30,236 ‘lim 1,684,142 
St. -_ 739, yo2s 728,728 <a 
639,346 647,939 ol Ags 4220086 
sia iarom Tookacioss: “tae nde 

‘imes-Advertiser-S . 2, E 
oO 2,417,042 2,873, rentonianm,..... 408299 367.187 


Grand Total 
§ Includes PARADE, 31,916 lines 
SAC. CALIF. 
1,399,005 476,958 Grand baeee 
434,230 157,421 
_181,849 1,294,797 We Sean 
with Times-Record 
edition, Record (m 











816,250 826,400 
) sold in in combinatio: 


Linage - oa 


(e). 
) only, is given. 





























shat lines and COMIC WEEKLy, 
Soci THIS WH, 52,147 
ee 916 mer 
WATERBUR' SCONN ub 

Republican- 640,953 

pase s. 237,809 ties 

829,115 851,670 
1,707,877 877 1,777,715 
WEST TER COUNTY 
MACY GROUP 
M ‘limes-e 301,684 204600 
Mt. Vernon 573,009 594,700 
~~ Star. 608,224 600,262 
“e 

Register-e....... 822, me 298,722 
Pp ill Star-e 344,82: 292,331 
Port Chester Item-e 531, O57 550,455 
if wn News-e. 328, O88 316978 
Yonkers Heral: 

Statesman-e..... 572,559 600,458 
White Plains Report- 

er Dispatch-e 774,603 746,106 

Grand Total. .... 4,356,887 4,393,812 


WICHITA, KANS. 





849,033 843,781 
339,476 387,879 
723,376 645,650 
688,44 627,201 
cs _ 285,166 








‘Telegram-S........ ae ‘ 324.ut 
‘elegram-m....... 80,884 786,96 
Gazette & Post-e. . _ 880,800 ‘899 By 
Grand Total. .... 1,983,667 667 1,973,043 
YOUNGSTOWN, ‘OHIO 
Vindicator 
Telegram-e...... 909,314 1,073,401 
§ Vindicator 
Telegram-S...... _473,242 242 408,810 
id Total..... 1,472,556 472,556 1,482,211 


Gran tal 
§ Includes PARADE, 31,916 lines, 





TULSA, OKLA. 

831,984 ‘Tribune-e - 1,066,069 1,050,779 
0 Pir et of "932,715  '894,876 
ee ert 499,565 ,565 516,720 
472,692 Grand Total..... 2,498,349 2,462,375 

3,963,547 UNION CITY, N. J. 
WEEKLY, Hudson —_- 593, 818 568,737 
ig eg COMIC WEEKLY, op scever -Dispatch-e” 714,195 748,501 
_ en t 185,282 
§73,194 PIESSMs-eeeeeeeee _745,215 785,806 
i nD Grand Total..... 1,638,616 1,719,589 

531,684 WASHINGTON, a Cc. 
“i ioe 4 763 138 530 

‘imes-. pS. i 5 
2,083,735 News-e 4467 _ 809,71 
SAN FRANCISCO, CALIF. —— 1,162,858 1,246,219 
seeeeee 753,232 §Post-S 6,758 — 425,931 
aie Star-e 2,164,981 1,975,853 
Bag.0r8 }Star-S. 740,505 '728,825 
Grand Total..... 7,048,656 6,793,361 
759,400 724,245 = * Includes AMERICAN WEEKLY, 
4,310,185, 4,224,649 
ERICAN EKLY, 


71,228 lines and COMIC WEEKLY, 
534 lines. 
TIncludes THIS WEEK, 54,176 lines. 





POU N. Y. 
New Yorker-e...... 142 ecece 
New Yorker-S..... pt ere 
Grand Total... .. 719,284 =... ee 
PROVIDENCE, R. I. 
Bulletin-e....... ++ 1,427,912 1,405,188 
Journal-m......... s 7 
TJournal-S......... ,019 
Grand Total. .... 2,407,654 
Tt Includes THis wine “6: 52,147 lines. 
QUINCY, MASS. 
Patriot Ledger-e. . ~ 588 555,390 
READI ING, P. 
Beste & (see Note). . 934,892 877,723 
bicewecsenes _174,520 520 _ 197,630 630 


Grand Total. .... iy 1,109,412 412 1 1,075,353 
Norg: Baie (Q) = Times (m) sold in 
bination. Linage of one edition, Eagle 


RICHMOND, VA. 
News Leader-e..... 1,281,226 1,218,063 
‘limes-Dispatch-m.. 1,019,028 913,756 
Times-Dispatch-S. 572,124 


546,792 


527,505 
241/929 
_ 558,350 350 





Grand Total. .... 1,403,440 403,440 1,327,784 327,784 
ROCHESTER, N. Y. 
Democrat & 
icle-m..... 1,117,652 1,015,207 
TDemocrat & 
icle-S...... 567,161 570, —~ 
‘Times-Union-e. . 1,289,630 630 1,230,712 
Grand Total. .... 2,974,443 974,443 2,816,084 


t Includes THIS WEEK, 52,147 4 
ROCKFORD, ILL. 

ag ome 1,038,806 1,017,743 

: 687,503 673,384 

356,116 





‘Sars. . _ 362,541 541 
Grand Total..... 2,088,850 2,047,243 
56 




















Figures —" by F Publishers 


BATTLE ae 


KK ISLAND-MOLINE, = 
1950 


















Enquirer and Dispatch-e......... 773,038 00.184 
SCHENECTADY, N. Y. eNO eweie 750,554 720,664 Arguse........... 724, _724,931 _ 818,182 
mquirer an 
Cece -------: Ge SN ies.......... 207,600 196,770 Grand Total. 104 oe? 497,969 1 1,618,316 
Grand Total..... 1,640,173 1,627,631 Grand Total... “@17,434 Telegram-e........ 00, b70 400,639 
RANTON, PA. EXAs WSPAPERS, INC. 
Tribune-m. .-2-.-+. at 087 471.584 gisisso 7 or ABILENE - 
tonian: , 250,880 Reporter-News-m... 511,476 509,684 
SReraeae 870,607 858,215 ener —— saa fF Worihadenes: 516 166 518.410 
tie tebe: 564,589 1,558,204 ran a ich ‘pat aie Reporter-News-S. . 247,556 2 _ 253,800 
§ Includes PARADE, 31,916 lines. 880,194 909,132 Grand Total. . 1,275,498 1,278,984 
SEATTLE, WASH. CITY, BIG SPRING 
Post-Intelli 5,585 692,271 1,076,107 969,726 Herald-e.......... 2,960 245,882 
*Post-Intelligencer-S _ 387,253 _ 393,733 1,047,577 950,520 Herald-S.......... 151,872 _ 155,682 
“Sena ~ 1,206,002 1,176, 816 673,168 672,722 
ERR NA 594 ‘405,97: Grand Total..... “401,534 
——— _ Grand Total..... 2,796,852 2,592,968 _ CORPUS CHRISTI 
Grand Total. .... 727,434 2,668,593 _ LAFAYETTE, LA. 803,446 
includes AMMiRICAN WEERLY. Advertiser-e....... 502,376 439,096 
71,228 lines and COMIC WEEKLY, _ MADISON, Wis. 278,586 
,534 lines, Capital Times-e... 465 559,041 
SIOUX CITY, IOWA Wis. State Journal-m 661,941 562,982 Grand Tous. _— 2,027,956 956 1,800,364 
Journal‘ Paw > 602,902 Wis. State Journal-S 262,416 320,558 we DENISON - omens 
OTRIG-C. eee 
sfissimari oa oo + _ 236,019 248,953 Grana Total 1,502,822 02,822 1,442,581 Herald-S.......... 117,670 131,250 
Grand Total 943,071 851,855 preraid-Times-e.... 514,164 510,874 Grand Total..... 374,164 393,512 
Tebune-gee ees: BEN SL-256 1,003,617 dod TOO ate 673,213 
Stan |. 
4 News Messenger. 253,330 250,824 
eo: _351,710 "350,900 Standard-Times-S.. 177,907 _ 183,686 News Messenger-S.. 146.734 141,274 
Grand Total. .... 1,342,966 1,354,607 Grand Total. .... 880,237 808 306,918 P 
SPOKANE, WASH. Includes PARADE, 31,739 lines Grand Total. .... 400,064 392,098 
ye Herald.N = ¢, $17,930 goo4s News-¢ oe 271,202 
ee See cee © GRANDE VALLEY GROUP. News-S......001.2! 110,922 149,006 
Review-S 436,669 453,592 mt .. Herald-e 277,360 295,208 = 
WAS iscas _778,339 779,300 Brownsville Herald-S 144,102 140,572 Grand Total..... 391,482 414,358 
————._ Harlingen Star-m 5,006 273,406 SAN ANGELO 
ae 1,775,864 864 1,783,269 Harlingen Star-S 157,934 145,810 Standerd-a. ceseees 605,626 567,910 
ped ne tis WEER 54, 176 lines. McAllen Monitor-e 317,968 287,994 Times-e..... . 600,404 556,584 
KTON, CALIF. McAllen Monitor-S. 174, _174,566 154/308 Standard: ‘Times-S:: 284,998 303,268 
ss ‘sypacyer wer TT Grand Total. .... 1,286,936 1,243,396 Grand Total... 1,491,028 1,427,762 


Figures Supplied by Advertising Lin Linage Service 
BLUEFIELD E 











Post Standard-m... 694, 555,190 i 

Post Si 245,426 426 _278,998 993 ‘Telegraph-m (see 998,368 
MES dai cedcuee 291,385 315,793 433,332 

Crand Total..... 2,831,612 2,707 632 - : 
S Includes" AMiRICAN "WEEKLY eres ae a _745,507 _ 75888 
$2 rage oe and COMIC WEEKLY, Grand Total — 94,406 469,074 Grand Total..... ie ,014 2,220,022 
$I eludes PARADE, 31,916 lines. Presean aol a in combina- COLUMBIA, S. ra6ss 590,279 
TACOMA, WASH. CHARLEST VA. 311,491 
News-Tribune-e.... 1,022,670 860,448 Gazette-m 3 735,237 591,089 
i 304,730 263,753 Gazette-S 330 874 262,887 —— 
= 940,322 

1,327,400 1,732,178 1,768,970 1,833,953 ) 
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2,789,477 
lines. 
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Small Dailies National 


Linage Up 20% in '49 


ADVERTISING linage of small 
dailies increased 4.68% in 1949 
over 1948, according to an Ept- 
Tor & PUBLISHER cross-section 
survey of 534 morning, evening 
and Sunday newspapers. Na- 
tional advertising owed the 
greatest increases with a gain 
of more than 65 million lines, 
20.69%. Local advertising was 
up 3.65% and classified was off 
1.83%. 

In comparison, Media Rec- 
ords, Inc., reported in January 
that °49 linage in 52 metropol- 
itan cities was up 1.7%. ac 
tional linage in these cities 
(automotive plus general) had 
an increase of 9%. Classified 
was off 7.4%. Retail and de- 
partment store were up about 


%. 
One hundred and one morn- 


i newspapers in the small 
dally field showed the largest 
gains in the E&P survey of 


They registered a 21.01% 
increase in national, a 6.09% 
gain in socal and a 1.94% drop 


in L 
Evening newspapers—304 of 
them—were next with a total 
linage gain of 4.8%. National 
did slightly better in the eve- 
ning field than in the mornin 
with a gain of 21.56% but loca 
was up only 3.55% and classi- 
fied was off 1.51%. 

In the Sunday field, 133 small 
newspapers showed total linage 
increases of .56% with national 
again leading all classifications 
with a gain of 12.19%. Local 
was up only .25% and classified 
was down 3.35%. 


101 MORNING NEWSPAPERS 






























































% Gain 

1948 1949 Gain orLoss or Loss 

National. ..... 86,424,683 104,576,487 18,151,804+ 21.01% 

OS SS 418,100,262 443,582,038 25,481,776+ 6.09% 

Classified..... 120,956,432 118,608,065 2,348,367— 1.94% 

Total..... 625,481,377 666,766,590 41,285,213+ 6.60% 
304 EVENING NEWSPAPERS 

National...... 205,593,377 249,921,006 44,327,629+ 21.56% 

ae 1,295,281,554 1,341,313,552 46,031,998+ 3.55% 

Classified..... 290,778,531 286,396,816 4,381,715— 1.51% 

Total..... 1,791,653,462 1,877,631,374 85,977,912+ 4.80% 
133 SUNDAY NEWSPAPERS 

National... ... 24,398,998 27,373,009 2,974,011+ 12.19% 

ne TE 264,027,232 264,681,736 654,504+ -25% 

Classified... .. 51,500,643 49,773,065 1,727,578— 3.35% 

Total..... 339,926,873 341,827,810 1,900,937 + 56% 

. GRAND TOTALS 
National. ..... 316,417,058 381,870,502  65,453,444+ 20.69% 
Local......... 1,977,409,048 2,049,577,326 72,168,278+ 3.65% 
Classified..... 463,235,606 454,777,946 8,457,660— 1.838% 

TOM cx. 2,757,061,712 2,886,225,774 129,164,062+ 4.68% 
. LOWELL, MASS, 
February Linage Willis scccssnnnee 18.088 504322 
continued from page 38 ee GESO3 RP csi 
pees ee Grand Total. .... 705,764 691,527 
Register-Guard-e... 697,079 610,136 ,gOT#* Started publication ° 
Register-Guard-S. . . 183,000 183,597 ” LYNN, MASS. 

Grand Total... | $85,979. 703,783 TTetegram‘Newse... 389117 320/004 
Ciacaamenaee » WIS. Telegram-News-S... 123,956 103,252 
3 mary RAPIDS, Mic to Grand Total..... 949,133 815,781 

RR ,589,. 531, PASADENA, LIF. 

Tes. nee doves maga faked Saas naa 
Times-S....- 0-44 280,789 — 248,480 Star-News-e. vitesse = 741345 718,634 
Grand Total... 941,427 841,701 Star-News-S....... 277,136 289,677 
Canteen TS 418,972 Grand Total..... 1,997,421 2,035,774 
3 , - PATERSON, N. J. 
Suet are. Se SA cue............ 750,478 813,245 
Dei eee: | BS deaas Newee....020000.: 1,018,123 1,027909 
Daily News-S...... 237,156 278,597 Grand Total..... 1,777,601 1,841,154 
Grand Total..... 1,672,014 1,782,550 SHREVEPORT, LA. 
aan ye, * 724,857 jJourmale.......... 786,698 776,511 
ENCE, q imesm.......... 716,744 737.808 
Note) 693,821 666,476 TimesS........... 328,700 
-s6icsiahe rai Grand Total... 1,532,042 1,850,956 
ee 933,767 WILKES-BARRE, PA. 
303,908 331,192 Record-m......... 651,099 683,904 
777,788 751,953 Times-Leader-e.... 888,090 929,339 
230,647 244,996 Independent-S... .. 215,375 243,246 
Grand Total..... 2,204,357 2,261,908 Grand Total..... 1,754,564 1,856,489 
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A Free Press... 
A Public Forum 


There is no need to emphasize how es- 
sential a free press is to our democracy. 


If there was ever any doubt that such a 
free press exists in America today, it 
would be rapidly dispelled by a quick 
glance at the press treatment of the cur- 


rent A & P anti-trust suit. 


If you look through the pages of any 
newspaper, you are liable to see any or all 


of the following: 


Advertisement by A & P, telling the 
public its side of the case. 


Advertisements by A & P’s competi- 
tors—many supporting A & P’s posi- 
tion and some opposing us. 


Editorials. Thousands of them to 
date have been on our side, but some 
of them have taken the opposite 


view. 


Prominent news stories on the anti- 
trust lawyers’ speeches and state- 
ments, published by newspapers re- 
gardless of their own editorial con- 


victions. 


Feature articles, presenting the con- 
flicting views in objective fashion. 


Here is a striking example of how the 
American press serves as a public forum, 
presenting all sides of public issues. 


The facts and opinions published by a 
free press enable the American people to 


make free decisions. 


A &P Food Stores 
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Magazine Ad Gains 
continued from page 7 


revenues from 1941 through 
1949 as foliows: 





= sebeman $ 4,989. 

=e 213,942.46 
a ae 069.38 
eee: 1,081,120.54 
a 1,699,700.36 
1946 ... pe 70 
=e 2,123,705.65 
. See 4,047,979.88 
WO: Sccaece 5,045,720. 
The 1949 atretiins — of 

all three groups 


hd ‘was 3 $40,1 145 11, 50. 
Other Figures Unavailable 


ropolitan e 
Edited Group, the Pacific Coast 
Group, lt Review, and 


all independent and unaffiliated 
Magazines are not available. 
Complete accuracy is nearly im- 

Possible because of the com- 
Siouilles of tabulating local as 
contrasted with national adver- 


But conservatively and quite 
safely the sum may be set 
=— as well in excess of on 
0 

These, ‘then, are the figures. 
What lies behind them to ex- 

ain this accelerating increase 
n advertising recognition? 
What, in other words, are the 
advertising advantages of the 
newspaper Magazines? 

First and foremost, the media 
men will tell you, is their ad- 
vertising power and coverage. 

So intense, indeed, is their 
penetration and circulation 
‘spread that the buyer of space 
is often faced with an embar- 
Tassment of riches. There are 
more pers than families! 

Circulation Coverage 

This is the over-all picture: 

There are 546 Sun news- 
ge which —— Be ,000,- 

copies ean esti- 
mated 43,000,000 ‘tamilies; 115 
of these papers (and several 
y papers besides) de- 

‘liver one or More magazine sec- 
tions to more than 37,000,000 
families. (There are 168 of 
these sections in all, with a 
= print of more than 55,000,- 


The 117 newspaper magazines d 
-offer a virtually complete cov- 
-erage - the urban laces s where 
most of the nation’s retail busi- 
7; is — 

this seems an over- 
simplinestion of the marketing 
Dp consider these three 


complicatin: factors: 1. The 
shift to population. 2. 
The new and in- 


prosperity 

creased mobility of the farmer. 
3. The expanding facilities for 
tar oe the newspaper to out- 

oo migration from farm 
to 

In 1900, there were roughly 
eleven millions engaged in ag- 

riculture to = millions 
, there er 


fifty millions in industry and 
trad 


2. The farmer is spending a 
vastly larger, and larger part, 


38 


of his income in the urban 
> ce meeteamen, sentins 


promptly. 

In whatever way these factors 
are interpreted, the net result 
in coverage—for the newspaper 
and the advertiser—is that they 
reach nearly all of the oo 
famili more than 
the circulation total of all other 
wennly publications put 

er’ 


Advantages to Advertisers 

Point two among the advan- 
tages of the newspaper mag- 
azines for the advertisers rises 
out of the ingratiating appeal 
which the hometown newspaper 
enjoys with the members of 
every community. Home is 
where the heart is; and these 
magazine sections hit the reader 
literally, as well as figuratively, 
where he lives. 

A third point of value may be 
discerned in the all-family- 
appeal of the magazine sections. 
It is traditional that the finan- 
cial and sports sections are pre- 
dominantly addressed to the 
man; that the society and home 
sections are addressed to the 
woman; and the comics to the 
youngsters. The newspaper 
Magazine is addressed to all 
the members of the family; and 
in respect to those items of 
purchase which are debated in 
f council, the advertiser 
stands to win votes from all. 

Still a fourth point of worth 
for those advertisers who ad- 
dress themselves to use in the 
home is the growing amount of 
space devoted to “service” con- 
tents in the newspaper maga- 
zines. These departments—and 
very well conducted they usu- 
ally are—point up an added and 
exira impact for the adver- 
tiser’s message. 

Aid to Distribution 

And, as if these four points 
of power were not enough, there 
is still a fifth: the part the sec- 
tions play in persuading the 
dealer to stock, display, = 

push merchandise. To this 
There works the high visibility 
of the sections themselves 
the dealers; and still pw Rg 
,~ he tangible results they pro- 


in sales. To the dealer, 
ge : coats message has the 
al appeal being ad- 


These are not all of the merits 
which the silver-tongued men 
of the advertising departments 
present in their cogent tables, 
ch: verbal interpreta- 
tions for the persuasion of the 
advertisers. Nor does this sum- 
mary make moment of the bar- 
riers and obstacles they must 
often meet and overcome. 

Certainly, it is no part of 
this observer’s aims to present 
these magazines as perfected, 
Utopian solutions to the adver- 
tisers’ problems in advertising, 
marketing and selling. The 
point of this installment is to 
present an outline of the 
franchise they enjoy. 

The force of their impact 
varies with “what’s 
papers.” But that is another 
story—the next one. 





in the Washi 


@Obituary 


Sam Crort, 48, TB vomagy tote 
Seattle (Wash.) Times Cartoon- 
Wish 20, at Hunts Point, 


JAMES DELaNneEy, 50, 
former Fr iy r= of the Al- 
Knickerbocker 
litical editor of 
‘imes-Union 





ternational News Service bu- 
reau at Albany, March 20, 
Washington, D. C. Mr. Delaney 
recently returned from an air 
trip around the world for the 
State Department. 

Patt McCann, 52, turf writer 
and columnist for the Lexing- 
ton (Ky.) Herald, and former 


writer for the New York Morn the 


ing Telegraph and 
Racing Forum, March 

Ceci. G. Howes, 70, Topeka, 
Kans., correspondent for the 
Kansas City (Mo.) Star for 43 
.years, March 17, in Topeka. He 
served as city editor of the 
Wichita (Kans.) Eagle before 
going to Topeka in 1906. Mr. 
Howes was regarded as an au- 
thority on Kansas politics and 
history. 

PeTeR S. GRANT, 73, who 
started setting type in his 
father’s printing shop in Buf- 
falo, N. Y., in 1885 and had been 
superintendent of the Cleveland 
(O.) News composing room for 
March 20, in 


the Daily 
19. 


many years, 
Cleveland. 

Joun J. Krerans, 81, a Phila- 
delphia, Pa., newspaperman for 
a half century and one of the 
first syndicated columnists, on 
March 21. He had worked on 
the Philadelphia Record, the 

North American and the Public 
Ledger. 

Joun P. Dononey, 85, first 
of the Pittsburgh (Pa,) Press, 
ts) e ur a Tess, 
March 16, in Warrisbur . Mr 


g. 

Dohoney also worked for 

old_ Philadelphia (Pa.) Public. 
Ledger and was a roving corre- 
spondent for the old New York 
World. He was the last surviv- 
ing charter member of the 
Pennsylvania — Corre- 
spondents ation, said to 
be the first such organization 
formed. 

Wurm K. Rose, 44, police 
— fort the Arkansas Dem- 
ocrat in Little Rock since 1936, 
March 5. A aduate of the 
University of Akansas, Mr. 
had employed by the 
Southwest American at Fort 
Smith, Ark., before he joined 
the Democrat. 

Homer D. Prace, 61, night 
city editor of the Pittsburgh 
(Pa.) Press and a Press em- 
ployee for 17 years, March 18. 
By accumulating answers in a 
large notebook, he aided thou- 
sands of school children with 
their homework. A son, JOHN 

s cE, is a Press reporter, 
and a daughter, Mrs. RorertT 
Manry, is married to an Erie, 
Pa., reporter. 

Carey SuTuive, 46, legislative 
consultant of the National As- 
sociation of Manufa ers 
ington -_ former 4 


newspaperm Mr. 
Sutlive, a brother of Joun L. 


editor 


SUTLIVE, of the Savan 
nah (Ga.) ——— 


Press, had 

one with the Augusta (Ga.) 
erald, Macon Ga.) Telegraph, 
Flonide Times-Union in Jackson- 
= Waycross (Ga.) wr 
erald and Beacmatels Ga.) 


News. 

J. Hector Paquin, 60, who re. 
tired from the newspaper field 
in 1915 when he was city edi- 
tor of the Woonsocket (R. L) 
Call and who later 
mayor of Woonsocket and Sec 
retary of State of Rhode Island, 
March 21, in Woonsocket. 

RICHARD Denton, 85, who re 
tired in 1942 after a newspa- 
per career of more than a half 
century, March 22, in Chardon, 
O. He was a former editor of 
the Geauga (O.) Republican. 
Record and was correspondent 
for many newspapers, inclu 
Cleveland (O.) Press 
the Cleveland Plain Dealer. Mr. 
Denton was the last of four 
brothers who served appren- 
ticeships on the old Geauga Re 
publican and later gained prom- 
inence as joarnenes. 


2d Cleveland Press 
Panel Report Issued 


CLEVELAND, O.—The_ second 
published report of Cleveland 
Consumer Panel information, 
covering the 12 months ending 
with September, is being dis 
tributed by the Cleveland Press, 
The two reports provide an un- 
interrupted monthly report of 
all important brands of 26 basic 
grocery classifications for a two- 
year period. 

The Cleveland Panel was con- 
ceived in wartime and born 
three years ago. The full panel 
of 500 net families began day- 
to-day reporting in monthly 
diaries in August, 1947, Families 
cooperating get $1 a month. 

The 104-page report just is 
sued shows the quantity of each 
brand bought each month. 


the ‘Chick’ Harris Dies; 


Indiana yd VP 


GREENWOOD, Ind.—Herbert H. 
(Chick) ie, vicepresident 


of the Indiana Democratic Edi- 
torial Association, died of a 
heart attack nt 20 in a hos- 
pital in Dwight, Ill. was 46. 
Mr. Harris, publisher of the 
Cc News, 
Lieut. 
Watkins, Bloom- 
field Te, as president of 
the Association April 22. 

Mr. Harris’ father, 
John T. Harris, published sev- 
eral southern Indiana newspa- 
pers. 


= 
Charles W. Pierce 
Dies; Mass. Publisher 
Barre, Mass. — Charles W. 
Pierce, "79, veteran newspaper 
publisher, died March 19. 

Mr. big = — in = 
e er business as cO-p’ 
lisher of the Bennington (Vt.) 
Banner with his father in 1893. 
He later published the North- 
ampton Daily News and from 


in 1906 to 1925 published the — 


tham Daily News. From 
to 1949, when he retired, he 
published the Barre Gazette. 
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Hibernians Give 
Writer Award 
For Friendship 


New Haven, Conn.—One of 


Connecticut’s oldest column- 
ists has received 7 oe an- 
nu “ 


al ed iendship 
Award” of eons soe 7, Ancient 
Order of Hiberni: 

The award was ‘given to Frank 
H. Smith, editor of the Elm 

Clari on, daily editorial 
page column in the New Haven 
Evening Register, at the West 
Haven Armory last week. Some 
500 members and guests of Divi- 
sion 7 were on hand. 

ng ones in egg 
were Roger A. Conn man- 
aging editor of “the Register, and 

U. S. Rep. John A, McGuire. 

Uithe certificate of award read: 

“As editor of the Elm City 
Clarion column of the New 
Haven Register, he (Mr. Smith) 
has been throughout a long ca- 
reer a distinguished exponent 
of neighborly helpfulness, a 
generous friend and a construc- 
tive leader in countless civic 
movements which have made 
our community a better place oe 
which to live. Because of 
unique place he has earned in 
the affections of his contem- 
poraries, and because of his 
significant influence on _ the 
events of his times, we present 
this fraternal testimonial in sin- 
cere friendship and with warm- 
est admiration.” 

A veteran of 53 years in New 
Haven journalism, Mr. Smith 
also received a shillelah. “It’s 
too bad,” he said with a grin. 
“This shillelah comes just two 
days late for the tax collector. 
It might come in handy next 
year, though.” 

He observed: “This is a sur- 
prise. In my time, in my short 
life, I've had many s q 
remember the day Sabu, the 
Elephant Boy, brought an ele- 
phant to my desk. Another time, 
a horse was brought in. Dexter 
Fellows once brought a lion in 
the office. Once I was surp’ 
by six Indians and another time, 
some pythons were brought in.” 

Mr. Connolly declared: “We 

at the Register feel it a personal 
honor to have this great tribute 
paid to our associate, 
Smith. We’ve been together 30 
years, Frank and I, and I cherish 
the memory of the many experi- 
ences we’ve shared in all those 
years.” 

Edward McMahon, president 
of the organization, said Mr. 
Smith has made his di col- 
umn an institution of good hu- 
mor, kindness, neighborly help 
and warm fellowship. 

a 


Toronto Telegram 
Swings to O & O 


Toronto—The Telegram will 
be represented in the Eastern 
United States after April 1 by 
O’Mara “& Ormsbee, Inc., New 
York newspaper repr tatives, 
it was announced this week. 

The Telegram was represented 
in the Eastern area by Dan A. 
Carroll since 1934. Mr. Carroll 


has been —— a = 
dent of O’Mara & Ormsbee. 
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FREDERICK KESSINGER, former- 


ly with the Phoenix, Ariz., bu- 

reau of the United Press and 

at one e wi the Rome 

(N. Y.) Daily Sentinel, has 

oined the of the P. ind, 
. ureau, su 


punter —. for Reed Col- 


ar oy ness member 
of the editorial department staff 
of the Jackson (Mich.) Citizen 
Patriot, has been appointed to 
the nee. school safety patrol 
commi' 

Lioyp Kuscu, member of 
the <ditorial staff of the Albion 
(Mich.) Evening Recorder, = 
been re-elected secretary of th 
city planning commission. 
Rann, Walnut Creek 

Courier-Journal, is 


a Press AN 
PIEPER, Martinez (Calif.) Con- 
tra Costa Gazette, vicepresident, 
and Wirt1am Harrwoop, Dan- 
ville Valley Pioneer, secretary. 

Epwin Martin, whose Cine- 
mania column was begun while 
he was with the old Hollywood 
(Calif.) News, and was syndi- 
cated for 20 years, is now inter- 
viewing personalities in the 
radio ow, “Hollywood and 

‘ine.” 

MacnerR WHITE, one-time 
(1923) Pulitzer Prize winner 
and former managing editor of 
the old San Diego (Calif.) Sun, 
has rejoined the Los Angeles 
(Calif. ) Examiner after several 
years’ absence. 

Rosert SULLIVAN, formerly of 
the Los Angeles (Calif.) bureau 
of the Wall Street Journal, ro 
succeeded Howarp KEGLEY 


I tired) as oil ‘editor of the Leo 


Angeles Times. 

BR ong STEELE, who en- 

sted in the Woman’s 
= while a r n the 
Albany (N. Y.) nickerbocker 
News during the = has re- 
ceived permanent appo intment 
as Lieutenant-Colonel Japan. 

RICHARD STROUSE, a writer and 
desk man on the staff of the 
New York Times Sunday Mag- 
azine for two years, has been 
appointed public relations di- 
rector of Long United World Fed- 
eralists, Inc 

ANDREW T. HAMILTON and 

(CHAEFFER 


Purr B. S of the Phil- 
adelphia (Pa.) Bulletin staff 
were awarded $250 March 16 


for the best newspaper story of 
a fire in 1949. The prize was 
resented by Local 22, City Fire 
Fighters Association, AFL. A 
similar —_ _ = oe 
hotograph was given to Jo 
a COMLEY of the Philadelphia 
Inquirer. 


J 

Razor Campaign 

Gem Razor & Blade division 
of American — pee ampaign in 
has scheduled an ad 
150 newspapers oy 
program to introduce its a 
Gem Feather Weight Razor. 
Federal Advertising Agency 
handles the account. 


ANPA CONVENTION (07/24 -27— 





.-- and What Editor & Publisher 
CLASSIFIED Can Do for YOU 
During four days of one month in the year, the 


most significant get-together of paper execu- 
tives, in all departments, and all interlocking 
activities in the field, is held in New York. These 
executives and department chiefs are in a re- 
ceptive mood: they come for ideas, for collabor- 
ation, for new timber, innovations. 





It is a singularly strategic time to actually meet 
them or arrange interviews or address them 
through the Classified Columns of their vigilant 
paper—E & P. 


Whatever the problem or the objective . . . to 
secure a job ... to find a key individual for a 
job that needs vitalizing . . . to sell or buy equip- 
ment... to exploit a syndicate feature or to sell 
or buy a newspaper, etc., here is a four-way oppor- 
tunity to talk to the right people at the right time 
in the right place. 








Advertising copy for the thane 
i should reach us by feared 27th. sie 


EDITOR & PUBLISHER 


CLASSIFIED DEPT. 


1708 Times Tower New York 18, N. Y. 
Tel.: BRyant 9-3052 


For rates, turn 
to the Classified 
section of this 
issue. 





Alert Pro SPECT S 


Canadian Press 
Guild Election 
Is Authorized 


Ottawa—A vote to determine 
whether the American Newspa- 
per Guild (CIO) should be bar- 
gaining agent for editorial em- 
ployes of the Canadian Press 
has been ordered by the Canada 
Labor Relations Board. 

A government-supervised se- 
cret ballot will be taken among 
eligible employes in the editor- 
ial department. The board ruled 
these workers were “employes” 
under the meaning of the Indus- 
trial Relations and Disputes In- 
vestigation Act. 

CP was upheld in its conten- 
tion that the bargaining units 
could not include Press News, 
Ltd., a subsidiary which buys 
news from CP, processes it and 
sells it to radio stations. The 
board ruled Press News was un- 
der separate management. 

The board decided 5-4 against 
the CP claim that office boys 
should be excluded, but in up- 
held the news service in ex- 
cluding news editors, the No. 2 
men in CP bureaus. 

The board declined to give 
effect to the contention of CP 
that its news handling employes 
should not be subject to “ex- 
ternal influences” that might 
arise from American control of 
the Guild and from union ac- 
tivities in the field of politics. 

he board’s comment on this 
contention was: 

“In its submission, respondent 
(CP) points out that in its oper- 
ations it services Canadian 
newspapers of every political 
faith, who expect from it ac- 
curate and unbiased reports, It 
submits that, in the interests of 
maintaining on unbi na- 
tional news service, the edi- 
torial staff should not be sub- 
ject to external influences be- 
yond the control of those re- 
sponsible for the impartiality 
and conduct of its news service.” 

a 
United Press Signs 
New Guild Contract 

A new two-year agreement 
covering wages and working 
conditions for Unites | Press edi- 
torial and cial 
throughout the United ‘States 
was signed March 21 by repre- 
sentatives of the United Press 
and the American Newspaper 
Guild (E&P, March 18, p. 72). 

The contract, which has a 
wage reopening clause after one 
year, calls for increases in the 
wage minima from $1 to $4 per 
week in various categories of 
the earlier years of experience. 
The top minimum in the major 
cities remains unchanged. 

The new agreement does not 
include union demands for the 
Guild shop, pension, or a job 
security clause, but does include 
improvements in the vacation 
schedule for those of 20 years’ 
or more ice and im- 
provements in the dismissal in- 
demnity provisions. Additional 
compensation of $2 per month is 
provided for those employes 
who subscribe to a hospitaliza- 
tion and surgical plan. 
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Dinner Planned 
For Arch Ward 


Cuicaco—A city-wide  testi- 
monial — will be given by 
mem! of the community to 
Arch Ward, Chicago Tribune 

sports editor, on April 16 in the 
dhovens Hotel ‘oom. The 
event will be in recognition of 
Mr. Ward’s 25 years as a mem- 
ber of the Tribune staff and the 
last 20 as sports editor. 


Huge Gain Made 
In Co-operative 
TV Set Linage 


Media Records reports cover- 
ing 34 TV markets, show that 
television sets continue to be 
vigorously promoted through 
dealer - manufacturer co - opera- 
tive advertising in newspapers. 
The January 1950 promotion was 
double the volume of the Jan- 
uary 1949 promotion. 

But in February this year the 
volume of co-operative advertis- 
ing was more than three times 
the amount recorded in Feb- 
ruary of last year. 

The first two months of this 
year, combined, showed a gain 
of 162% over the first two 
months of last year. 

While the television manufac- 
turers’ greatest newspaper ad- 
vertising emphasis was on 
dealer co-operative advertising, 
tthey none the less increased 
their General Advertising by 
about 11% so far this year. The 
comparative newspaper linage 
for the 34 television cities in- 
cluded in Media Records study 
follows: 





Co-operative 

1949 
January . 2,412,816 1,122,215 
February .. 3,831,423 1,261,456 


Two Months 6,244,239 2,383,671 
+162.0% 


General 
1950 1949 
January 605,357 725,160 
February 714,222 464,969 


Two Months 1,319,579 1,190,129 
+10.9 


fo 


All-Work Parley 
Scheduled for 
NEA i in NYC 


all work-and-no-play 

ote Meeting of the National 
Editorial Assentetion is booked 
at the Roosevelt Hotel, New 
York City, for March 30, 31 and 
April 1. Several hundred exec- 
utives from small dailies and 
weeklies will be in attendance. 

The program will open with 
a luncheon, addressed by NEA 
President Joe T. Cook of Mis- 
sion, Tex. and Louis Bromfield, 
novelist and farm expert. The 
first business session will deal 
with a Washington report by 
Ed M. Anderson and William 
L. Daley; a “Re-dedication Pro- 
gram” by Lester Williams of 
Columbia, Miss. and Howard 
Fowler of Mansfield, Mass.; and 
a weekly newspaper research 
program by P. G. Stromberg. 
. Robert U. Brown, editor of 

ITOR & PUBLISHER, is sche- 
duled to open the Friday events 
with a talk on publishing prob- 
lems. H. Richmond Campbell, 
Larchmont (N. Y.) Times, will 
discuss community newspapers. 

An advertising panel on how 
weeklies can increase their na- 
tional linage will be conducted 
by Joseph A. Burland, media 
director, Lambert & Feasley; A. 
C. erro, media rector, 
Geyer, Newell & Ganger; and 
Lee Rich, media director, Wil- 
liam H. Weintraub Co. 

Alan McIntosh, Luverne 
(Minn.) Star-Herald, is slated 
to report on the Audit Bureau 
of Circulations. 

The luncheon speaker Friday 
will be Arthur H. (Red) Motley 
of Parade. Others on the after- 
noon program are: Walt Ditzen, 
sports cartoonist; W. W. Gai rth, 
Jr., president of the Graphic 
Arts Research Foundation; and 
E. Randolph Karch, of Coxhead 
Corp. A visit to the New York 
Times plant will end the day. 

Saturday morning’s_ session 
will feature talks by Ros- 
coe Ellard of Columbia Gradu- 
ate School of Journalism Henry 
Schacte of the Borden Co., and 
Edwin F. Abels, president of 
Newspaper Advertising Service. 





Administrative 
Advertising 
Cartoonists-Artists 
Circulation 
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Dapers and allied fields 


find the job 
ADDITION. SERVICE 





NOTICE! 
IF YOU ARE LOOKING FOR A POSITION 
IN ANY OF THE FOLLOWING FIELDS: 


You Will be Interested in the Following Services: 


consecutive insertion ad stating your ——— 
us with t. rates appear at the 
ed Section.) 


registration card 
ae This card will be made 


3. Tag entost of thie tional resistzation i to hel 
re THERE IS NO CHARG! 


E&P PERSONNEL SERVICE 
1475 Broadway, Suite 1700 New York 18, N. Y. 
Tel.: BRyant 9-3052 


Editorial 
Mechanical 
Photogra 


y 
Public Relations 


(Details of rates 
wel wi bo coms, te sen 
available to 
departments 


for all of news- 


RISE PSE 











Weekly Goes to 10c 


CREEK, Ore. 
weal 3 Myrtle Creek omg 
increased i ngle y ice 
wath = “to follow tho’ geneeal 

end. 


CLASSIFIED 
ADS 


Situation Wanted 
(Cash with Order) 
1 time—$.50 per line 
*4 times—$.40 per line, per insertion 
HELP WANTED AND 
ALL OTHER CLASSIFICATIONS 
| time—$1.00 per line 
*2 times—$.90 per line, per insertion 
*4 times—$.80 per line, per insertion 
bs consecutive insertions of same 


— The 








Ade itional charge of $.15 for the 
use of box numbers. 
3 lines minimum. 


words, one line, 
Ads with white and/or of 
8 pt. caps and over computed on Ly 
measure basis Of 14 lines per coltms 


inch. 
Count four words for Lag number. 
No abbreviations. 





Postage charges incurred 
warding PACKAGES will be eh 


Forms close Wedni Wednesday noon. 


WHEN ANSWERING BLIND ADS, 
please address them as follows: Bor 
Number, EDITOR & yee 1475 
Broadway, New York 18, N. 

NOT SEND ORIGINAL MATERIAL 








NEWSPAPER—BROKERS 


Celebrating our 30TH YFAR without 
a lapse of time as exclusive newspe- 
per brokers. We would like to be of 
service to you, the publisher, and to 
you, the buyer. 

LEN FEIGHNER AGENCY 
Box 192, Mt. Pleasant, ae 
The ‘‘Golden Rule’’ is our 

stick. Arthur W. Stypes » 625 Market 
St., San Francisco 5, OC; 


MIDWEST PAPERS: Bailey-Krehbiel 
Service. Successors to Olyde H. Knox, 
218-19 Journal Bidg., S: =| lh Kansas. 
arg et DAILIES, WEEKLIES 
a 3570 Frances Avenue 
enice, California 
NEWSPAPER VALUATIONS 
Tax and all other purpos 
N BENTHUYSEN 
446 Ocean Avenue, Brooklyn, N. Y- 
Mountain States & Southwest 
DAILIES OR WEEKLIES 
, E. Mohler & Associates 
$12 Boston Bldg., Denver, Colo. 
ESTABLISHED NEWSPAPERS 
with profitable records on fair terms 


8937 Orange St., Riverside, Cal. 

SPECIALIZING IN SOUTHERN 
roperties. Good investments from 
33, 000 cash up. Client wants daily ia 
small or medium city. As a publisher 
know necessity for complete secrecy. 
Tf for sale, list property with me. In- 
——— and appraisals. J. B. “Snider, 

Natchez Evening Times, Natches 

r contact 


Mississippi. 
For any size aD 
ODETT & OD 4 Brokere 
Publishers for Many 
P. O. Box 527, San Rn Calif. 
PROSPEROUS Towa, Nebraska, South 
Dakota Newspapers. erman Koch, 
2610 Nebraska St., Sioux City, Iowa. 
wy Daly Newsy INFORMATION 
ewspaper perties 
W. iH. Glove er Gon entura, California. 
MAY BROTHERS, Binghamton, N. Y. 
Established 1914. i bought 
and sold without publicit 




















EDITOR -& PUBLISHER for March 25, 1950 
























ESee 


_¥: 








—————aaE=EeEoa—eeee 
MECHANICAL EQUIPMENT FOR SALE 





WESTERN DAILIES, WEEKLIES 
1046 Washington, Denver, Colorado 








PUBLICATIONS FOR SALE 


CALIFORNIA WEEKLY 
nearly 50 years old; ae rowing city; 
gross over $100, 000, ; fine plant; 
half interest to good yk or entire 
business for $90, ace. a ome 





8987 Orange St., Riverside, Cal. 

California daily, cash down $100M. 
California daily, cash down $ 30M. 
Western daily, cash down $ 73M. 
Mountain daily, cash down $ Ht 
Semi-weekly, cash down $ 25M 

W. H. Glover Co., Ventura, Calif. 


COUNTY seat near Washington, very 
desirable community. Weekl: gross- 
ing $20,000. 80 years’ background. 
inotypes—8 presses. $20,000 capi- 
tal required. Write Box 5266, Editor 
& isher. 
be SOUTHERN CALI 
NIA WEEKLY. Gross 000 
$20M ales Jack L. Stoll, 4958 
Melrose Ave., Los Angeles 27, Calif. 


NATIONAL Educational monthly in 
55th year, well known and well re- 
garded throughout United States and 
Canada. Staff of two owners. Maga- 
— format 9x12 with cover, 36 to 
ages. Advertising rate $100 and 
$12 per page. Income $20,000 can 
be heavily increased, perhaps four 
fold. be | expenses $11,980. No 
plant. Can be moved anywhere at no 
expense. Price $25,000 with $5,000 
down and operating expenses for first 
four months deducted from the Les 
ance. May Bros., Binghamton, N. Y. 














CLEARANCE SALE 


Prior to moving into our new build- 
ing sharply reduced prices prevail. 


Goss heavy duty Model 45-C dry mat 
roller, new C. 60 cycle two speed 


odel B two deck Intert: C. 
electric pot, Be a 8) or d Lai 
One Model wrens 


Rebuilt , * Band Saw. 

Rebuilt Challenge proof press. 

Two tiger gr power mitering ma- 
chines with A. ©. equipment. 

Sige 817 Vandercook proof 

No. 2 Miehle 35x50 with rs "without 
— feeder, A. 60 ¢ 

Model B Cleveland automatic “folder. 
Model 289 Baum automatic folder. 
Model B Kelly 17x22 rebuilt. 

One Miehle Horizontal. 


TYPE . PRESS OF bg lin Ine. 
0 W. Harrison Stree 
Yhicago 5 





NOTE: After April 15th we will be 
bear in our new plant 
312 Ravenswood 
Chicago 18 


STEREOTYPE Equipment: 3 
ton Metal Pots, with and -< 
pumpz; Dup 
Mat Rollers; 
duty Electric fe ae Press 
motor; Hoe full pg. Flat Router; 
New Richards Routers, =e style and 
for i varpeee; msco 
Trimmer; Goss 
Plate Onsting Box, Shaver and ann 
Cutter ae 21 ee a rj 
BEST IN NEW e ieail all all 
ip Trucks 


Stereo. 
‘ower Bal- 


e-O-Plate Rotary 
pte, Also anything in Job Equip- 
ment. Send for current heyy Thomas 
W. Hall Co., Inc., 120 West 42nd 8t., 
New York 18. (Plant at Stantord, 
Conn.) 





| MECHANICAL EQUIPMENT FOR SALE 





HOE 10 — PRESS, sel] any 


amount ne 


HOE 10 CYLINDER color 


press, 
make-ready. 


GOSS 24 page press, color ent. 
three colors, and black, 2234” cut-off. 
HOE 16 page, most all stereotype. 
HOE 3 Unit 22%” cut-off. 


GOSS 12 PAGE, Hoe 24 page, many 
others. 


GEORGE C. OXFORD 


Boise Box 903 Idaho 








FOR SALE 
Cutler-Hammer, two-motor fall 
automatic newspaper — drives and 
— anels, 220 volt, 6 
cycle AG. Complete with coal rs “and 
push button ng RS 
Two 75/ rosshead type, 
ry Fe to paraliel, a will power 
4 or a pre: 
40/3 LP. faceplate type, 
parallel, each will power 





30-HP General Electric automatic 
printing press drive; main and start- 
ing motors, chain, drive gear, control 
panel. All in good operating condi- 
tion. Valley Evening Monitor, Me- 
Allen, Texas. 


to 

4 red eg haat width, quad or 16-page 
tubular, press. 

ed, Spode: 2aggm recently with- 
rvice, reasonably priced, 
available le. 
stern an Printing Oo., 
= 20, Conn 


drawn from 
— 








WHEN you want to buy or sell an 
thing in the graphic arts field—A’ Ant 

WAYS remember Printers Trouble 
Shooter, New Haven, Conn. 





OHIO weekly, 8 to 14 pages, unop- 
posed in busy 5,500 town. Web press, 
T-magazine Leow ete. Grossing $31,- 
400 under wraps; good man can make 
it $50M. 


2332 Park, Detroit 1, Mich. 


STEADY & DEPENDABLE—Weekly 
in 8S. Michigan nating owner $7,500 
year. $7, hy dow! rry Towe Agen- 
cy, 1967 S | Shore, Holland, Mich. 


WRITE FOR LATEST LIST of — 


paper Properties for Sale. MA 
BROS., Binghamton, New York. 


Agency, 











PUBLICATIONS WANTED 
EX-REPORTER, 29, invest to $40,- 
000; daily with record of profitable 
operations. Box 5361, Editor & Pub- 





RESPONSIBLE newspaperman wants 

to buy daily, preferably in Ohio. No 
deal too large. All replies confiden- 
tial. Box 5197, Editor & Publisher. 


800’ RN DAILY and weekly Prop, 

erties needed for financially qua ified 
Rewspaperman. Personal negotiations. 
L. Parker Likely, 607 Times Build- 
ing, St. Petersburg, Fils. 








seat town. 
& Publisher. 


bag bmw tt tg 3 R a ee 
odel_O, . 


Michie ound Depies Flatbed Presses 
NORTHERN MACHINE WORKS 


Marshall & Jefferson Streets 
Philadelphia, Pennsylvania 





FOR SALE DUPLEX FLAT Bed Per- 
fection Press, 8 pages with extra deck 
for 12 pages. Guaranteed like new, 
in storage for years. 8 column chases, 
new blankets, ink rollers, Push but- 
ton A.C. Motor control, $5,500. Box 
408, Jackson, Miss., 0. Dortch. 





TWO SCOTT FOLDERS, 22%” cut- 
off. Can be used separately. Immediate 
eer Box 5299, Editor & Pub- 
Isher. 





FLAT SHAVER, Monomelt 
Plane-O-Plate, Model 0. 220 volts, 60 
cycles, 8 wee with extra rotary cut- 
i r. —— F.0.B. crated, Hempstead. 


FLAT SHAVER, R. Hoe & 
Co., Heavy duty, style 535227- T. 5 
H.P. motor, 220 volts, 60 cycles. 8 
phase. $200. F.0.B. crated, Hemp- 
stead, N. Y. 


COASTING BOX, R. Hoe & Co.. 
type-high, 5 cclame. $100. F.O.B. 





MECHANICAL EQUIPMENT FOR SALE 





24-PAGE HOE WEB PRESS 


2 plates wide, three units of eight 
pages, 239/16" sheet cut, AC mo- 
tors, complete stereotype equipment. 


THOMAS W. HALL CO., INC. 
Stamford—Connecticut 


MODEL K LINOTYPE, 1 mea 
1 font mats. Price $750, o. B. 
Lyons Mirror-Sun, Lyons, Webracks. 











crated, Hi ¥. 


Write or Loe meg R. MeNaulty, 
Newsday. 550 Stew: Ave.. Garden 
City, N. ¥., Garden “ity 71-6400. 





AVAILABLE FOR INSPECTION 
Guaranteed Rebuilt 


LINOTYPES INTERTY PES 
All Models On Display 
Visit Our Showroom 





}tX 22 MODEL LSB Harris Offset D. C. ARMSTRONG & co. 

8 ea mmedia elivery. 817 North Broad Stre 

Box 5300, Editor & Publisher. Phil, 7) Pa, Walnut 37410 

Do you want good used i 1 

ve ARO! for you. FOR SALE: Model @ Mixer Inter. 

FILES type 4-Magazine Machine. Also Mod 

211 ROSS Building 20 Linotype lay Machine eich 
Cleveland 13. Ohio extra magazine. irst-rate ——— 








FOR SALE 


HOE STNGLE WIDTH 23 9/16” cut- 
off. 16-32 Page Ospacity with % 
and % Page Folder. 


GOSS 4 UNIT, Superimposed, 2234” 
cutoff, 32-64 Page Page Capac ity; olor. 


Goss 4:DEOK color-pr Soares “press, 2134” cut- 
off, A. O. Dr 


HOE 16 Page Simplex 


GOSS COMET, hes —_— Flatbed, locat- 
ed on West Coa: 


DUPLEX MODEL A in excellent con- 
dition. Located in New York State. 
GOSS COX-O-TYPE recently Rebuilt. 
COMPLETE STEREOTYPE 
EQUIPMENT 
BEN SHULMAN 
ASSOCIATES, INC. 


500 Fifth Ave., New York 18, N. Y. 
Phone: BRyant 9- 1132 








MONOTYPE $4632 for strip casting 
2 and 6-point leads, slugs, rules an 
bordets. 30 slides. Newly re-cendl- 
tioned and operating perfectly. Com- 


plete except for motor. Good deal if 
quick sale. Contact M. E. Oartier, 
Appleton Post-Crescent, Appleton, 
Wis 


MONOTYPE GIANT CASTER, elec- 
tric pot, — Margach feeder, AC 
motor. Good assortment of matrices. 
Printcraft Representatives, 277 Broad- 
way, New York 7. » A 


EXCELLENT PRESS BARGAIN 





Hoe 4 double folders 
23 ‘o/18" entait” Double width, roller 
bearings. Stereotype equipment. Will 
divide into multiples of 8 or 4 units. 

eterson, Star and Tribune, 
Minneapolis 15, Minn. 


FOR SALE: EIGHT PAGE GOSS 
COMET Flat Bed newspaper press. 
8 column 21 inch page, new 7% H.P. 
A.C. electric motor, 12 extra rollers, 
12 lock-up arms, 16 chases, 1 double 
page chase, extra spare gears. This 
press is in excellent shape, turns out 
a good print, easy on the eye, makes 
people want to read it. Ideal for 
weekly or small daily. Can be seen 
in operation daily and Sunday. Will 


SINGLE WOOD JR. Autoplate with 
ump, Wood Autoshaver. Printcraft 
epresentatives, 277 Broadway, New 
York 7, N. Y. 

MODEL 8 LINOTYPE, with or with- 
out new Quadder. Machine rebuilt in 
our own shop according to manufac- 
turer’s standards. pel will gi 
supply a list of the 


together with other detailed informa- 


tion. We advise your investigation of 

tale, ehallt, or mew typesctiling ma 
4 it, or new 

chines, AMERIOAN PRINTING MA- 
INERY CO., Inc., 88-90 Gold 

Street. N.Y.0. 7, Ls ae 

16-PAGE SCOTT oly 


color cylinder, now - "daily in- 

Sluding mat a =e all eylindeal 

stereot; equipmen! e are 

ing wilt levees machine in new baild 

ing. Our lease on wanes site of 16- 

page press expires 30. We must 

sell in next two pa b Will take 

$8,000.00 as is, where is. W. J. Mis- 

sett, Suffolk (Virginia) News-Herald. 

GOSS STRAIGHT-LINE, FIVE-DEOK 
PRESS Serial No. 1247. 

Dia. Plate cylinder 13.625 inches 

Dia. Plate — with 7/16 plates 
14.500 ine’ 

Dia. “a Impression Oylinder 14.203 
— dressed with .170 to .176 pack- 


Due size: Eight 12-pica columns 
Poy lines deep 
23/4 in. cutoff 
Inking system Fountain, feed rollers 
Folders—Two folders; Balloon Form- 
ers for 4 sections 
Brakes—D: = _— Brakes 
rical a 
ae) ees with 15 HP Start- 
in 
Cutler- Hammer Control Board 
Push-Button controls, each deck 
Web Break Detectors 
Overriding Paw] Clutch 
One deck with reversible gears for 
color work 
Extra color fountains 
Many extra gears ad extra rollers 
Complete er ot equipment con- 
sisting of d Wood Junior auto 
plate, pF ang ene heavy duty mat 
roller. Write for particulars, Press 
and type to Latin American ress 
Syndicate, Inc., 30 Church Street, N 
York City. 
DOUBLE WOOD JR. Autoplates with 
pumps and pot, Wood utoshaver. 
Printeraft Representatives, 277 Broad- 
or New York 7, Ze 
on = size, i“ = 
Must move. Your ce or wha ve 
yout 1 motor. Trip ibune, Hobart, Ind. 
Also, want 
FOR SALE: 4 Model 26 Linotypes 
with electric pots and 4 molds each. 
Box 5330, Editor & Publisher. 


FOR SALE 


HOE 4 UNIT wae a SUPER IM- 
POSED NEWSPAPER PRESS — 2 
units on Floor and 2 units above— 
22%” cut-off, double folders, press 
has roller bearings and rubber rollers 
and besides 1 color is adaptable for 
3 extra colors. Excellent for comics. 











With or without complete stereotype 
equipment. 


ALL MOTORS ALTERNATING 
CURRENT 








Pg! copies — aper being printed 
Bho Con ct: wm. Ss . Waddell, 
Publisher, Elizabethton } Me, Eliza- 























1-3305 


Box 5269, Editor & Publisher. 


EDITOR & PUBLISHER for March 25, 1950 








bethton, Tenn. 


PRINTCRAFT REPRESENTATIVES 
| 277 Broadway, New York 7. 
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MECHANICAL EQUIPMENT FOR SALE 





HELP WANTED—MECHANICAL 











Pony A router, Mat MBIN, RESSMAN- 
NEWSPAPER PRESSES pA 8, oS Pace Sten IPERS ait e, 2 
Boe 1 po ay oy 
Sateten, Beteny ine ADVERTISING SALESMAN | forking, conditions, excellent locality 
opie cide). 10% take Printing ine Walle. tdaho. si 


JOHN GRIFFITHS CO., IN 


11 West 42 Street 
New T. York City 18 





10 PAYS FOR THE HEA DUTY 
Riper Speed 7 Saw (I—4) 





LORENZ PRINTERS 


MACHINISTS COMPANY 
8626—81 Bt. Long Island City 1, N.Y. 


LOYAL S. DIXON CO. 
NEWSPAPER PRESS ERECTORS 








Ne Gonveyor fi 





ce Nationwid ane 
jon’ 
188 N. Victory Blvd. Burbank, Calif. 
E. P. WALLMAN AND COMPANY 
Printing — inery 
Bought and Sold” 
erg _ Rebuilding 
i el 








21% inch cut-off o' 
Give Sul Geta yaad prices. Box 1043, 


To service retail accounts with excel- 
lent ee and layouts. A creative and 
jo 


OHIEF MEOHANIO, experienced 
Hoe and Cottrell Ba esses. Eastern 
poe 2 gens ype te 












































Editer & Publi adiing b babe dl a, axpertense 
B mat be rewarded first letter. 
roller, eight chases for uso with Du- with an ‘excellent salary end. "bonus. Box 3346, oaary age Publisher. 
Tabular ; get es. The in a i RESS Foreman (Union 
Boning 4 ova, 0. morn’ g an oven ing —— try Mg ae : =) ce — 
} equipment a, = Taeai working comditions, Color, on newsprint. Must ‘ha L ve had 
. plex Te Pot ond "pump, chases staff. Air mail complete details includ- Web presses. ahr ve cx, Tubular etary 
or any other items. ing age, education, all nal infor-| full actaile in reply. Box 5351, Editor 
sensative, 217 ey af pr | mation, eriemce’ at il pecans one oclerz & Publisher. 
meme yon & shor| PRESSMAN, Duplex Tubular, Nig 
What do" you have for salet List 14) News & Becord, Greensboro, N. ad ae ee 
with us. ROSS Fl FILES Union. Box 5327, Editor & Publisher, 
= MAN team for — of 
211 Marion Building DEEP SOUTH Sunday and Evening| job Set, make- 3P make-ready, 
Ol 18, Ohio Newspa position open for pow and 2, all "types job work. Dela: 
OH 1-8805 sober paper pee isplay advertising ware State News, Dover, Delaware. 
WANTED—Ludlow ie with 86/ Salary, bonus on increase’ —_ va. ANTED—NON-UNI! VER 
Fonts of Mats, and Elrod Costing | © jon—permanent. Send sample lay- = assistant om od aan 
Machine. Aavise wai and _dvailab’ ut, references. Box 5821, itor % shop connected with 50,000 rar 
ity. Box ate, =) Publisher. = "Now England newspaper. One 
ANTED use: engrave: 
and borin machine for use with HELP WANTED—CIRCULATION sirerenea man. Box 5357, Editor a 
a Duplex 2 in 1 press. Also a good|‘ Publisher. 
— Sap isk Geneva Free _ requires Ci Circulation » 4 
WANTED Fall page aise Gat router. | Must be familiar with Carrier Home| HELP WANTED—PHOTOGRAPHERS 
dent Publishing Company, An-| Qolivery and Dealer Sales Promotion.| cpsTaTE New York daily needs aa 
lerson South — 74 saat Give outline of experience, age, salary experienced, fast, Tard-work! 
- Bo aren ae =the available. Box tographer. "Box 5844, Editor & Be 





coxSIDERING” BPARTTNG HOW 
APER! Send $1.00, for 


e' o! 
Bea or refond. Fred Lamson, 
* 83 West 16th St., New York 








pono hy Fame’ PLANTS allied ip: 
snd long dean qateey erected, ted. loca 
J. CASEY TRUCKING 

7 RIGGING CO., Inc. 


660 Bergen 8t., nay Ae =— = 
Tel: MAin 2-223 


MASON-MOORE- TRACY. Inc. 
Printing Press Engineers 
Machinists and Movers 

Web, Offset, Flat-Bed Experts 
‘e will move, erect or repair presses 

ANYWHERE 
28 East, 4th bt New Ye York 8, N. ¥. 








MECHANICAL EQUIPMENT WANTED 





ee PLANS THAT SPUR 
ANT AD VOLUME 


the Howard Parish 
ies your problem of 


New book 
Service simpi 





spur pretieaiion of 
staff. mae gon | 0! 


fation. brach agers in 

fation enatien cian nus ideas used 
on 14 other oo tom ga Supplied to 
our clients without cost. imited 
quantity available at $10.50 a copy 


to non-subscribers in cities where we 
have no client. Write for your copy 
Ask for other d is of the 


today. 
Want Ad Service that Makes 
More Money. 


PARISH 
Classified Advertising Service 
Daily News Tower, Miami 82, Fis. 


You 





WANTED 
Goss Oox-O-Type Model A 
or E 
24 page Press, preferably with Stereo- 
Ope Re presses immediately. 


HELP WANTED—ADMINISTRATIVE 
OHIEF AOOOUNTANT for group of 
weeklies. Must be able to handle staff 
so that control Tescanadion is readily 


available and must be able to assist 





HELP WANTED—EDITORIAL 


AGGRESSIVE MANAGING EDITOR 
for morning tabloid in Meera city of 








35.000. Must have ership and 
flair for developing “news angles. 
Photo editing 


he ae desirable. 
Competitive field ive complete back- 

ground, references, and salary require- 
ments in first letter. Box 5326, Edi- 
tor & Publisher. 





EDITOR wanted for prize winning 
weekly in Southern ew England. 
Must be topnotcher. Editorials, fea- 


tures, column, lively news coverage. 
Competitive field. No drinkers. 30-45. 
Write Box 5355, Editor & Publisher. 
EXPERIENCED Newspapermen need- 
ed at large accredited journalism 
school as quarter-time assistants with 
reporting, editing classes. Chance for 
graduate — Free tuition. Pay 
low. Box 5257, Editor & Publisher. 
SPLENDID OFFORTO NITY on aa. 
torial staff of LW dl = Bee 
paper. Man must been 
on farm, preferably ‘a. Middle West 
or Northwest; be a good writer; have 
had agricultural and journalism *train- 
ing and eé: ce; enjoy traveling; 
and love farming and ) fe. Pref- 
erence will be ae who can 
use Speed tae 
married and in 
Salary is dependent an = om bo 
applicant comes to meeting qualifica- 


effective Mi _ 
his middie 














a plage —— a tions. Give, full intemeties, yreter: 
vise fw letails 0: experience. es, samples wor! to e re- 
NORTHERN MAOHINE WORKS | salary requirements. Box 5850, Editor | turned if requested) and present_sal- 
ee arahall & to Sts. & Publisher. ary. please. Box 5335, Editor & Pub- 
7 lisher. 

Eo Laan HELP WANTED—ADVERTISING Ww ENTED — WOMEN'S Page Sneed 
ANTED— AND ROTAR in MAN DOP OPRRATT R WANTED t &® couple 0 years’ experience 
PRESSES. Any make. Mat rollers. rt rey Preferably, “combination, i  ~ who knows how to ty out eee. 
kinds & a Lino- mily man. Union sh write heads and most of all, with an 
type and Intertype machines. 7 ‘oP. / unusual amount of imagination and 


RICHARDSON S SOVDE co. t NC. 


fF wonn Bg , 4 


LIN ES—Check with us before 
selling. We will study the problem 
and may be able to show you how to 
eave money, or how to make more 


money. iG MA- 
CO., Inc., 88-90 Gold 
Street, N.Y.0. 7, N.Y. 








COMPLETE 
NEWSPAPER PLANTS 
NEWSPAPER PRESSES 

Flatbed and Rotary 
BEN SHULMAN ASSOCIATES, INC 


600 Fifth A’ se oo 
3 ve. «A City 





Write Ba dng The Times Oo., Mari- 

etta, Ohio. 

ADVERTISING DIRECTOR WANTED 

Outstanding daily paper in southern 

ay of 100,000 population has o; a 

ing for exceptional ad ationee 

tor. Must have successful 

in all phases of advertising, "7 

ability to develop staff mem as 

well as promotional ideas. Give com- 

plete ence, references and salary 

Box 5809, Editor & Pub- 

lisher. 

MIDDLE ATLANTIC states daily 

rienced adver- 
men, 85-55 


le; 
; mit ble phical sketch 1, of 
employment an records. 
5285, "Editor & ners 

RETAIL ADVERTISING SALESMAN 
excellent enn for good pro- 


ducer. Sal: d bonus arrangement. 
Car essenti: “Write for interview to 
William ©. Fowley, Nassau Daily Re- 





I 
view-Star, Rockville Centre, New York. 








isher. 


HELP WANTED—SALESMEN 








FEATURE SYNDICATE MAN 


Experienced in syndi- 
cate administration 
and selling needed 
immediately because 
of heavy expansion, 
based in Los. Angeles, 
periodic travel is re- 
quired. Provide com- 
plete details of 
education, specific ex- 
perience, age, marital 
status, previous and 
expected salaries, ex- 
tent and type of per- 
sonal contacts to THE 
MIRROR ENTER- 
ag tl on 
c/o Personne 

ment, seedy a 
Co., Los fatal 
California. 





a willingness to work ha: 
ay—Upstate New York news- 
ox 5843, Editor & Publisher. 


surate 
paper. 


HELP WANTED—MECHANICAL 


a ag ROOM NIGHT FORE- 
N for New England “ere og 
4 ry — mere 8 
week. ma: can Sond Trood 
staff a..F§ efficiently and eco- 
nomically. Union man preferred. Mod- 
ern plant. latest YS eo ra- 
managemen‘ ve- 
day week. All replies held in strict 
confidence. Write fully giving experi- 
ence = resent ~auidis jox 5352, 
Edito: b! 
HAVE OPENING FOR ONE UNION 





HELP WANTED—PROMOTION 


pt tea seyeeune PRO- 
MOTION MANAGER. Must under. 
stand a, a al layout of retail 
and trade paper advertising and pro- 

motion. Prefer man in early thirties 
who has been avesas 5 in command ané 
seeks a greater opportunity. Qualifica- 
tions should include rn ability, ty, 
experience in market research an! 
analysis. Position is with large Cali- 
fornia non-metropolitan newspaper. 
Give complete details, expenienes, = 








cation and references. 
5315, Editor & Publisher. 
PROMOTION MANAGER — 





stereotyper and one union 


—— but will pay premium “tor 
= Louisiana Electrotype Co. 
8 LaFayette Street 





“he Orleans, La. 


EDITOR & PUBLISHER for March 25, 1950 


Midwest ced is Rape = ,* a sro 


ideas 
in 2a. cir calation or editorial 


lines. A self-starter is wats = want. 
=. sal requirements. 5808, 
ir 














ae! SE5Reb) R858! BEER! I 


ore Ssh Pees 


eeele || 


Pd 
=z 











HELP WANTED—PROMOTION 


ASSISTANT PROMOTION MANAGER 
One of America’s econet m 2 
—on the East coas an 





in advertising promotio: fy 
able to write crn = direct BA 
t knows of this 


urselt—with oe 
etails Box 
lisher, - 


i 
LITERARY a SERVICE 


1 Some, om, Plays keted. 
cles. 
Bertha | ka 380 E. Aix 2 


SITUATIONS WANTED— 
ADMINISTRATIVE 
AGGRESSIVE MANA( AGING EDITOR | $7 
ucer, young, neated. 

‘je toe * ence includes 
advertising, Tw strong Lg 
local camwork; scoks 
chance ‘bulla on small daily into = 
ing yolsoumeee. Box 5233, itor 

ublisher. 

MR. BUSY PUBLISHER 
If you’re west or southwest, and need 
executive assistant willing to make 
nominal Poe ge can you. use bo 
tensive editorial c 
vertising, radio background > 
5856, Editor & Publis 
WEEKLY EDITOR PUSISHER. 
perienced, family man, 36, interested 
bo early summer. Won three na- 
tion: —_ state prises last four 





years. urnalism an gr 2. 
Hesaiing all ads, most news, editor- 
ials, makeup, photo; raphy, some op- 
erating, average 12-16 page weekly— 
too much. Willin; edit, + pehtah medi- 
um-size live weekly contract basis, or 
will invest after oe Prefer working 
partnership. Making $100 week plus 
quarter net now. Paper must be large 
= th warrant similar arrangement, 

capable expansion. No hurry, t 
must locate by fall. Prefer west or 
Florida. Box 5368, Editor & Publisher. 








SITUATIONS WANTED— 
ADVERTISING 
ADVERTISING executive. 20 years 
complete newspaper experience. Prov- 


en record in all 


sound promotion, goo ideas, copy, 
layouts. Full knowledge all ‘depart: 
ments. Strong administrative qualifi- 


cations. Age 87.  for_complete 
resume, Box 5345, Editor & Publisher. 
ADVERTISING MAN with layout, 
copy and sales ability would like to 
ery his qualifications to you. 

8; 13 years on staff of leading dates 
presently employed as retail store ad- 
vertising manager. Capable of hand- 
ling responsibility. Write Box 5331, 

tor & Publisher. 
ADVERTISING SALESMAN, familiar 
with all newspaper advertising, has 
outgrown present job on large metro- 


SITUATIONS WANTED— 
ADVERTISING 


ASSISTANT ADVERTISING ae 
TOR. Sears, 


ume ed request. 
5210, Editor & Publisher. 


B. J. MI8SSO! 
wants 


veteran in Ad- 
Maj x + sal motion, vad arts 
jor jus 

science, | . months staff of small 
daily, go. any- 
where. -— ah itor & Publisher. 
fie tim sal te: 

lo time oth 0) 3 
experience, graduate 
sity, BA.’ journalism, ‘petit, a “ 


args on new: rapapee tor  Bhetey staff, 
hoto, resume, 








— ss "R. Olive: Neal 8t., 
Portland, Maine. 
SITUATIONS WANTED 
CARTOONISTS 


MY FINISHED OARTOONS drawn to 


‘our own $1.00. F Cunningham, 
rookside Ha., Leavittsburg. Ohio. 


SITUATIONS WANTED—EDITORIAL 


ATTENTION _ managing 
publishers! If y we 





want 
(25), single, ealiege, vet, zelisk 
‘ho a ~_e rollege 


ajor, w 
publications, can 
learn nusegense con the 
bottom up, 0 will work hard for 
&@ reporting or editorial opportunity, 

wi lary doesn’t matter, write 
Twill be it wble. for eearving ie 

e available for iew 
‘ork during 


New 
ia Sy aT A pans 





Rewspaper, 
job. Box 5215, Editor & Publisher. 
PUBLIO RELATIO 2 years, news- 


paper, syndicate experience; writ 
a rting, meen te contac! 
work. 25, B. married. Box 53862, 


Editor & Publisher. 
REPORTER-Editor, 26, 6 years ex- 





or Editorship medi: y 
= — ‘ranted by th .: c.. 





includ 
years| Hponatble po * posts ey galls.” Mow 
11,000. ¥. 
300, Palo Aire oats Breese: et 
COPYR? =—* Se po 
yeporting, rowel eup atticity. AB “ae 
gree, 37. 87, ‘ingle. and, pap 5297, Editor 4 





COPYREADER — Young but ° 
Last 16 mouthe on desk in 
100,000 city. Go anywhere if Job, 
City and Pay are right. Box 5329, 
Editor & Publisher 








SITUATIONS WANTED— 

CIRCULATION pac -REPORTER, #3, 5 Ly A. Ve t- 
CIRCULATION MANAGER —_ 11- pabic relations. a nthner, coll aaity, 
18,000. Young, Thor- “= Wants job in East. Business ex- 
oughly aainted all phases } circula- “SR Available now. Box 5286, 
tion. promotion. Full bend ideas. ditor & Publisher. 

Know how to gy m. a 

experience. Small DUE to Fort Wayne merger, copy 
hitting metropoli ® “daliy. we service department as good rea- 
Box 5201, Editor & Publisher. sons for being available. Com mnt, 
GIROULATION MANAGER Pro- good record. Box 5847, Editor & Pub- 
gressive, sound builder. Experienced, isher. 


daily and Sunday, every phase. Age 
40. College graduate. vailable now, 
Box 5359, Editor & Publisher. 








ULATI Manager seeks con- 
nection with daily in West or North- 
west. Thoroughly experienced. Refer- 
ences. Write Richard Westmoreland, 
Box 105, Walnut Springs, Texas. 
JUNE °50 Graduate. Interested in 

arried 

veteran, Cir » uni- 
versit ail Part-time Ss 
eee Tae Ro, J. E. Haynes, 
2 Woodlawn Annex, Bloomington, Ind. 


SITUATIONS WANTED— 
CORRESPONDENTS 





JOHN D. STANARD, Drawer 1566e, 
Chattanooga 1, Tenn. Ph: 83-1546W. 


Travels jouthern States regularly. 


SITUATIONS WANTED—EDITORIAL 
ABLE REPORTER, rewri 27, 








EDITOR of radio newsburean wants 
to better himself, experienced daily 


nee all rida ee dk 1 year 
edito: A wate - 
nal. ie journal, 


Bose organ, r Pankey fe 30d, 
co! 
for taterviow in New York, ie 5328, 


Editor & Publisher. 

REPORTER, five years, single, 
college, owns car. 7 °Sex 5328, itor 
& Publisher. 


REPORTER, 25, AaB. i in English De 
Pauw Uni fi 

onths neral news reporting, fea- 
tare writing for eas 
daily; 9 months p short fea- 
tures on wide so eabiocts for 
national magazine. rovide de- 
tails, references, samples of werk on 
request. ae er any reasonable of- 
fer. Box 5366, Editor & Publisher. 
SPORTS as midwest daily of 
23,000 circulation, — =o to 
larger paper. Four Fae per a 
in present post. nao . 
married, veteran. Box S348, Editor 
& Publisher. 
SPORTS EDITOR with 14 years ex- 
perience on 55,000 daily. ow all 
angles. Married, 35, now employed, 
seek change. Box 5360, Editor & 
Publisher. 
SPORTS EDITOR, to soma arene, 


young, ay for ‘M Eastern 





x 5322, Editor ry Publisher, 















newspaper, promotion- -minded idea | daily. 
man, B.A. (English), B. J. (Mis- | UNIVERSITY urna, uate, 
gous’), hs “Wil trevel, Sal te a inexperienced, eb or K. veteran, B. 
ated fields. rave a , on western 
245 Fifth Avenue, New York City. pes get othe ‘ie 5389, Edi- 
EDITORIAL WRITER, Specialist in |tor & Publisher. 
state and meet government. ; Preterably WOMAN a 26, recently re- 
morning ne =< Box | turned Sa freelance European 
5334, aitor 4 & blis desires sob as as so or 
RIENOED newspaper, magazine | rewriteman eastern d ive wears 
writer, editor. eripeper manaias experience. Box 5314, itor & Pub- 
Broadway, New York 9-8840. lisher. a 
EXPERIEN N, le, j- | WORKING EDI in: ler paper rin 
torial, oon Egg — Texas « Og -h “aia a = be 


publi ay rodue- 
tion. Journalism degree, by 

ber; Resume on request. 
worth three times that. 
Editor & Publisher. 
EXPERIENCED reporter. Accurate, 
fast, dependable. Seeks ition on 
—_ daily. Box 5333, Editor & Pub- 
isher. 


$40 start, 
Box 5324, 





six years heavy news experience, 
wants Ne aagag trade journal, radio 
or publici: _ vith Married, college 


gra . Go Be 
800 Cochran Ra. Pitts h 16, Pa. 


ABLE, 0 REPORTER 
position with live 


seeks 
Politan weekly. Experience: 6 months| future. Skills “Include sports and fea- 
on weekly, 6 months on small cauty, ture writin: photography, editing, 
Missouri BJ. Married, age 25. | makeup, pablie felations and business 
able June 20. Box 5287, Editor & management sons, 
Publisher. teran. Box 





ADVERTISING salesman, top produc- 
er in big league. Available at once. 
Box 5337, Editor & Publisher. 


ATTENTION AD AGENCIES SPE- 
CIALIZING IN FOOD ACCOUNTS: 
Young man, 40, with nine years over 
the counter-groce: experience with 
chain outfits, urgently desires to enter 
the food advertising field in oy ssa, 
city. Salary ew 
Editor & Publisher. 


OLASSIFIED MANAGER, young, 
years experience. Desires position as 








Nas 

5305, Editor 7 Publisher, 
ALERT, capable, Journalism grad, 23. 
Seeks newsroom opportunity. Editor- 
ial background. Salary, location sec- 
ondary. Box 5854, Editor & Publisher 
ALL-AROUND news man, 48, — 
sober, prime health, seeks reportin; 
=< job. Box 5253, Editor & hw 
isher. 


A REPORTER 
28.—Married.—Car. 

Box 5222, Editor & Publisher. 
ARE YOU looking for a reporter 
Lehigh pwns Teas 
June 1950, 28, man 














oughly know advertising and merchan- 

dising. Best possible references. Ex- 

ceptionally Bood record of perform- 
etr 








ance on } opolitan newspapers. Pre- 
fer smaller town on Pacific Coast. 
Box 5349, Editor & Publisher, 

pg ge — Journals, A 4 
man: sage. 
seeks job eo publi. saver 
field. Ex ns ition T. Sand- 
lin, 20 Fairfax, w. Va. 
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1 paper, vith 
rience seeks po- 
sition on weekly or small daily. Harry 
B. Ramsey, 404 Seneca St., Bethle- 


Manager or salesman on daily. Write| Tadio news editor 
Box 5332, Editor & Publisher. erodes. 
y 
DISPLAY ADVERTISING | radio interview ¢: 
SALESMAN 
Experienced advertising salesman. 
~ Not a ‘‘walking rate car Thor-| hem, Pa. 





A TOP-NOTOH man for city news, 
sports, desk or all three. Have done 


all and would be an asset small 
Southern daily. Now snare as 
editor- manager of semi of 
4,000 readers. rite 


Desire change. 
Box 5202, Editor & Publisher. 
CANADIAN, 42, “50 years’ experience 
street, desk, now on weekly, ee 
for desk job on small town a: 
daily. Box 5246, Editor & Publisher. 





FEBRUARY graduate, BS Journalism, 


Ohio Lrcsonnraey 24, me. Seeks 
job as rter or onevent er. Some 
cxpertenes on —_ daily. Box 5312, 
Editor & Publish 





FORMER editor 7 “20, 000 daily wants 
similar position, copy desk or — 
Twenty years experience in all may 3 

of news room. Box 5817, Editor & 
Publisher. 


GIRL, Journalism Grad. °49. Ng 
start on daily, Ro WG or radio. 
5240. Editor & Publi 


JOURNALISM grad °50, wants start 


as trainee reporter. Tae unim- 
portant. Salary secondary. Desire op- 








000. 
makeup, headwriting, 


eer "on 
telegraph wire, an spot 


news. College graduate. Want grow- 
ing town with chance to build circa- 
lation. Best references. Box 5371, 
Editor & Publisher. 

PRITER-GAM AN, several times 
award winner; now em wants 
position in or near ae 3. long 
experience a pa 

both writin; 

up. Box 5208, Editor & Hae 
YOUNG PUNK will leave 

sponsible weekly post if a hard 


work under rage _ 

midwest; 4 years v wagons "raluable 
weekly oF. : ps 

Graphic; journalism acho grad, 

5348, Editor & Publisher 


SITUATIONS WANTED— 
MECHANICAL 





MR. SUsLaeEEs: 
Too! 


chine sags or lar 


,t can increase 
— 8ma- 








years 
portunity. Excellent feature ter, “ 
College editor. Box 5384, Raltor & gg lane 8888, Editor & Pu 
Publisher. : 
ae "50 grad, 


agente editor of NYU 
ne’ ma: ine, yearbook. Stu- 
dent thletic board ——— a= 
glish-history. honor student. 
sayuhere. Box 5256, Editor Yb 


NEW ENGLANDER, 28, married 
years daily aS pani 
emp Bo 53 








ty work. Now e 
Editor & Publi shore 


pepe pet mayor So 25, now edi- 
tor of weekly, desires switch to daily 
this spring, eons in Kansas or 
midw eh c. 





years, -™ service, “ens 
College graduate. Box sion’ we waitae 
& Publisher. 





po = +e we Ly cae, zemne, 
colle; egree, wants s' maga- 
sine ‘work. Box 5225, Editor & Pub- 
sher. 





SITUATIONS WANTED— 
PHOTOGRAPHERS 








E i d news ph hb 29, 
a job on large newspaper requir- 
g 
;, | SEXORLLENT, PHOTO COV COVERAGE 
te for autobio; 

tions and illustrated fed photo book. ok. Box 
5200, Editor & Publisher. 
PHOTOGRAPHER Reporter, 
equipment; experience subur 
York City; prefer growin 
paper. J. N. Bannister, 17 
Ave., Sea Cliff, New York. 


SITUATIONS WANTED— 
ree a 
a = 


lew 
live-wire 
Prospect 








Two ia vg 

ears old, coll 

oe in New ie area. , Sais. 
Editor & Publisher. 
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Papers to the political and social 
Scene, report that their trip was 
most important to them for what 
— learned about the country 
and the American people. 

At an informal session Tues- 
day to review their jmpressions 
before they sailed for home, this 
is what they said: 

“We had the wrong opinions 
about , Americans when we ar- 
riv 

“Military occupation is a bad 
situation at its best, but the 
U. S. occupation forces in Aus- 
tria did not have the best cali- 
ber of men and they made a bad 
impression on the civilians.” 

“We discovered the difference 
between the Occupation Ameri- 
can and the real American. 

“We found your country is 
not run a oe but by 
public op. 
that 2 s_learned a io 

a cans 
terms of dollars is not true.” 

“We are going back to try to 
tell Austrians about the real 
Americans.” 


+ x 7 


THIS conversation convinced us 

anew that the way to establish 
international friendships and 
abolish ag aye sunder- 
standings eats ae ge is 
through a ct of the 


people. 

Even if only one of the six 
Austrian journalists returns to 
his native country as a cham- 
pion of America we will have a 
more powerful friendly voice 
there than all the official pro- 
Paganda, assistance programs 
and government representatives 
could create for us in genera- 
tions. 

If, through the simple expe- 
dient of letting a few Austrians 
get a first hand look at America 
and Americans, we can estab- 





Shop Talk at Thirty 


By Robert U. Brown 


chief of Wiener 
Dr. Margare 


‘ageszeitung; - 
te Helteote writer 
t for Die Zeit, Die Frau and Die 


Bilderwoche, organs; 
and Charlotte Katscher-Brunar, 
writer and editor of books with 
Publication Section, Information 
Serviees Bureau. 

Harold E. Snyder, director of 
the Commission on ied 
Areas, enlisted the help of the 
Washington Star and the Wash- 
ington in beco co- 
sponsors for the visitors and ar- 
ranging an itinerary to various 
newspaper plants. After 10 days 
in Washington seeing those two 
newspapers, the group came to 
New York City and then split 
up. One went to the West 
Coast, another into the South,, 
others into the Middle West. 
Mostly they visited metropoli- 
tan newspaper plants. ‘ 

One wi stopped off in 
Bloomington, Ind., and visited 
the newspapers and the school 
of journalism thought it was 
possible to arrange a tie-up 
tween the University of a 
and the journalism school at 
University of Vienna cametiane 
later this year. | 


THEIR iiinetins of U. S. 

newspapers were many and 
varied. be | were amazed at 
the size of the papers, the vol- 
ume of advertising, the lack of 
international news and what 

ey termed “no attempt to form 
public —_—, In Austria 
practically all the newspapers 
are political organs and their 
main purpose is to obtain polit- 
ical influence. There is little 
advertising and, it was said, a 
newspaper could be self-sup- 
porting with a circulation of be- 
tween 55 and 60 thousand. In 
Vienna, we learned, there is an 
agreement between the newspa- 
pers to charge the same rates 
for advertising—an ad costs the 
same no matter what the circu- 
lation is. As a result, advertis- 
ing incentive is stifled Over 
here the publishers would go to 


lish friendly contacts there, why jail. 


pe marge it capers for other nee 

ies TO! ewspape: 

from other nations have Pyisited 

here in the past, but perhaps we 

should do more of it. Seems like 
cage 


ples that we are not the dollar- 


grabbing, imperialistic, bad- 
manne! as sometimes 
portrayed. 


Port my a pity the technique can’t 
be employed for peoples behind 
the Iron Curtain. 

The group of Austrians who 
were brought over here by the 
Commission on the Occupied 
Areas late in January included: 

Otto Rauschenberger, deputy 
chief editor of Das Steirerblatt, 


Nachrichten,’ Vienna; Walter 
Hacker, head: of the Socialist 
News Agency and political edi- 
tor for Arbeiter Zeitung, Vienna; 
Dr. Hans Kronhuber, editor-in- 
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They thought the newspapers 
attempt to be fair and impartial 
in their news treatment but be- 
lieved the newspaper’s political 
attitude was influenced by busi- 
ness considerations. 

But they were taking back 
some ideas with them They 
liked the “simple language” 
used by our newspapers as op- 

posed to the “academic style” 

Lane in hy 

They liked the by-line ‘s- 
tem, the signed articles, which 
are not employed in Austria. 
One of them thought that would 
absolve the editor or publisher 
from responsibility for what 
was said in the article or story. 
That may be true over there, 
but we tried to disillusion him 


ing oomeg the area of responsibility 


liked our libel laws and 
they, or. Canney pn 
= in all e per- 
sonal seine vot Pe dividual is 
not protected enough there from 





E & P CALENDAR 


March 29-31 — Association 
of gph Lay Advertisers, 

spring The Home- 
po Hot § Sp ings, Va. 

March 30-31-April 1—Na- 
tional Editorial Assn., 2nd 
spring meeting, Roosevelt 
Hotel, en York City. 

March 30- April 1—Ameri- 
can Assn. of Advertising 
Agencies, annual meeting, 
Greenbrier Hotel, White Sul- 
phur Springs, W. Va. 

April 10-12 — New York 
State Circulation Managers 
Assn., spring meeting, Mark 
Twain Hotel, Elmira, N. Y. 

April 13-15—PNPA, annu- 
al mechanical conference, co- 
gpeceties with New Jersey 

Assn., Claridge Hotel, 
Atlantic ct, N. J. 

April 14-15 — Associated 
Dailies of Florida and Asso- 
ciated Press Assn., joint an- 
nual Spring meetings, Bilt- 
more Hotel, Palm Beach, Fla. 

April 14-15 — Hoosier 
State Press Assn., 16th an- 
nual convention, Hotel Clay- 
pool, Indianapolis. 

April 14-15 — Institute of 
Newspaper Controllers and 
Finance Officers, regional 
meeting, Clift Hotel, San 


Francisco, Calif. 

April 16 - 17 — Institute of 
Newspaper Controllers and 
Finance Officers regional 
meeting, Leland Hotel, 
Springfield, q 

April 19-22 — American 
Society of Newspaper Edi- 
tors, convention, Hotel Stat- 
ler, he gs ve | Ya 

Apri 1 20-22—American So- 
ciety Newspaper Editors, 
convention, Hotel Statler, 
Washington, D. C 


ing, University of Washing- 
ton, Seattle. 





libel, the Austrian group agreed, 

They also liked our newspaper 
libraries. They have their own 
morgue filing systems but they 
do not have the background or 
reference libraries such as our 
newspapers have. Most of what 
they did have was destroyed in 
the war. 

Their two-months visit did not 
alter their resentment over cov- 
erage age of Austrian affairs. 
They had good words for some 
foreign correspondents and bad 
words for others who were what 
they called “sensation seekers,” 
or who were being misinformed 
by their Austrian assistants with 
political axes to grind. 

American news agency heads 
might want to look into that. 


Crites, General Mills, 
Joins ARF Board 


Election of Lowry H. Crites 
of General Mills, Inc., as a mem- 
ber of the board of directors of 
the Advertising Research Foun- 
dation was announced this 
week by Chairman H. M. War- 


ren. 

Mr. Crites is comptroller of 
advertising and director of me- 
dia of General Mills. He also is 
administrative assistant to the 
director of advertising. 
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Hearst Earnings 
$3.67 a Share: 
Record Income 


Los ANGELEs — Hearst Con- 
solidated Publications net earn- 
ings for 1949 are $4,365,000, 
lowest since 1942, a preli 


report by Morgan Howard, 
treasurer, show: 


eq 
ng with $5 for the preceding 
year. 

While no breakdown was of 
fered in the report, subject to 
audit, the earnings figure shows 
continued ability of costs to out- 
pace income. For the first half 
of 1949 the corporation earned 
$3,704,600 with six-month op- 
erating revenues of $89,435,900, 
up $4,250,300. Operating ex- 
penses totalled $83,314,700, up 
$3,249,400 from the comparative 
period of 1948. 

Revenues for the first six 
months were at the record rate 
of $34,544,800 for circulation 
and $49,049,500 for advertising. 

Mr. Howard supplemented 
the earnings announcement by 
stating that reduced incall 
for 1949 were due principa 
to the high newsprint price and 
to increases in wage scales. He 
said management is making 
every effort to offset these but 
that the factors affect news 
papers nationally. 


Rapers Help Woman 
In Plea to Acheson 


Los ANGELES—Two weeks 
after the Mirror began publica 
tion in October, 1948, Navy CPO 
William C. Smith and Marine 
Sgt. Elmer C. Bender were 
thrown in prison by Chinese 
Communist troops near Tsing- 
tao, China. 

This week the Mirror ¢ 
maxed a 17-months’ fight 
obtain release of the two a 
listed men by helping Mrs. 
Ruby Smith, wife of the chief 

petty officer, to get a special 
interview in which Secretary of 


leased. 

The Mirror arranged a 
trip for Smith fr eek — 
Long — home to San Fran- 
cisco where she was met nd 
Reporter Bill Burkhardt ani 
Photographer George Place of 
the San Francisco News. Later 
Reporter Al Ostrow of the News 
arranged for Mrs. Smith to see 
the Secretary of State. 


More for Papers 


PorTLAND, Ore.—In its 1950 
campaign, the Oregon State 
Highway Commission will use 
a greater proportion of news- 
paper advertising than hereto- 
fore. The budget for the Travel 
and Information department, 
has been set at $175,000 for the 
spring advertising aimed at 
bringing tourists to Oregon. 
About one-third is for newspa- 
pers. It is an entirely out-of- 
state advertising campaign. 





its 1950 
1 State 
vill use 
f news- 
hereto- 
> Travel 








THE EXTRAS of Times Roman 
are being recognized by more 
publishers every day. In New 
York State alone, the Buffalo 
Courier Express, Elmira Star- 
Gazette, Rochester Times-Union 
and Democrat and Chronicle 
have switched to Times Roman. 


Printed in U. S. A. 








~Emen 


Times Roman is unique in the field of 
letter design. It began as a reading 


design was aimed at capturing those 


The main stems and curves of the 
letters are thicker, they carry more ink; 
there is sufficient contrast between the 











Set in’ Linotype Times Roman. 














ing type, 
{| and the 9 point was the first size made. | and the 
The exhaustive research preceding its The ex 


design 
qualities which make for greater read- | qualitle\ 
ing enjoyment. It differs from every |-ing en’ 
other type in the world. Over 5000 test | other t , 
matrices were rejected before ophthal- | matric 
mic and related authorities pronounced | mic ? / 
it letter perfect! it le 


EXTRA 
Compactness 
Distinctiveness 


Readability with 


Times roman 


Even your newsboys will shout about the 
sparkling new personality that Times 
Roman gives your newspaper. And your 
readers will appreciate the extra legibility 
of this body face;— Times Roman actually 
has a forward motion that speeds the eye 
from letter to letter and word to word. It’s 
so compact that you can use it in a larger 
size than your present news face without 
increasing body linage. In addition, simple 
serifs and sturdy stems make Times Ro- 
man exceptionally well-suited to stereo- 
typing and reproduction on newsprint. De- 
signed to please readers’ eyes and budget 
figures, Times Roman is available in sizes 
from 5% to 14 point—with italic and 
small caps, or with bold. For a newspaper 
that invites readership, ask your Linotype 
representative about Times Roman today. 
MERGENTHALER LINOTYPE COMPANY 
29 Ryerson Street, Brooklyn, New York 





| LINOTYPE 








What sells the groceries in Cincinnati? 


.-. WHE ® 
RL 


In 1949—More Retail Grocery Linage in th 
POST than in all other Cincinnati papers combined}, 


POST — 827,859 Other papers — 737,3) 


BECAUSE . . . Grocers know Post advertising assures them fast turno 
».. quick, positive results! Merchandise moves 24-48 hours after ins 
tions! The Post gives all this, plus valuable services! 


PLUS ... THE POST'S MONTHLY GROCERY INVENTORY, 

a report of sales, distribution, and stock-on-hand of over 
550 brands and sizes. (The Post runs special tests on other 
products if requested.) Cincinnati grocers have depended 
upon this accurate indication of trends for a decade. 


PLUS ... THE POST’S SPECIAL MERCHANDISING, tailored 
to advertiser’s specific needs, multiplies profits. Smart, 
effective promotion builds product acceptance, builds 
point-of-sale support, builds profits! 


PLUS... THE POST’S GROCERY ROUTE LIST helps keep 
merchants informed with a complete tabulation of 
Greater Cincinnati groceries arranged in routes. Map 

and information indicate size of outlet, affiliation, type of 
neighborhood, etc. (Revised edition now available.) 


FIRST— in service to general advertisers, too! 


“THE CINCINNATI POST. - the newspaper for active Cincinnatians 


reaches over ¥ million people every dz 


SCRIPPS-HOWARD NE 


NEW YORK . World-Telegram & The Sun COLUMBUS Bas aa « Rocky Min. News 


Covington edition, Cincinnati Post 
KNOXVILLE . . . News-Sentine’ 


General Advertising Department, 230 Perk Avenue, New York City Chicago Sen Francisco Detroit Cincinnati Philedelphia Fort Werth 
‘ 














